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Looking back at 2014 
 

Waikīkī experienced a rewarding and successful 2014! Overall revenue continued to increase and major 
progress was made on several fronts. 
 
Publications Rack Bill- In April in cooperation with the City administration and the Waikīkī Business 
Improvement District Association a new publications rack bill was passed enabling greater flexibility in 
moving and replacing underutilized racks and 
making the program financially self-sufficient 
so that funds will be available to replace and 
maintain the racks. 
 
Homeless Issues- In September the city 
passed two bills proposed by Mayor Caldwell 
at the request of Waikīkī stakeholders. The 
first made it illegal to sit or lie down on 
Waikīkī sidewalks and the second made it 
illegal to urinate or defecate in public. The 
bills have already made a visible difference on 
Waikīkī streets.  Waikīkī also stepped up to 
support a Waikīkī homeless outreach program 
by the Institute of Human Services.  
 
The Hawai‘i Lodging & Tourism Association 
led the way by providing $100,000 each year 
for 2014 and 2015 from funds raised by the 
Visitor Industry Charity Walk. 
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Bring Back the Beach — A Bill to establish a Waikīkī Beach special improvement district was introduced in 
December, 2014 by Honolulu City Council Chair Ernest Martin and Councilmember Stanley Chang, the 
councilmember for the district that includes Waikīkī.  
 
The bills were introduced at the request of the Waikīkī Improvement Association and would fund a nonprofit 
run by representative Waikīkī stakeholders which would develop a long-term Waikīkī Beach Management 
Plan and contribute to public-private maintenance and restoration projects. The funding would come from 
assessments on Waikīkī’s commercial property. 
 
Transit in Waikīkī — The Waikīkī Improvement Association is committed to reasserting a proactive position 
advocating the need for effective transportation improvements in Waikīkī consistent with current island-wide 
traffic and transportation planning initiatives. The WIA has been working with the City to plan a high quality 
transit link between Waikīkī and the rail terminus at Ala Moana.  This initiative secured $350,000 for a 
Waikīkī Regional Circulator Study.  Additionally $160,000 was contracted for a Waikīkī Traffic Study. Work 
on the studies began in December, 2011 and was completed in 2013. The City has already implemented 
some of the recommended changes, such as adding a pedestrian cycle to Lewers and Royal Hawaiian 
Avenue. In 2014 at WIA’s request the city made adjustments to the cycle to allow more “green time’ to Royal 
Hawaiian Avenue helping to clear congestion. The city also budgeted $1,000,000 for further work 
implementing changes as identified in the 2013 Waikiki Regional Circulator Study. 
 
WIA is actively pursuing actions that would improve the traffic situation through the Waikīkī Transportation 
Stakeholder Oversight Committee. 
    
Waikīkī Sidewalk Improvements — The use of quartzite pavers on sidewalks in the City and private sector 
projects on Kalākaua and Kūhiō Avenues contribute greatly to making Waikīkī a world class destination 
resort. For this reason and for the sake of consistency, WIA has worked with the City to incorporate quartzite 
pavers in the remaining unimproved sidewalk areas along Kalākaua Avenue. The first phase was completed 
in November, 2011. The final Planning and design for phase two took place in 2014 and will go out to bid in 
mid 2015, for construction in 2016. 
 
Waikīkī Special District — In 2015 WIA plans to begin the work of rewriting the Waikīkī Special District 
Design Guidelines and start a second round of Waikīkī signage reforms. 
  
Enriching the cultural content and amenities of Waikīkī — In partnership with the City and County of 
Honolulu and the Hawai‘i Tourism Authority, WIA manages the Kūhiō Beach Hula and Torchlighting Show at 
the Kuhio Beach Mound which celebrated its 20th anniversary in February 2014. WIA also partners with the 
city on the popular program Sunset on the Beach which featured the premiere of season five of the New 
Hawai‘i 5-0. 
 
WIA members sponsor the Waikīkī New Year’s Fireworks Display that welcomed in 2015.  
 
In 2014, WIA again partnered with the Hawai‘i Convention Center and the City and County of Honolulu to 
produce the seventh annual International Waikīkī Hula Conference, bringing together over 40 Hawaiian 
cultural practitioners and 700 hula lovers from around the world. 
  
Additionally, in 2015 WIA continues a very successful management agreement with Aloha Festivals that 
began in 2008. The efficiency of the arrangement played an important role in the survival and current 
success of this important visitor related cultural program which includes the Waikīkī Ho‘olaule‘a and the 
Aloha Festivals Floral Parade.  
 
Providing these activities for both visitors and residents to enjoy, we enhance our status as a world class 
destination. 
        Mahalo,  
        Rick Egged, WIA President 

Continued from front page 
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Dr. Richard R. Kelley honored with Lifetime Achievement Award  
from Travel Weekly 

 
His leadership, insight and remarkable career provide a model of vision and accomplishment  

for tomorrow's leaders 
  
Dr. Richard R. Kelley, Outrigger Enterprises, Inc. chairman emeritus, has been honored by Travel Weekly 
magazine with its Lifetime Achievement Award. Travel Weekly is part of Northstar Travel Media group, one of 
the most influential news resources for the travel industry. 
 
Kelley, whose remarkable career includes transforming Outrigger Hotels 
from a simple mom-and-pop business into Hawaii's largest locally owned 
lodging company and a well-known international brand that spans eight 
countries, was selected for his significant and lasting contributions to 
Hawaii's hospitality industry as well as his leadership in the business 
community, particularly in the areas of education and health care. 
   
