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Lucie Arnaz set to headline “For The Love Of Jimmy” event  
at the Moana Surfrider, A Westin Resort & Spa 

 
Legendary performer Lucie Arnaz will head an all-star lineup of entertainers at “For the Love of Jimmy,” a 
special benefit concert for the Jimmy Borges Endowed Scholarship, on Saturday, January 30 at the Moana 
Surfrider, A Westin Resort & Spa. 
 
Borges is the Hawaii jazz legend who was diagnosed with terminal cancer last year. While he has already 
created a cherished legacy of musical memories, he’s hoping to help future musicians through the Jimmy 
Borges Endowed Scholarship. The incomparable Willie K, Melveen Leed and ukulele virtuoso Taimane are 
also scheduled to perform at the concert, which is being held on the hotel’s famed Banyan Courtyard stage 
at 6 p.m. Fellow entertainment icon Cha Thompson of Tihati Productions is spearheading the event, and  
says there has been significant interest in the event already.                                                         continued 
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WIA proposes event street closure reform  

In 2015 a private company, Millwood ‘Ohana Productions, applied for and tentatively received 11 dates in 
2016 to close Kalākaua Avenue from the City and County of Honolulu, for what appears to events exclusively 
to create vending opportunities on a for profit basis.  WIA believes this to be a misuse of the law that allows 
for such events to close the street only when they have a “public purpose”.  
 
WIA also believes the number of events that may be permitted in any calendar year to be excessive. The 
number is now 37 plus any first amendment events. WIA intends to request legislation to reduce the amount 
of street closures for events that are not legacy events (such as Kamehameha Day, Pan Pacific Festivals 
Honolulu Marathon and Aloha Festivals) or first amendment related.  
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“Personally, I’ve known Jimmy since I was 18 years old, and know why he is loved by so many – he has been 
there for us and we want to be there for him now,” said Thompson. “The response has been overwhelming…
everyone wants to help. We look forward to celebrating with Jimmy and his family.” 
 
The great Tony Bennett once said of Borges: “Wherever this man goes, follow him. He’s one of the best 
singers I’ve ever heard.” As Hawaii’s premier jazz vocalist, Borges was awarded the Music Foundation of 
Hawaii’s Legacy Award in 2006 for Lifetime Achievement as a vocalist, and in 2008, he was named a Lifetime 
Achievement honoree by the Hawai‘i Academy of Recording Arts (HARA). 
 
Tables of 10 are being sold to the concert with Platinum sponsorship starting at $5,000 per table, and Gold 
Sponsorship at $2,500 per table. A special four-course dinner created by Beachhouse Chef David Lukela is 
being prepared for attendees on the platinum and gold tables. Donations will also be accepted that evening 
for the Jimmy Borges Endowed Scholarship.  
 
To purchase tables, please contact the Moana Surfrider Executive Office at (808) 923-2828 or at 
juria.kyoya@westin.com.  
  
Members of the general public may make dinner reservations at the Beachhouse that evening, or hear the 
concert from their tables at the Beach Bar and Vintage 1901. Hawaii families (proof of residence will be 
required upon check in) are invited to make it a staycation that weekend at the Moana Surfrider with a 
kama‘aina rate starting at $225 per night for city view, plus daily resort fee of $31.41 (based on availability).  
 
To book a kama‘aina stay at the Moana Surfrider, A Westin Resort & Spa, call (808) 922-3111.  
 

Continued from front page 
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Waikiki Beach Marriott Resort & Spa completes $22 million 
transformation featuring innovative touches for the millennial market 

                         
A new energy is flowing through Waikiki Beach Marriott Resort & Spa.  Having just completed its $22 million 
transformation, guests and residents alike are highly complimentary of the new sweeping changes. 
See: https://www.youtube.com/watch?v=JT_1pjU803M 
   
“Full of light, full of life, and full of energy is what sums up 
the completion of our beautification project,” said Chris 
Tatum, vice president & market general manager, Waikiki 
Beach Marriott Resort & Spa.  “Every aspect of the 
transformation was made to keep in mind of the next 
generation of travelers, the millennials,” added Tatum. “ We 
are adapting to new travel trends.” 
  
Adapting to change has been key for Waikiki Beach Marriott 
Resort & Spa, which completed its last renovation to the 
hotel main lobby and porte cochere in 2002.  At Marriott 
International, the company is known for being data driven 
and research focused.  Hoteliers have been researching 
travel trends and testing to develop new hotel design 
concepts.  They have been engaging with customers and 
asking them how to create a better hotel experience. 
  
“We are keenly aware that the classic Baby Boomer traveler 
has different preferences from those of the millennial 
travelers who are technology-driven,” said Tatum. “Our hotel 
product today is the best there is to offer in Waikiki,” said 
Tatum. 
  