Kelley's many contributions include bringing advanced technology to 
Outrigger Hotels, envisioning the growth of Outrigger Enterprises beyond 
Hawaii's shores, his 15-year campaign to develop a state-owned convention 
center for Hawaii, helping to secure a dedicated funding stream for the 
state's visitor industry marketing and promotion, numerous initiatives that 
highlight and quantify the tremendous economic value of Travel & Tourism 
to Hawaii's economy, and supporting major revitalization of Waikiki's aging 
infrastructure.  
  
In addition to his lifelong focus on Outrigger Enterprises and Hawaii's 
Travel & Tourism industry, Kelley has involved himself with many 
community and business initiatives within and outside the state. He has 
been a serial entrepreneur and lead investor in several small- to mid-sized 
businesses. He has worked tirelessly with government, labor and industry 
leaders. Passionate about education, he has advocated for improving the quality of both public and private 
education. Additionally, he has provided a leadership voice on health care reform and other initiatives. 
    
The award was announced to a capacity crowd representing all branches of the Travel & Tourism industry - 
hotels and resorts, airlines, cruise lines, auto rental companies, tour operators, theme parks, destinations, 
and others - on Tuesday, Dec. 16, at Travel Weekly's annual Readers' Choice Gala Awards Dinner at the 
Plaza Hotel in New York City.  
   
The Travel Weekly Lifetime Achievement Award, first presented in 2003, honors members of the industry 
who have consistently demonstrated leadership and insight, profoundly changing for the better not only 
their own companies, but the industry as a whole and whose careers have provided a model of vision and 
accomplishment for tomorrow's leaders. 
     
Arnie Weissmann, editor in chief for Travel Weekly, presented the award to Kelley and said, "Richard Kelley's 
efforts have led to extraordinary results, not only in the state of Hawaii, but to the industry as a whole. His 
remarkable career and many achievements, including his exemplary service to others, make him especially 
deserving of this prestigious award." 
     
The honor represents the pinnacle of achievement in the industry and places Dr. Kelley in the company of 
such all-time Travel & Tourism greats and previous Lifetime Achievement Award winners as his friend Bill 
Marriott (Marriott International chairman), Gordon Bethune (former Continental Airlines chairman and 
CEO), Richard Anderson (Delta Air Lines CEO), Richard Fain (Royal Caribbean Cruises chairman), Tim and 
Nina Zagat (co-founders and co-chairs of Zagat Survey), Marilyn Carlson Nelson (Carlson Companies) and 
Arthur Tauck (Tauck Tours). 

  continued 
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Continued from previous page 
 
In addition to Travel Weekly's Lifetime Achievement Award, Kelley has received countless other honors, 
including the Legacy in Tourism Award from the University of Hawaii's School of Travel Industry 
Management, the Pacific Business News Lifetime Achievement Award, the 'O' in Life award from the 
Punahou Alumni Association, the Ihe Award from the Hawaii Army Museum Society, and Sales Person of the 

Year from Sales and Marketing Executives 
International - Honolulu chapter for his 
accomplishments in selling Hawaii to the world. 
 
Kelley credits his lifetime of accomplishments - 
service to the community and helping to improve 
the lives of others - to consistent efforts to live by 
his strongly held personal values: integrity, 
responsibility, loyalty and hard work.  
     
Above all, he considers his most important 
accomplishment to be his family - seven children,  
13 grandchildren and three great-granddaughters. 
Kelley currently resides in Denver, Colorado with 
his wife of 35 years, Linda Van Gilder Kelley. 
 
 

 
 
 
 

 Halekulani Features Never-Been-Seen-Before Hawaiian Art Deco 
Exhibition  

 
Halekulani is pleased to present the premiere of a new art exhibition – Art Deco and the Golden Age of 
Travel in Hawaii. The show features original works by famous graphic design artist, Frank H. McIntosh 
and Yale University art professor, Eugene Savage. 
The installation is comprised of original vintage 
posters, menus, magazine covers, a model of the  
SS Monterey (Matson luxury cruise liner) and 
lithographs from the French-style ‘Art Deco’ era. 
The specially curated exhibition is from the private 
collection of Mark and Carolyn Blackburn, and will 
be the first time that the works are available for 
public view.  
 
Now on display at Halekulani, the Art Deco and 
the Golden Age of Travel in Hawaii exhibit will 
run through January 31, 2015. The installation is 
located along the hotel’s promenade, next to House 
Without a Key at The Gallery. It is open daily to 
Halekulani guests and the public from 9 a.m. –  
8 p.m. and admission is free of charge.  
 
For more information, call Halekulani’s Concierge 
at 808-923-2311. 

 

 



 

Page 5, January 9, 2015 Waikīkī Wikiwiki Wire Page 5 Waikīkī Wikiwiki Wire 

Hawaiian Airlines surprises 10 millionth customer 
 

A new chapter was written into Hawaiian Airlines’ history book today (12-18-14) when they welcomed their 
10 millionth passenger transported in 2014—a new annual record set in their 85-years of service!  

 
Prior to boarding Flight 386 from Honolulu to Kahului Airport (which departed at 10:13 a.m.) president and 
CEO Mark Dunkerley surprised the mystery traveler, Harrison Matthews, with a gift of 250,000 
HawaiianMiles and awarded all travelers on Flight 386 with 1,000 HawaiianMiles as part of the celebration. 
The surprise also included live Hawaiian music and hula by the Hawaiian Airlines Serenaders, as well as 
presentation of lei to all guests 
during boarding.  
  
Hawaiian Airlines’ first 10 million 
passengers took nearly 40 years to 
carry from 1929 to 1967.  The 
former and late president John H. 
Magoon marked the occasion in 
December 1967, when Hawaiian 
Airlines also surpassed the 
milestone of carrying one million 
customers annually (see image at 
right). Forty-seven years later, 
Hawaiian Airlines is celebrating a 
10-fold achievement, carrying just 
as many passengers in a single 
year!  
 
Below—from left to right: Gerraine 
Nakama, CEO Mark Dunkerley, 10 millionth guest Harrison Matthews, Heather Sanchez. 
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Hawaii Energy Awards Largest Incentive for a Hotel 
to Hilton Hawaiian Village 

 
New Energy-Efficient Lights and Motors Expected to Amass Energy Savings of $711k   

  
Hawaii Energy’s largest incentive for a hotel to date was recently awarded to Hawaii’s largest hotel – the  
Hilton Hawaiian Village Waikiki Beach Resort (Hilton). 

 
Hawaii Energy, the ratepayer-funded energy conservation and efficiency program for Hawaii, Honolulu and Maui 
counties, presented a $471,192 incentive check to the Hilton after the completion of phase I of a multi-phase, 
multi-million dollar energy efficiency upgrade project.  Phase I included a major lighting retrofit in 1,839 guest 
rooms and the installation of energy-saving fan coil motors in all 2,860 guest rooms. The incentive will help Hilton 
offset its phase I project costs of more than $1.91 million.  The incentive covered 24 percent of these costs. 

 
These energy efficiency upgrades are estimated to save 2.8 million kilowatt hours (kWh) annually – equivalent to 
$710,360 in energy costs based on $0.2837/kWh.  The simple payback period is just two years. 

 
“We applaud the Hilton Hawaiian Village for embracing energy efficiency and leveraging the program’s incentives 
to maximize their investment,” said Ray Starling, Program Director, Hawaii Energy.  “The visitor industry has been 
tremendous when it comes to saving energy and reducing its carbon footprint, which in the long run contributes 
to breaking Hawaii’s dependence on imported oil.” 

 
The lighting retrofit involved replacing old lights such as halogens, incandescent bulbs and T12 fluorescent lights 
with 14,843 light emitting diode lamps (LEDs), as well as retrofitting 3,088 lower wattage T8 fluorescent lights 
with high performance ballasts.  The new lights were installed by Energy Industries in the Hilton’s Aliʻi Tower, 
Diamond Head Tower, Kālia Tower and Rainbow Tower as well as the Coral Ballrooms. 

 
“We’re privileged to live, work and welcome visitors to our beautiful island home and with that privilege, we see a 
responsibility to do our part to help preserve Hawaii’s beautiful environment through sustainable practices 
including the installation of energy-efficient equipment,” said Tracy Walker, general manager, Hilton Hawaiian 
Village.  

 
In addition to lighting, the Hilton participated in Hawaii Energy’s limited-time increased incentive for ECMs, which 
totaled $298,730 – the largest amount the program has ever provided for this technology to a business 
ratepayer.  The Hilton committed to the ECM project during Hawaii Energy’s promotion (November 2013 – January 
2014) of an increased incentive from $55 per motor to $100. 

 
ECMs use up to 50 percent less electricity compared to older inefficient motors by reducing the speed during 
periods of reduced cooling demand.  The ECMs, installed by EMCC Hawaii, are fan motors that are used to 
circulate conditioned air throughout the guest rooms. 
             
In phase II of this project, to be completed in 2015, the Hilton plans to install more LEDs and T8 fluorescent lights 
in its remaining towers and ballrooms.  The hotel also plans to install kitchen demand ventilation control systems 
in all restaurants including its signature Bali Steak & Seafood and Tropics Bar & Grill.  Similar to ECMs, these 

systems can also reduce energy usage by as much as 50 
percent compared to traditional ventilation systems by 
utilizing temperature and/or smoke sensing to adjust 

 

From Far Left:  Dante Aragon, President/Owner, EMCC Hawaii; Calley Vankirk, 
Energy Solutions Specialist, Gexpro; Tracy Walker, General Manager, Hilton 
Hawaiian Village;  Lily Koo, Business Program Specialist (Center); John Clarke, 
Director of Property Operations, Hilton Hawaiian Village; Duane Ashimine, 
President & CCO, Energy Industries; Jason Hokom, Field Supervisor, Energy 
Industries  
 
Photo Credit: Hawaii Energy 
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Halekulani Presents an Evening with Acclaimed Michelin Three Stars 
Chef Bruno Menard 

 
The iconic Halekulani will host An Evening with Acclaimed Three Stars Michelin Chef Bruno Menard at 
its 5-Diamond and Five-Star award-winning restaurant, La Mer on Sunday, January 18th. The one-of-a-
kind epicurean experience will feature celebrated French Chef Bruno 
Menard, who has received multiple Michelin Stars for his culinary 
achievements at L’Osier, Tokyo’s Neoclassic French restaurant owned by 
Shiseido, Japan’s largest cosmetics maker. 
 
An Evening with Acclaimed Three Stars Michelin Chef Bruno Menard 
at La Mer on Sunday, January 18 is starts at 5:30 p.m. with special 
cocktails and dinner begins at 6:30 p.m. Guests are invited to discover a 
decadent, five-course menu created by Menard, Halekulani’s Executive 
Chef Vikram Garg and La Mer Chef de Cuisine Alexandre Trancher. 
Specialty menu items include Brittany Lobster “Parisienne” style with 
Tomato Vanilla Chutney, Venaison style Beef Tenderloin with Cabbage and 
Foie Gras Cannelloni, Hokkaido Scallops with Parmesan Gnocchi and Sake 
Cream, Mache Coulis and Brown Butter, Sweet “Ceyennes” Onion Soup with 
Truffle and Yuzu Custard; and Valrhona P125 Chocolate Macaroon Souffle, 
Vanilla Sorbet and Caramelia Pearls. Each dish will be paired with special 
wines by Young’s Market Company of Hawaii. The dinner event is priced at 
$295 per person inclusive of tax and gratuity. For Dining Reservations, call (808) 923-2311 and for more 
information, visit http://www.halekulani.com/hotel/events.  
 