The highlights of the $22 million transformation include: 
newly named Nanea Lobby; porte cochere; front desk 
registration; new interior design and furniture; lighting 
fixtures; water features; main ballroom and meeting/special 
events rooms 
  
The crowning touch of the multi-million dollar 
transformation is the 60 x 20 foot carved wooden artwork 
made by artist Kaiwi Nui Yoon of Honolulu. The concept of 
the artwork called “Ka Maka Hinu,” or “The Bright Face,” is 
intended to reflect Hawaii’s last reigning monarch, Queen 
Liliuokalani’s love for the people of her kingdom.  “Ka Maka 
Hinu” is designed to interpret and encapsulate Hawaiian 
values and have an overarching concept of hope as well as to 
remind people of where they are in this unique place, and 
educate, and communicate values in order to leave feelings 
of hope for a bright future.  
 
Marriott’s corporate theme of “Travel Brilliantly” carries 
throughout in every aspect of the Waikiki Beach Marriott 
Resort & Spa renovation.  The Travel Brilliantly campaign 
was designed to have guests share in engaging discussions 
their ideas in order to inspire innovation in all guest 
experience touch points at Marriott, including Waikiki Beach 
Marriott Resort & Spa, which is owned by Atrium 
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Ring in the New Year with “Sunset Mele on the Rooftop”  
at Hawaii Convention Center, Jan. 16, 2016 

 
Enjoy a special screening of “Jurassic World,” live entertainment and  

satiating culinary creations 
 

Celebrate the New Year with an evening of family fun at the Hawaii Convention Center’s (HCC) free, monthly 
entertainment series on Sat., Jan. 16.  
 
Residents and visitors alike are invited to enjoy an evening of entertainment sponsored by the Honolulu 
Marathon. This month’s edition features live entertainment by Kai Adarna Duo, along with delicious culinary 
creations and one-of-a-kind handmade crafts at the Sunset Mele Market Place. There will also be a special 
screening of “Jurassic World” beginning at 6:30 p.m. in HCC’s Kalakaua Ballroom. 
 
“We are excited to continue Sunset Mele in the New Year. It is a great program that brings the ohana (family) 
and greater community together, providing time for fellowship and celebration of Hawaii’s local artists and 
musicians,” said Teri Orton, HCC general manager.  
 
Start off the New Year in style at the Sunset Mele Market Place. Local artisans will feature beautifully 
handmade arts and crafts available for purchase.  
 
The schedule of activities for the evening is as follows: 
5:00 p.m.    Event begins, featuring Sunset Mele Market Place food booths, artisans and more 
5:15 p.m.    Live entertainment by Kai Adarna Duo 
6:30 p.m.    Screening of the feature film, “Jurassic World” 
8:30 p.m.    Event pau (finished) 
 
Admission to “Sunset Mele on the Rooftop” is free. Parking at the Hawaii Convention Center for the event is 
$5 per vehicle. Outside food, beverages and coolers will not be allowed, however, guests are welcome to bring 
low beach chairs, mats and blankets. 
 
The HCC-hosted “Sunset Mele on the Rooftop” monthly entertainment series will continue in February. The 
next event is set for Sat., Feb. 6, 2016. For more information on the event or to learn about sponsorship 
opportunities, call 808-943-3025 or visit Facebook.com/HawaiiConventionCenter. 
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Embassy Suites by Hilton-Waikiki Beach Walk  
offers many ways to wellness 

 
Welcome the New Year with a health and wellness-inspired vacation package that  

takes relaxation to the next level 
 
Embassy Suites by Hilton-Waikiki Beach Walk, renowned for its spacious accommodations in the heart of 
Waikiki, invites guests to start 2016 relaxed, refreshed and rejuvenated. With a dedication to wellness and 
healthy living, Embassy Suites by Hilton-Waikiki Beach Walk's new Hawaiian Healing Massage Package, 
complimentary yoga classes and host of 'suite' amenities are good for the mind, body and soul. 
  
"Wellness is a guiding principle at Embassy Suites by Hilton-Waikiki Beach Walk and we want to encourage 
guests to take care of themselves by making time to relax and unwind," said Jamie Choi, director of sales 
and marketing at Embassy Suites by Hilton-Waikiki Beach Walk. "Our new Hawaiian Healing package is 
perfect for guests looking to rejuvenate after a busy holiday season and prepare for an exciting new year." 
  
Guests who book the Hawaiian Healing Massage Package will find their poolside bliss with two one-hour 
massage treatments or a one-hour couple's massage, or enjoy the benefits of authentic Hawaiian Healing in 
the privacy of their own suite. Each signature massage is performed "lomilomi" style, an ancient Hawaiian 
cultural practice viewed as a way of healing a person physically, emotionally, mentally, and most important 
spiritually. With the use of "ha" (breath), the lomilomi practitioner in essence "breathes" new life into the  
person receiving the massage. Each guest will take home a "ho'okupu" (gift) of pineapple salt scrub to  
detoxify and exfoliate, leaving the skin feeling soft and luxurious. The Hawaiian Healing Massage Package 
starts at just $299 plus tax per night with a minimum three nights stay required. 
  
In addition to its new Hawaiian Healing package, Embassy Suites by Hilton offers a multitude of wellness 
offerings for every guest. Guests can find 'om sweet om' with free yoga classes taught poolside on the Grand 
Lanai, or strike a pose in the comfort of their own suite with the resort's 24/7 yoga channel. A fully-equipped 
fitness center is also open around the clock for guests to stay active on their own schedule.   
  
After a morning yoga session, the Grand Lanai is the place to find a complimentary, Full Cooked-to-Order 
breakfast. Healthy options include egg-white omelets and fresh fruits alongside traditional favorites  
including pancakes and pastries. In the evening, the Grand Lanai hosts a nightly Evening Poolside Reception 
with complimentary refreshments, snacks and live Hawaiian entertainment on select evenings. 
  
At the newly renovated all-suite resort, each accommodation is appointed with design elements inspired by 
kapa, a traditional Hawaiian fabric stamped with intricate geometric prints, to capture Hawaii's unique 
sense of place. A private bedroom, separate living room and mini-kitchen provide plenty of room to enjoy a 
restful escape. Free Wi-Fi throughout the hotel and an upgraded business center are also available 24-hours 
daily for guests who want to stay connected. 
  
Set in the heart of the shopping and entertainment hub of Waikiki Beach Walk® and just steps from world-
famous Waikiki Beach, location, value and hospitality make Embassy Suites by Hilton-Waikiki Beach Walk 
one of the top resorts in Waikiki. TripAdvisor consistently ranks the resort in the top five out of nearly 100 
Honolulu hotels. 
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Halekulani’s Live At Lewers presents the return of Eddie Henderson on 
February 6 

  
The iconic Halekulani commences its 2016 Live at Lewers jazz season featuring its innovative cultural 
programming with a special return performance by legendary New York musician, Eddie Henderson. 
Renowned pianist, Tommy James, will be part of the featured quintet in two extraordinary performances on 
Saturday, February 6.  
  
Eddie Henderson, renowned for his work as a traditional 
jazz musician, is also known by some fans as the Funk 
Surgeon, referring to both his interest in electronic music as 
well as his medical degree. This will be his second year 
performing at Lewers Lounge. Tommy James, in turn, 
joined the Duke Ellington Orchestra in 1987, and in 2010 
assumed the position as conductor and musical director of 
the band.   
  
Henderson will perform two concerts at 7:30 and 9:15 p.m. 
Tickets for the Live at Lewers event are $100 for VIP seating 
(first row) and $75 for prime seating plus tax and includes 
parking. Food and beverages will be served prior to the 
concert for an additional cost. Reservations are required. To 
attend or for more information, call Dining Reservations at 
(808) 923-2311 or visit https://www.halekulani.com/live-lewers.  
  
“Since its inception, Halekulani has been one of Hawaii’s leading contributors to art, culture and music,” 
said Peter Shaindlin, Chief Operating Officer of Halekulani Corporation. “Our pioneering programming with 
Live at Lewers is a testament to our ongoing commitment and leadership in the musical and cultural 
community, bringing inspiring and unique performances to both locals and guests alike.”  
  
Lewers Lounge, named after Robert Lewers who opened the original Halekulani in 1907, has become one of 
the go-to venues for live jazz featuring both classical acts as well as new jazz talent. Since its launch in 
2013, the Live at Lewers series at Lewers Lounge has continued evolving its legacy as one of the world’s 
great jazz rooms with appearances by Tony Bennett, Diana Krall, Jack Jones, Eddie Henderson, Tierney 
Sutton, Robert Cazimero and other legends of jazz. The renowned lounge has been described as an oasis for 
jazz fans and cocktail enthusiasts alike, features contemporary and classic cocktails, paired with delectable 
bites and live entertainment. 
  

Waikīkī Wiki Wiki Wire - Newsletter deadline and submission format 
 
The WIA newsletter is published 1x per month—on the first Friday. 
 
Waikīkī-related news and information submitted by members for the Waikīkī Wiki Wiki Wire should be 
received no later than 4pm Wednesday before the Friday distribution.  Information received after the 
deadline will be considered for inclusion in the following issue. 
 
Photos which accompany stories are always welcome and, for best results, should be attached to the 
email as a separate jpeg - maximum 1 MB each image please.  
 
Single page PDFs are also welcome but they should look like flyers and not press releases (without 
media contact information, dateline, city, etc.).   
 
NOTE: WIA reserves the right to edit or combine member news submitted for the newsletter. 
 
Your kokua is appreciated. Mahalo. 
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Halekulani’s Orchids features Kenzo Estate Wines in 2016 
  

In celebration of the new year, Halekulani’s Orchids restaurant launched its 2016 wine program with an 
exceptional selection of wines from Napa Valley’s renowned Kenzo Estate Winery to complement the menu 
created by the hotel’s distinguished team of chefs. The selection of wine on offer is the result of estate owner 
Kenzo Tsujimoto’s two-decade long pursuit of producing a range of distinctive, world-class wines. The 
collaboration of these two highly esteemed brands will bring together the exquisite and luxurious palates of 
both Kenzo and Halekulani exclusively at Orchids. 
  