Dress code: Long-sleeved collared shirt or jacket required for 
gentlemen. 
 
This special event is part of the Halekulani Living luxury lifestyle 
series, which offers a roster of events that cater to the distinct 
interests and cultural desires of Halekulani’s guests and patrons 
with unparalleled, immersive, authentic and memorable 
experiences. 
 
About Bruno Menard 
Known as one of the greatest chefs of the world, Mernard gained 
three stars by the Michelin Guide at restaurant L’Osier Tokyo and 
has received several accolades including 5 diamonds by AAA and 
3 red Chef’s hats in the Gault&Milau Guide. His passion for 
cooking is the inheritance of a family tradition dedicated to hospitality jobs.  
 
He began his career at Loire Valley chocolatier with his father Jean-Claude. In 2005, he created the Vinecao, 
which is the only cocoa vinegar in the world. With his roots in France, Bruno Mernard is currently based in 
Singapore and spent four years in the United States and 13 years in Japan.  
 
Today, Mernard is the specialist of Asia, armed with his experience around the world and is a creator of 
trends in French cuisine. 
 

 

http://www.halekulani.com/hotel/events
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 Hawaiian Airlines and Airbus Sign Purchase Agreement for Delivery of 
Six A330-800neo Aircraft  

 
Hawaiian Airlines today announced a definitive purchase agreement with Airbus, finalizing the 
Memorandum of Understanding announced earlier this year to acquire six new A330-800neo aircraft 
starting in 2019. The agreement replaces Hawaiian’s previous order for six A350-800s. The transaction 
includes rights to purchase an additional six aircraft as part of the carrier’s path to growth and increased 
efficiency.  
 
The A330-800neo wide-body, powered by the recently launched Rolls Royce Trent 7000 engine, is similar in 
size to Hawaiian’s A330-200 which seats 294 passengers in a two class configuration (First and Coach), and 
will incorporate aerodynamic enhancements that will increase range by up to 400-nautical miles and reduce 
fuel consumption by 14 percent per seat. The aircraft is the right-sized solution for the carrier’s future 
growth strategy.  
 
“The A330-800neo is an aircraft which meets all of our needs,” said Mark Dunkerley, president and CEO of 
Hawaiian Airlines. “It is the right size, with the right range and costs, and shares much commonality with 
our A330-200 fleet. Our customers and crew love the aircraft and we are thrilled that it will continue to be 
Hawaiian’s wide-body mainstay for far into the future.”  
 
“Working with Hawaiian Airlines is a unique pleasure because their team is truly visionary when it comes to 
choosing aircraft,” said John Leahy, Airbus Chief Operating Officer, Customers. “The A330-800neo is 
perfectly suited to Hawaiian’s unique route structure, offering a great balance of range and capacity that will 
allow the airline to expand its reach to new audiences.” Terms of the agreement were not disclosed, but the 
aircraft have a total list-price value of approximately $2.9 billion if all of the purchase rights are exercised. 
Hawaiian Airlines’ existing orders include an additional three new A330-200s for delivery in 2015 and 16 
narrow-body A321neo aircraft starting in 2017.  
 
Hawaiian Airlines currently operates a fleet of 50 aircraft, comprised of 29 wide-body, long-haul aircraft 
(294-seat A330-200 aircraft and 252 to 264-seat Boeing 767-300 aircraft), 18 narrow-body 118- to 123-seat 
Boeing 717-200 aircraft and three 48-seat ATR42-500 for Neighbor Island flights. 
 
 
 

Waikīkī Wiki Wiki Wire - Newsletter deadline and submission format 
 
The WIA newsletter is published 1x per month—on the first Friday. 
 
Waikīkī-related news and information submitted by members for the Waikīkī Wiki Wiki Wire should be 
received no later than 4pm Wednesday before the Friday distribution.  Information received after the 
deadline will be considered for inclusion in the following issue. 
 
Photos which accompany stories are always welcome and, for best results, should be attached to the 
email as a separate jpeg - maximum 1 MB each image please.  
 
Single page PDFs are also welcome but they should look like flyers and not press releases (without 
media contact information, dateline, city, etc.).   
 
NOTE: WIA reserves the right to edit or combine member news submitted for the newsletter. 
 
Your kokua is appreciated. Mahalo. 
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Save the Date! The 13th Annual Waikiki SPAM JAM 
Festival ® to Add Flavor to Waikiki May 2, 2015 

 
Plus five things you didn't know about Hawaii's most unique festival 

 
Cities across the world all have their signature foods - pizza in New York, hot 
dogs in Chicago, and SPAM® in Hawaii. The islands' affinity for SPAM® has been 
a love affair years in the making, stemming back to World War II when the 
luncheon meat was served to GIs. Billions of cans later, Hawaii continues to 
celebrate the island staple at the annual Waikiki SPAM JAM®, with the 13th 
annual street festival set for May 2, 2015, along Kalakaua Avenue from 4 to 10 
p.m. 
 
"Since the very first Waikiki SPAM JAM® in 2002, the festival has become a 
must-attend event for both visitors and Hawaii residents," said Barbara 
Campbell, Waikiki SPAM JAM® co-founder and vice president of retail leasing 
and development at Outrigger Enterprises Group. "Whether this is your 13th time 
attending or your very first, there's always something new to try at Waikiki SPAM 
JAM®." 
  
Approximately 25,000 festival goers will head to the Waikiki SPAM JAM®to enjoy a 
selection of delicious SPAM® dishes from some of Hawaii's favorite local 
restaurants. Admission to the event is free, and all proceeds generated benefit the 
Hawaii Foodbank. Festival-goers will be serenaded by Hawaii's best island music 
groups performing from two entertainment stages, and will have the opportunity to 
purchase Hawaiian arts and crafts, as well as SPAM® merchandise - from T-shirts, 
to shorts, to slippers. And if that's not reason enough to get your SPAM® on, here 
are five things you didn't know about Hawaii's most mouth-watering food festival.  
 
Score Free Accommodation Upgrades 
As part of the Waikiki SPAM JAM® Festival, Outrigger Resorts and OHANA Hotels in 
Waikiki offer guests checking in for the weekend a free one-category upgrade, based 
on availability, with the donation of a can of SPAM® product, which is then donated 
to the Hawaii Foodbank. For reservations, visit www.outrigger.com, or call 1-800-
688-7444 and ask for the best available rate. This offer is subject to change and 
availability. Some restrictions apply. 
  
For more information about the Waikiki SPAM JAM® Festival visit 
www.spamjamhawaii.com 
 
 
 

 

  

  

Hawaiian Diacritical Marks 
 

Waikīkī Improvement Association recognizes the use of diacritical marks (i.e., glottal stop (‘), macron (ā) in 
place names of Hawai‘i, such as Waikīkī and Kalākaua Avenue and will include them whenever possible.  We 

also respect the individual use (or not) of these markings for names of organizations and businesses.   
 

There will also be times when we may not have a chance to add or change the markings in all of the  
articles submitted and when that happens, e kala mai. 

http://www.outrigger.com
http://www.spamjamhawaii.com
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Matthew Rose Joins PacRim 
Marketing Group 

  
Matthew Rose has joined PacRim Marketing Group 
as an Account Executive in its Media Division.  He 
will advise clients on how to increase share and 
spend of the traveler market from 
Asia.  In his consulting role, he 
will  develop and tailor strategies 
and programs to best position 
client brands in a mix of Asian-
language print and online media, 
including web portal site 
sponsorships and advertorials.     
 
Rose is fluent in Japanese and 
has more than 15 years 
experience in marketing, business 
development and customer service, especially in the 
Asia-Pacific region.  Prior to joining PacRim 
Marketing Group, Rose worked with Advantage 
Sales and Marketing in Honolulu, Hawaii, as an 
Epson Brand Advocate, where he consulted on 
sales, merchandising, and training for the 
brand.  Before that, he was Territory Business 
Manager – East/Hotel Concierge Services for Be 
Our Guest Directory, a multi-media marketing 
platform helping Oahu’s businesses connect with 
vacationers, based in Haleiwa, Hawaii.  His work 
background also includes manager for Kamiya 
Gold, Inc., a Laie-based distributor and 
international exporter of papaya, where he 
established relations with wholesalers in Hong 
Kong. 
  
Prior to moving to Hawaii, he was Distribution 
Sales Manager and Western Regional Sales 
Manager at Sumida America, Inc., in San Jose, 
California, and Assistant Western Regional Sales 
Manager at Taiyo Yuden (USA), also in San 
Jose.  Rose started his career as an account 
executive with Sumitomo Corporation of America, 
in San Diego, California.   
  
“Matthew’s professional experience and ability to 
work in a culturally diverse environment lend to his 
understanding of our clients’ needs and how to 
market their brands to travelers from Asia,” said 
Irene Honma, Director of Sales & Marketing - Asia/
International at PacRim Marketing Group, Inc. and 
PRTech LLC.   
  
He holds a bachelor of arts degree in International 
Business, with an emphasis on Japan and Asia, 
from San Diego State University, in California.  

Matt Bailey Appointed President 
of Aqua Hospitality and  
Aston Hotels & Resorts 

 
AHR Hospitality Partners, Inc. announces the 
appointment of Matt Bailey to president of Aqua 
Hospitality and Aston Hotels & 
Resorts, effective December 18, 
2014. Bailey will also retain 
his current 
responsibility as chief 
operating officer for both 
companies. He has more than 
three decades of experience in 
the hospitality industry 
and has held key leadership 
positions at hotels and resorts 
throughout Hawaii, Utah, 
California, Texas, and Nevada. 
 
"We couldn't be happier with Matt stepping into his 
new role,” said Kelvin Bloom, President of AHR 
Hospitality Partners, Inc. “He shares our focus and 
values, and has proven himself to be an 
exceptional leader throughout his career." 
 
“I am honored to assume this new responsibility,” 
said Matt Bailey, Chief Operating Officer, Aqua 
Hospitality and Aston Hotels & Resorts. “I look 
forward to working closely with the Aqua and Aston 
teams to ensure the continued success of our 
companies.” 
  
Bailey takes over the position that will be vacated 
by Ben Rafter who has been serving as president of 
Aston Hotels & Resorts since April of 2014 and 
president and CEO of Aqua Hospitality since 2008. 
Rafter will be stepping down to pursue other 
professional development opportunities. However, 
he will remain an active participant with the 
company. 
  
“I am pleased to say that Ben will continue to be 
very involved with our company and work closely 
with us as a long-term consultant,” added Bloom. 
"I’m grateful for his many contributions and wish 
him the best moving forward.” 
  