The Kenzo wines offered and its recommended pairings carefully crafted by the Orchids culinary team 
include the following: 
  
Asatsuyu – Semillon graces the 2014 Asatsuyu blend for the first in its history, enriching the Sauvignon 
Blanc with aromas of honey and white roses. Asatsuyu is perfectly paired with the Olive Oil Poached Salmon 
with Big Island goat cheese, pistachios and roasted beetroot.  
  
Yui – Contributing brilliant color and bright fruit notes of melon, orange zest and persimmon, the Malbec is a 
welcomed addition to the Yui mélange. The Organic Chicken Tagine, served with a light quinoa and 
cranberry pilaf, is a great pairing for the Yui. 
  
Murasaki – For the first time, Merlot becomes the wine’s prominent player providing a true “Right Bank” 
offering. Murasaki is excellent with the Veal Chop, braised mushrooms, English peas and soy-sherry glaze. 
  
Ai – Primarily blended with Cabernet Sauvignon, the 2012 Ai is bright and playful in its youth, but after 
some time, it will reveal many more layers of complexity. This selection is paired perfectly with the Beef 
Cheeks, served with gremolata and a potato-
wasabi puree. 
  
Wines are available in either 3-oz or 5-oz 
glasses or by the bottle. Prices are $17.00 - 
$34.00 for a 3-oz glass or $28.00 - $57.00 for 
a 5-oz pour. The cost of bottles range from 
$140.00 - $285.00. 
  
To make a reservation and for more 
information, call Halekulani Dining 
Reservations at (808) 923-2311 or visit 
www.halekulani.com. 
  

Hawaiian Diacritical Marks 
 

Waikīkī Improvement Association recognizes the use of diacritical marks (i.e., glottal stop (‘), macron (ā) in 
place names of Hawai‘i, such as Waikīkī and Kalākaua Avenue and will include them whenever possible.  We 

also respect the individual use (or not) of these markings for names of organizations and businesses.   
 

There will also be times when we may not have a chance to add or change the markings in all of the  
articles submitted and when that happens, e kala mai. 
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Starwood Hotels & Resorts names Jean Dickinson  
Area Director of Communications 

 
Starwood Hotels & Resorts has named Jean Dickinson its area director of communications in Hawai‘i. 
Dickinson will lead the public relations team for Starwood’s 11 resort properties on four islands.  This 
includes responsibility for the area’s brand and hotel positioning objectives as executed through public 
relations, special events, promotional material and advertising. 
  
Dickinson, who has an extensive background in public relations, 
advertising, marketing and strategic planning, comes to Starwood from 
Communications Pacific where she was a senior vice president working in 
media relations, issues management and brand stewardship. 
  
“We are very pleased that Jean is joining the Starwood team,” said David 
Richard, Regional Director of Sales & Marketing, Hawaii & French 
Polynesia. “Her extraordinary background in travel, retail and consumer 
marketing, her experience on both the agency and the client side, as well as 
her deep understanding of Hawaii’s unique culture honed from many years 
living and working in the Islands, makes her a perfect fit for our Starwood 
ohana.” 
  
Dickinson’s career includes six years as vice president of communications 
and marketing at the Alzheimer's Association, California Southland 
Chapter; several years as a shopping center marketing director at Caruso 
Affiliated; and 15 years with international public relations firm Hill & 
Knowlton, including nearly eight years at Hill & Knowlton/
Communications-Pacific in Hawaii. 
  
Prior to that she was a partner in a Honolulu-based advertising agency and served as editor of Hawaii 
Hospitality and Hawaii Food Industry, two statewide trade magazines. 
  
 
 

 
Confection Perfection at the Moana Surfrider, A Westin Resort & Spa 

 
Mondays, Wednesdays and Fridays are the sweetest days with a new Dessert Bar at 
the Moana Surfrider, A Westin Resort & Spa. Pastry Chef Nanako Perez-Nava’s 
confection perfection is on display with a lavish dessert buffet at Vintage 1901 on 
the Veranda.  
 
The cost is $25 per person ($20 for children 12 and under) and guests are invited to 
indulge on as many treats between 2 and 3:30 p.m. on Dessert Bar days. Prices 
include coffee or tea.  
 
Some of the goodies offered are red velvet cream cheesecake, orange cake pops, 
Kona coffee tiramisu, assorted cookies, chestnut pie, mango mousse with lemon 
jelly, peanut butter chocolate crunch cup, macadamia nut brownie, haupia roll 
cake, pineapple pistachio tart, M&Ms, jelly beans and an assortment of candies. 



 

Page 9, January 2016 Waikīkī Wikiwiki Wire Page 9 Waikīkī Wikiwiki Wire 

Hawaii Tourism Authority Announces Three New Management 
Appointments: Leslie Dance, VP of Marketing and Product Development, 
Charlene Chan, Dir. of Communications, Chris Sadayasu, Brand Manager 

 
The Hawaii Tourism Authority (HTA) announced today three new appointments to its management team, 
with Leslie Dance named as Vice President of Marketing and Product Development, Charlene Chan as 
Director of Communications, and Chris Sadayasu as Brand Manager. All three started work on January 5.  
 
George D. Szigeti, president and CEO of the Hawaii Tourism Authority, said, “These are three eminently 
qualified, highly skilled professionals, each with an impressive body of work of forward-thinking strategy 
development and program execution on a broad scale. This solidifies our team’s capabilities as we begin a 
new year meeting the ever-present challenges of global competition for the world’s travelers.”  
 
Added Szigeti, “Leslie Dance brings worldwide marketing experience working with Fortune 500 companies to 
help advance our vision for strengthening and diversifying Hawaii’s tourism base. Charlene Chan is a savvy 
communications professional who ensures we will fulfill our pledge to be open and transparent with 
tourism’s stakeholders and the general public. Chris Sadayasu is directing the marketing programs targeting 
Oceania’s travelers, while supporting the events in Hawaii that HTA sponsors for residents and visitors to 
enjoy.”  
 
Leslie Dance – Vice President of Marketing and Product Development  
Leslie Dance will direct HTA’s global marketing program to support the growth and 
strengthening of Hawaii’s tourism industry. She has strong ties to Hawaii, having been 
born in Honolulu and worked for a decade in public relations on Hawaii Island and Oahu 
early in her career.  
 
For most of the past two decades, she has held executive marketing positions for high-
profile corporations in London, Chicago, Rochester (NY), and Seattle. Highlights include 
serving as vice president of worldwide brand strategy, management and communication 
for Eastman Kodak (2008-2013), and as corporate vice president and general manager of 
global marketing and communication for Motorola Mobile Device Business (2000-2007). 
She has always considered Hawaii home and jumped at the opportunity to support HTA’s 
tourism marketing efforts for the State.  
 
Charlene Chan – Director of Communications  
Charlene Chan brings 26 years of international business and marketing experience to 
HTA. She spent the first 16 years of her career working in San Francisco, highlighted by 
her service as a product manager at Levi Strauss & Co. helping to launch a new brand to 
three national superstores. She has worked for the past decade in Honolulu, including 
seven years as executive vice president and chief operating officer for the public relations 
firm, Bright Light Marketing. Charlene has extensive experience in communications and 
strategic planning. She will serve as HTA’s primary contact for news media, industry 
stakeholders and the general public on communication issues.  
 
Chris Sadayasu – Brand Manager  
Chris Sadayasu is responsible for managing tourism marketing in Oceania and supporting 
HTA’s leadership with project management experience of its sponsored Hawaii-based 
special events. A former college athlete and 1998 graduate of the University of Hawaii’s 
William S. Richardson School of Law, Chris has spent the past 14 years primarily working 
for organizations involved in planning of large-scale community projects, including the 
City and County of Honolulu’s Office of Strategic Development (2014-2015), Hawaii 
Community Development Authority (2010-2014), Aloha Tower Development Corporation 
(2008-2010), and Hawaii Housing Finance and Development Corporation (2001-2008).  
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Hyatt Regency Waikiki honors exemplary employees 
 
Hyatt Regency Waikiki Beach Resort and Spa announces Barbara Brandvold is Employee of the Year and 
Alex Watson is Manager of the Year.  Employees selected for these high honors have demonstrated above 
and beyond all others that they are able to deliver personal experiences to guests and associates by making 
authentic human connections.  They make a difference in the lives of all those they touch every day and are 
engaged in each moment. Winners are selected based on their consistency of these behaviors as well as their 
ability to excel in all settings. 
 
An employee with Hyatt Regency Waikiki Beach 
Resort and Spa since opening forty years ago, 
Barbara is the epitome of the selfless employee 
who gives everything of herself to bring happiness 
to guests and colleagues. She greets everyone 
with a smile, and when talking to someone she 
freely gives the impression that she is a trusted 
confidante filled with wisdom and life experiences. 
In the process of getting to know guest likes, 
dislikes, home of origin and favorite drinks, 
Barbara extends the ultimate aloha. She is detail 
oriented and known for remembering names and 
faces even when she interacts with over 500 
people per week.  Barbara was awarded the Hyatt 
Employee of the Year in 1998.  As she did that 
year, this year she will also be donating her award 
to the Shriner’s Hospital who provided her with 
services and inspiration in 1971. 
             
“The first time I was recognized was a wonderful feeling. It’s a win for the guest too because of the comment 
cards and surveys, their voices were heard. The second time was a complete shock as there are so many 
great workers on board. Again, the voice of the guests came through. I very much appreciate it. All of my 
work is to make the guest feel like the way I want to be treated – to leave with the feeling that someone really 
cares and treats them like a VIP,” said Brandvold. 
             
Alex Watson has also been a true inspiration to both guests and associates.  Since his first day as a CMT 
with Hyatt Regency Waikiki Beach Resort and Spa he has grown and challenged himself as an ambassador 
of the Hyatt brand and Hawaiian aloha delivering the best personal experiences to everyone he meets and 
crediting his success to listening, humility, time-management and adaptability. For someone whose journey 
began at the front desk and is now providing management services to the Regency Club Lounge, Bell, and 
Valet teams, Alex attests that the path he has taken to success is forever changing.   
             