Aqua Hospitality and Aston Hotels & Resorts are 
both subsidiaries of Honolulu-based AHR 
Hospitality Partners Inc., which acquired Aqua in 
late 2013. 
   

 



 

Hawaiian Airlines Appoints  
Beau Tatsumura as  

Director - Line Maintenance  
 
Hawaiian Airlines has announced the appointment 
of Beau Tatsumura as director - line maintenance. 
In this position, he is responsible for maintaining 
the quality and performance of Hawaiian Airlines’ 
current fleet of 47 Airbus and Boeing aircraft to 
ensure reliability and safety. The 
airline’s current fleet includes 19 
Airbus A330-200, 10 Boeing 767-
300 and 18 Boeing 717-200 
aircraft.  
 
“Beau brings proven leadership 
and extensive experience in safe 
airline maintenance practices to 
Hawaiian Airlines, which will 
help us tremendously as our 
business and aircraft fleet 
continue to grow,” said Lorrin Sardinha, Hawaiian 
Airlines vice president - maintenance & 
engineering.  
 
Hawaiian Airlines plans to have 22 A330s total by 
the end of year 2015, and 16 new  
narrow body A321neo aircraft by the end of year 
2020. Additionally, the company previously 
announced that it plans to add six new A330-
800neo aircraft beginning in 2019.  
 
Tatsumura brings more than 20 years of airline 
maintenance experience to Hawaiian Airlines. Prior 
to joining the company, he most recently served as 
senior director maintenance and engineering at 
Aeko Kula, Inc. where he oversaw the day-to-day 
operations and overall safety for Aloha Air Cargo. 
He also served as general manager of Aloha Tech 
Ops, which is Aeko Kula, Inc.’s third-party 
contractor for aircraft maintenance. Prior to this, he 
spent 18 years at Aloha Airlines where he held 
numerous aircraft maintenance management and 
leadership positions. Tatsumura also serves in the 
100th Battalion 442D Infantry Regiment and has 
deployed twice in support of Operation Iraqi 
Freedom from 2004 to 2006 and from 2008 to 
2009.  
 
Tatsumura was born in Honolulu and raised in 
Kāne‘ohe. He earned a Bachelor’s degree in 
Professional Aeronautics with a minor in Safety 
from Embry-Riddle Aeronautical University, where 
he is also pursuing a Master’s degree in 
Aeronautical Science.  
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Outrigger Enterprises Group 
Names Jill Kawakami  

Manager, Project Services   
   
Outrigger Enterprises Group is pleased to 
announce that Jill Kawakami has joined the 
company's Hawaii regional office as manager, 
project services, responsible for brand architecture, 
design and facilities in Hawaii and Guam.  
 
Kawakami will manage 
construction and 
renovation projects with 
internal operations staff 
and/or third parties, 
ensuring the coordination of 
work for completion on time, 
on budget and within 
specifications, including 
Outrigger global design 
requirements. 
  
Kawakami has 11 years of experience focusing on 
luxury retail renovation projects with additional 
background in airport and educational facilities 
throughout Hawaii and North America. While with 
DFS Hawaii, she managed multiple renovation 
projects from design through construction, 
including renovation of the Waikiki DFS Galleria 
façade and entry landscaping on Royal Hawaiian 
Avenue and Van Cleef & Arpels in the Galleria.  
  
Early in her career, Kawakami was responsible for 
DFS Group's Gate 68 Kiosk Shop at San Francisco 
International Airport and Hermes' renovation at Los 
Angeles International Airport. She also spent time 
self-employed as owner/architect providing 
architectural, project management and 
construction management services, was project 
architect for Via Gelato and involved in several 
projects on the campus of the University of Hawaii 
at Manoa.  
  
Kawakami holds a bachelor's in architecture from 
the University of Hawaii at Manoa, is a registered 
architect in Hawai'i and also a LEED Accredited 
Professional. 
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Outrigger Enterprises Adds Two Positions 
to its Global Distribution Team  

    
Sean Dee, executive vice president and chief marketing officer, is pleased to announce the addition of two 
new professionals to the company's global distribution team. Kristopher "Kris" Honeycutt has joined 
Outrigger as corporate director, digital, and Marisa Guerrero is the company's new social media strategist. 
   
Kristopher "Kris" Honeycutt 
 
As corporate director, digital, Honeycutt oversees Outrigger's globally managed 
digital marketing assets and efforts and is responsible for digital asset strategy, 
development and implementation of technology, creative, content and analytics. 
  
Honeycutt comes to Outrigger from MVNP (formerly Milici Valenti Ng Pack) where he 
was senior interactive director. Previously he worked with companies in various 
industries, holding the positions of graphic designer, Web designer, creative director, 
custom experience manager and as a manager of Web strategy and planning. He has 
written commercial software documentation, as well as co-authored Web design-related 
books. 
  
Honeycutt studied graphic design and fine art photography and used his university degree as a springboard 
to explore and expand his knowledge on what he found to be his niche, the Web. 
  
Marisa Guerrero 
 
In the newly created position of social media strategist, Guerrero is responsible for developing strategies and 
executing action plans to establish a clear and strong global brand voice for Outrigger through social platforms 
and working directly with Outrigger properties to ensure consistency and best practices.  
  
In addition to driving customer engagement, growing Outrigger's social following and 
creating high profile brand awareness through key social channels, Guerrero also 
manages the company's global social media conversation that actively exchanges local 
experiences across the portfolio and articulates global brand positioning through 
frequent messaging.  
  