“If you want to succeed, you must learn to love what you do and apply yourself every day. Happiness and 
success will follow.  When David Nadelman called my name as the Manager of the Year I felt grateful and 
elated at the same time and then when Barbara was named, I was humbled and honored to be alongside 
such an incredible colleague and inspiration,” remarked Watson. 
             
“Barbara and Alex consistently provide our guests with personalized experiences that can only come from 
sharing their authentic selves.  They listen with empathy and create meaningful moments that impact the 
daily life of guests and associates alike.  Everyone in the hospitality industry can learn from their examples 
of responding to guests and colleagues with compassion,” said David Nadelman, Area Vice-President & 
General Manager of Hyatt Regency Waikiki Beach Resort and Spa. 
             
Hyatt Regency Waikiki Beach Resort and Spa employs nearly 700 associates and is currently celebrating its 
40th Anniversary.   
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University of Hawaii School of Ocean and Earth Science 
and Technology (Soest) named Elele Organization of the Year 

by Meet Hawaii  
 

The Hawaii Tourism Authority (HTA), Meet Hawaii and the state’s tourism industry leaders celebrated the 
University of Hawaii School of Ocean and Earth Science and Technology (SOEST) as the Elele Organization 
of the Year for its outstanding work in helping to bring more than $100 million in convention business to the 
state. 
 
SOEST’s Dean Brian Taylor accepted the award on behalf of the university system on Dec. 7 at Hawaii 
Convention Center. It is the second award from HTA/Meet Hawaii given to an entire organization. 
 
“The University of Hawaii School of Ocean and Earth Science and Technology has played an integral role in 
securing convention business for the state,” said Randy Baldemor, Chief Operating Officer for the Hawaii 
Tourism Authority. “The international and national relationships of our Elele ambassadors are important for 
maintaining and expanding our repertoire of business. We greatly appreciate their efforts and look forward to 
continued partnership in the coming years.” 
 
Since the opening of the Hawaii Convention Center in 1998, UH’s Elele (ambassadors) have helped bring a 
half-billion dollars worth of convention business to Hawaii. Specifically, since 2002 SOEST has generated a 
total of $57.75 million YTD with repeat bookings for the Ocean Sciences Meeting and the Ocean Research 
Conference. Additionally, SOEST has assisted Meet Hawaii in securing definite future conventions with 
estimated economic impact of $38.5 million. Future conventions with SOEST affiliation include the 
International Coral Reef Symposium and Acoustical Society of America and Acoustical Society of Japan in 
2016, the Ocean Sciences Meeting and Geological Society of America – Cordilleran Section in 2017 and the 
Asia Oceania Geosciences Society in 2018. Finally, SOEST also has generated an estimated $37.3 million in 
tentative future bookings. 
 
“It is an honor to receive this award from Meet Hawaii. In our fields of study, Hawaii provides rich 
experiences and priceless research opportunities found nowhere else in the world,” said Taylor. “We are 
grateful for this partnership and feel privileged to serve as hosts for such an amazing destination.” 
 
The following individuals and organizations were also recognized for their notable contributions to securing 
convention business for the state: 
 

 Dr. Greg Moore – UH School of Ocean and Earth Science and Technology 

 Dr. Magdy Iskander – UH College of Engineering 

 Dr. Jeff Akaka and the Hawaii Medical Association 
 

Through the HTA Elele program, Meet Hawaii partners with community leaders who have ties to national 
and international organizations in pursuit of mutually beneficial meetings for the Hawaii Convention Center 
and the Hawaiian Islands. 
 
Using their lifetime of professional relationships, the Elele have worked in cooperation with the tourism 
industry to attract dozens of important meetings and conventions to the state, including the Lion’s Club 
International, International Astronomical Union and IEEE Microwave Theory and Techniques Society. 
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Hilton Waikiki Beach Hotel gifts Loyalty Members with ability to use 
Smartphones as Room Keys 

 
The hotel will be the first Hilton brand in Hawaii to rollout a Digital Key feature 

 
Hilton Waikiki Beach hotel is the first Hilton Worldwide brand in Hawaii to offer mobile key technology to its 
HHonors members allowing for digital check-in with room selection and use of their smartphone to open 
their room door. The program, which was introduced earlier this year, will be live and available for all 
members of Hilton’s loyalty program who book through the HHonors App, brand websites or call centers to 
stay at the Hilton Waikiki Beach. The hotel is currently in the process of installing the technology and is 
expected to be completed during Christmas week. 
 
“We see mobile key technology as a way to increase guest satisfaction and convenience,” says Erich Smith, 
general manager of Hilton Waikiki Beach. “Our guests are already using technology to research and book 
travel prior to their arrival, so this program will allow us to satisfy and streamline those efforts for them.”  
Digital key is a way for hotel guests to use their smartphone as their room key. They will also be able to use 
the technology to access the hotel’s workout facility, business center and the elevators. Guests must have an 
iPhone running iOS8 or greater or an Android phone running Android OS version 4.3 or higher. This 
technology will not be compatible with iPads, laptops or other tablet devices. Only one digital key will be 
issued per room and the HHonors member that completes the digital check-in on the HHonors App will need 
to opt-in to receive the digital key. 
 
 

Kūhiō Beach Hula Show –  January 2016 
Show time is  6:00 
   
Authentic Hawaiian music and hula shows by 
Hawai‘i’s finest hālau hula (dance troupes) and 
Hawaiian performers.  
 
Opens with torch lighting and traditional blowing of 
conch shell. Tues-Thurs-Sat-Sun, weather-
permitting. 6:30-7:30 p.m. (6:00-7:00 p.m. Nov-
Dec-Jan) at the Kūhiō Beach Hula Mound, 
diagonally across from Hyatt Regency Waikiki 
Beach hotel at Uluniu & Kalākaua Ave.  
 
Outdoors, casual, seating on the grass; beach 
chairs, mats, etc. okay. Cameras welcome. 
Presented by Hyatt Regency Waikiki Beach, Hawai‘i 
Tourism Authority, City & County of Honolulu and 
Waikīkī Improvement Association.  
 
For information, call 843-8002. 
                 
Week-nights 
Tuesdays – Ainsley Halemanu and Hula Halau Ka Liko 
O Ka Palai  
 
Thursdays – Joan "Aunty Pudgie" Young and Puamelia 

         
          

Waikīkī Hula Show at the Kūhiō Beach Hula Mound 

Week-ends 
Sat January 9 – Shirley Recca and Halau Hula O 
Namakahulali 
 
Sat January 16 – Coline Aiu and Halau Hula O Maiki 
 
Sat January 23 – Joan S. Lindsey and the Joan S. 
Lindsey Hula Studio 
 
Sat January 30 – Leimomi Ho and 
Keali`ika`apunihonua Ke`ena A`o Hula 
 
 
Schedule subject to change without notice. 



 

 January 17, 2016 Sunday 
7:00AM Starts 
8:30AM Ends  

HAROLD CHAPSON MEMORIAL 8K RUN sponsored by Mid-Pacific Road 
Runners Club.  The event is expected to have 200 runners. It will start at 
Kapiolani Park Bandstand at Monsarrat Ave., to Kalakaua Ave., to Diamond 
Hd Rd., to Kahala Ave., to Paikau St., counterclockwise around Triangle Park, 
to Diamond Head Rd., to Kalakaua Ave., to finish at Honolulu Marathon 
Finish Line.  
 
Contact Joan Davis 535-9070 E-mail: jrdva4vp@hotmail.com  
This permit application has been approved.  

January 18, 2016 Monday 
9:00AM Starts 
12noon Ends  

DR. MARTIN LUTHER KING JR. DAY PARADE  
sponsored by Martin Luther King Coalition. The event  
is expected to have 2,000 marchers, 100 vehicles,  
20 floats, 6 bands.  It will start at Ala Moana Park, to  
Ala Moana Blvd., to Kalakaua Ave., to Monsarrat Ave.,  
end at Waikiki Shell Parking Lot in Queen Kapiolani Park.   
 
Contact: Patricia Anthony 384-4038 Fax: 672-4129  
This permit application has been approved.  

 January 30, 2016 Saturday 
7:00AM Starts 
9:30AM Ends  

JOHNNY FAERBER 10K RUN sponsored by RRCA/Mid Pacific Roadrunners 
Club. The event is expected to have 300 runners. It will start on Kalakaua 
Ave., to Diamond Head Rd., to Kahala Ave., to Paikau St., to Diamond Head 
Rd., to 22nd Ave., to Kilauea Ave., to Elepaio St., to Kahala Ave., to Diamond 
Head Rd., to Kalakaua Ave., to finish at Honolulu Marathon finish line area.  
 
Contact: Joan Davis 535-9070, E-mail:  sjrdva4vp@hotmail.com  For more 
info, visit their website: http://www.mprrc.com/   
This permit application has been approved.  

Page 13, January 2016 Waikīkī Wikiwiki Wire 

Street activity in / near Waikīkī (courtesy of the City) 

2250 Kalākaua Avenue, Suite 315, Honolulu, HI  96815 
 

Waikīkī Wikiwiki Wire is published monthly by Sandi Yara Communications for WIA 
 

If you would like to share your news with other members, please send your info to:  
editor@waikikiimprovement.com 

 





na mele 
no na pua

january-march 2016

music for the generations

free sunday concert
5-6pm

plaza/fountain stage

@WaikikiBeachWalk @WaikikiBeachWlk/WaikikiBeachWalk

dates, times, performances and activities are subject to change without notice – weather permitting

january 10
del beazley

january 24
Natalie Ai Kamau‘u 

February 7
maunalua

February 21
ho‘okena

march 6
tahiti mana

march 20
danny couch



@WaikikiBeachWalk @WaikikiBeachWlk/WaikikiBeachWalk

dates, times, performances and activities are subject to change without notice – weather permitting

january 2016

Entertainment 
& activities for more information

call 931.3591

Quilting Class
Plaza, 10am-Noon – Tuesdays

Presented by Hawaiian Quilt Collection. Information & sign-up:  
2nd floor, Suite 221. Phone: 924-9889

 
 

Ku Ha‘aheo – Hawaiian Music & Hula
Plaza/Fountain Stage, 4:30-6pm – Tuesdays 

 
 

Yoga on the Lawn – Free!
Plaza, 4-4:45pm – Wednesday Afternoons

Sign up at the Shiatsu & Massage Center. 2nd floor, Suite 209, or call 922-0171
 
 

Market on the Plaza
Plaza, 4-8pm – Thursdays

Try Hawaii’s local produce. From grilled abalone to pressed sugar cane juice  
made on site, all fresh, all local and all locally sourced.