Most recently, Guerrero was social media strategist for Nautilus, Inc., in Vancouver, 
Washington, where she was responsible for the social media efforts for the brands 
under the Nautilus umbrella including Bowflex, Schwinn and CoreBody Reformer. 
Prior, Guerrero was social marketing manager at Dachis Group where she worked with 
premier clients including Levi's, Disney Parks, Michaels Craft Stores and luxury One & Only Resorts; and 
public relations account manager for Gard Communications.  
  
Guerrero holds a Bachelor of Arts in Rhetoric & Media Studies with a minor in French from Willamette 
University in Salem, Oregon. 

  

  

Upcoming issues of Waikīkī Wiki Wiki Wire: 
 

February 6, March 6 and April 3 
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Outrigger Reef Waikiki Beach Resort Recognized With  
Condé Nast Traveler's 2014 Readers' Choice Award 

 
Condé Nast Traveler recently announced the results of its 27th annual Readers' Choice Awards, naming 
Outrigger Reef Waikiki Beach Resort among the Top 25 Resorts in Hawaii 
and one of the top two resorts on Waikiki Beach.  
  
"We are so honored to be named one of Condé Nast Traveler's Best 
Resorts in Hawaii," said Bitsy Kelley, vice president of corporate 
communications for Outrigger Enterprises Group. "Outrigger is dedicated 
to offering our guests the highest quality service and accommodations, 
and we are delighted to know that Condé Nast Traveler readers feel we 
have delivered on that promise."  
  
More than one million votes came in from 76,600 readers in Condé Nast 
Traveler's annual survey, ranking 7,721 hotels, 642 cities, 453 cruise 
ships, and 148 islands. The result? The 1,182 best travel experiences in the world, with the Outrigger Reef 
Waikiki Beach ranked #23 on the list of Hawaii's Top 25 Resorts. 
   
Guests at Outrigger Reef Waikiki Beach Resort enjoy contemporary island-inspired accommodations, 
common spaces filled with Polynesian art and history, delicious dining options and no resort fees. Perfectly 
located on iconic Waikiki Beach, the resort is also just steps from Waikiki Beach Walk® where guests can 
enjoy fun, fashion and delectable dining at more than 40 shops and restaurants. The resort is also host to a 
serene swimming pool, cultural tours, educational activities and a spa for ultimate relaxation. 

Kūhiō Beach Hula Show –  January 2015 
Show time is  6:00 
   
Authentic Hawaiian music and hula shows by 
Hawai‘i’s finest hālau hula (dance troupes) and 
Hawaiian performers.  
 
Opens with torch lighting and traditional blowing of 
conch shell. Tues-Thurs-Sat-Sun, weather-
permitting. 6:30-7:30 p.m. (6:00-7:00 p.m. Nov-
Dec-Jan) at the Kūhiō Beach Hula Mound, 
diagonally across from Hyatt Regency Waikiki 
Beach hotel at Uluniu & Kalākaua Ave.  
 
Outdoors, casual, seating on the grass; beach 
chairs, mats, etc. okay. Cameras welcome. 
Presented by Hyatt Regency Waikiki Beach, Hawai‘i 
Tourism Authority, City & County of Honolulu and 
Waikīkī Improvement Association.  
 
For information, call 843-8002. 
                 
Week-nights 
  
Every Tuesday – Ainsley Halemanu and Hula Halau 
Ka Liko O Ka Palai 
 
Every Thursday – Joan "Aunty Pudgie" Young and 
Puamelia 

Waikīkī Hula Show at the Kūhiō Beach Hula Mound 

Week-ends 
 
~ Jan 10, Sallie Yoza and Hālau O Napuala’ikauika’iu 
 
~ Jan 17, Kale Pawai and Hālau Na Pua Mai Ka Lani 
 
~ Jan 24, Joan S. Lindsey and the Joan S. Lindsey 
Hula Studio 
 
~ Jan 31, Colsen Ina Kanei and Hālau 
Kawaianuhealehu 
  

 



 

January 12-18, 2015 
7 days a week 
6:30AM Starts 
5:30PM Ends  

SONY OPEN GOLF TOURNAMENT IN HAWAII by Sony Open In Hawaii. 
Avoid Kahala area because of increased traffic.  NO PARKING AREAS: 1) 
KAHALA AVENUE, odd address side, Pueo Ave to Kealaolu Ave (for shuttle 
bus), 2) KAHALA AVENUE, both sides, Kealaolu Ave to golf course 
property, 3) PUEO STREET,odd address side, Kahala Ave to Aukai Ave (for 
shuttle bus), 4) 18th AVENUE even address side, near Iwalani Pl., fronting 
Hawaii Film Studio (for shuttle bus), 5)FARMERS ROAD, odd address 
side, 4777 (one-half block from Kealaolu Ave) to Kealaolu Ave. 6) 
FARMERS ROAD, even address side, Kealaolu Ave to Makaiwa St.,7) 
KAIMOKU PLACE,golf course side, from Kaimoku Way to makai property 
line of 1108 Kaimoku Pl., 8) KAIMOKU PLACE, odd address side, for its 
entire length, including the cul-de-sac, 9) KAIMOKU WAY, both sides for 
its entire length, 10) KEALAOLU AVENUE, both sides, Waialae Ave to 
Kahala Ave., 11) KEALAOLU PLACE, odd address side, for its entire 
length, 12)MAKAIWA STREET, odd address side, Kilauea Ave to Farmers 
Rd.,13) MAKAIWA STREET, even address side, Farmers Road to Pueo 
St.,14) MOHO STREET, odd address side, for its entire length.  
Contact: Sony Open in Hawaii 808-523-7888   
Email:  friend@friendsofhawaii.org   
 
For more info, visit their website: 
http://www.sonyopeninhawaii.com/index.html  

 HAROLD CHAPSON MEMORIAL 8K RUN sponsored by Mid-Pacific Road 
Runners Club.  The event is expected to have 200 runners. It will start at 
Kapiolani Park Bandstand at Monsarrat Ave., to Kalakaua Ave., to 
Diamond Hd Rd., to Kahala Ave., to Paikau St., counterclockwise around 
Triangle Park, to Diamond Hd Rd., to Kalakaua Ave., to finish at Hon. 
Marathon Finish Line.  
 