 
 

Hoopdance Fitness
Plaza, 5pm – Saturdays: january 2, 16, 23 & 30

Contact Sirkka Aho to sign up: www.facebook.com/twirlinghoopgirls or call 349-5936
 
 

Na Mele No Na Pua –  
Music for the Generations

Free Sunday Concert! Plaza/Fountain Stage, 5-6pm
January 10: Del Beazley  |  January 24: Natalie Ai Kamau‘u 

February 7: Maunalua  |  February 21: Ho‘okena 
 
 

sony open in hawaii®

‘Perfect putt’ challenge 
plaza, saturday, january 9, 2016, 3-6pm

Open to the public. Winners will receive a pair of tickets for a 1 day admission to the Sony Open tournament  
(limit 2 tickets per person). 

outrigger proam mini putt challenge 
plaza, wednesday, january 13, 2016, 10:30-11:30am

ProAm challenge with pro golfers.



 
 
 

JJANUARY    220166  
  

       

     01 02 

     Christian Yrizzary   
3 - 5p 
Ho`okena  6 - 9p 

Kamakakehau 
Fernandez  3 - 5p 
Ka Hehena 6 - 9p 

03 04 05 06 07 08 09 

Brother Noland    
6 - 9p 

Sean Naauao       
6 - 9p  

Weldon Kekauoha     
6 - 9p 

Ben & Maila 3 - 5p  
Cyril Pahinui 6 - 9p 

Jeff Rasmussen & 
Robi Kahakalau  3-5p   
Kawika Kahiapo 6-9p 
 

Christian Yrizzary  
3-5p 
Ho`okena  6 - 9p 

Kamakakehau 
Fernandez   3 - 5p 
Ka Hehena  6 - 9p 

10 11 12 13 14 15 16 

Maunalua  6 - 9p Sean Naauao       
6 - 9p  

Weldon Kekauoha     
6 - 9p 

Ben & Maila 3 - 5p  
Cyril Pahinui 6 - 9p 

Jeff Rasmussen & 
Robi Kahakalau  3-5p   
Kawika Kahiapo 6-9p 
 

Christian Yrizzary   
3 - 5p 
Ho`okena    6 - 9p 

Kamakakehau 
Fernandez   3 - 5p 
Ka Hehena  6 - 9p 

17 18 19 20 21 22 23 

Maunalua  6 - 9p Sean Naauao       
6 - 9p 

Weldon Kekauoha     
6 - 9p 

Ben & Maila 3 - 5p  
Cyril Pahinui 6 - 9p 

Jeff Rasmussen & 
Robi Kahakalau  3-5p   
Kawika Kahiapo 6-9p 
 

Christian Yrizzary 
3 - 5p 
Ho`okena  6 - 9p 

Kamakakehau 
Fernandez   3 - 5p 
Ka Hehena  6 - 9p 

24 25 26 27 28 29 30 

Maunalua  6 - 9p Sean Naauao       
6 - 9p 

Weldon Kekauoha     
6 - 9p 

Ben & Maila 3 - 5p  
Cyril Pahinui 6 - 9p 

Jeff Rasmussen & 
Robi Kahakalau  3-5p   
Kawika Kahiapo 6-9p 
 

Christian Yrizzary 
3 - 5p 
Ho`okena  6 - 9p 

Kamakakehau 
Fernandez   3 - 5p 
Ka Hehena  6 - 9p 

31 

Kuana Torres 
Kahele   6 - 9p 

      

       



o n Lewe r s S t r e e t b e t we e n K a l a k aua Av e n u e a n d K a li a Roa do n Lewe r s S t r e e t b e t we e n

2016 chinese 
new year

s at u r day
F e b r ua ry  1 3 ,  2 0 1 6

9:30am-11am 
Outrigger Waikiki Beach Resort

11:15am-12:15pm
Holiday Inn Waikiki Beachcomber Resort

1:30pm-2:30pm
Outrigger Reef Waikiki Beach Resort 

5pm-5:30pm
Pole jumping performance  

at Waikiki Beach Walk®

5:30pm-6:15pm
Embassy Suites by Hilton

5:30pm-7:30pm
Waikiki Beach Walk retail, restaurants, 

Wyndham Vacation Ownership

Performed by Sing Yung Dragon 
and Lion Dance Association 

Sponsored by  
Isl and Jewelery, Inc.