Contact Joan Davis 535-9070  
E-mail: jrdva4vp@hotmail.com  

 January 19, 2015 Monday 
9:00AM Starts 
12noon Ends  

DR. MARTIN LUTHER KING JR. DAY PARADE sponsored by Martin 
Luther King Coalition. The event is expected to have 2,000 marchers, 100 
vehicles, 20 floats, 6 bands.  It will start at Ala Moana Park, to Ala Moana 
Blvd., to Kalakaua Ave., to Monsarrat Ave., end at Waikiki Shell Parking 
Lot in Queen Kapiolani Park.   
 
Contact: Patricia Anthony 384-4038  
Fax: 672-4129    
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 January 25, 2015 Sunday 
7:00AM Starts 
10:00AM Ends 

SHARON'S RUN/WALK 5K/10K AND RIDE sponsored by the Epilepsy 
Foundation of Hawaii.  The event is expected to have 450 runners, and 
200 cyclists.  RUN/WALK COURSE: Start at KCC, to Diamond Head Rd., 
to Kahala Ave., turnaround near Ft. Ruger Park and back to finish at 
Kapiolani Community College (KCC) Parking Lot E 10K- continue to 
Kahala Ave., to turnaround at Kealaolu St., to Kahala Ave., to Diamond 
Head Rd., to finish at KCC Parking Lot. RIDE COURSE: Start at Kapiolani 
Community College (KCC) Lot, to Diamond Head Rd., to Kahala Ave., to 
Kealaolu St., to Kalanianaole Hwy., to Lunalilo Home Rd., to Hawaii Kai 
Dr., to Kealahou St., to Kalanianaole Hwy., to Keolu Dr., to Wanaao Rd., 
to Kailua Rd., to Kalaheo Ave., to Kawailoa Rd., to Aalapapa Dr., to 
Mokula Dr., to Kawailoa Rd., to Kalapawai Store 75K turnaround pt., 
going back to Kilauea Ave., to 18th Ave., to Diamond Head Rd., to finish at 
KCC.  
 
Contact: Ed Kemper 225-2965 or Raul Torres 223-2622 
Fax: 792-5193  
E-mail: egh@hawaiiepilepsy.com or boca@bocahawaii.com   

February 1, 2015 Sunday 
7:00AM Starts 
9:30AM Ends  

JOHNNY FAERBER 10K RUN sponsored by RRCA/Mid Pacific 
Roadrunners Club. The event is expected to have 300 runners. It will 
start on Kalakaua Ave., to Diamond Head Rd., to Kahala Ave., to Paikau 
St., to Diamond Head Rd., to 22nd Ave., to Kilauea Ave., to Elepaio St., to 
Kahala Ave., to Diamond Head Rd., to Kalakaua Ave., to finish at 
Honolulu Marathon finish line area.  
 
Contact: Joan Davis 535-9070 
E-mail:  sjrdva4vp@hotmail.com  
 
For more info, visit their website: http://www.mprrc.com/  
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“DISCOVER YOUR FUTURE IN AVIATION”
6th Year at Pacific Aviation Museum Pearl Harbor

Honolulu, HI – Young people interested in aviation as a career, as
well as school groups, Scouts, and families will want to attend
Discover Your Future in Aviation at Pacific Aviation Museum Pearl
Harbor Saturday, March 7 from 9:30am to 4:00pm.

This is the sixth year for this special aviation day, which features
aircraft flyovers, remote control aircraft demonstrations, hands-on
activities, career information, interactive science exhibits and a
scavenger hunt. Guests can climb into the cockpits of some of
history’s greatest aircraft and take photos in authentic flight gear.

Participants may enter to win aviation prizes and Boy Scouts can
fulfill requirements for merit badges.

Admission to Discover Your Future in Aviation is $6 per person pre-
sale online and $10 per person at the door. The event is free with
Museum general admission and free to Museum Members. To attend,
purchase tickets online at www.PacificAviationMuseum.org. Board
the free Ford Island shuttle from the Pearl Harbor Visitor Center.

For more information, call 808-441-1007 or email
Education@PacificAviationMuseum.org.

Pacific Aviation Museum Pearl Harbor is a 501(c) (3) non-profit
organization which depends on membership and donations for
support. A Smithsonian Affiliate, it is rated one of the top 10 aviation
attractions nationally by TripAdvisor®. It is located at 319 Lexington
Boulevard, Historic Ford Island, Pearl Harbor, Oahu, Honolulu,
Hawaii 96818.

###
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Hard Rock Cafe Honolulu and Boys and Girls Club of Hawaii Rock
“Does Your Child Look Like a Rock Star?” Contest

In celebration of the launch of the Hard Rock Roxtars™ program, Hard Rock Cafe
Honolulu hosted the “Does Your Child Look Like a Rock Star?” contest with the Boys
and Girls Club of Hawaii. In addition to the contest, guests enjoyed rock star face
painting, complimentary kids’ appetizers and an ice cream bar.

The contest celebrated the unveiling of the Hard Rock Roxtars, a band of characters
serving as brand ambassadors for Hard Rock’s multifaceted brand-wide programs
catering to children of all ages. The Hard Rock Roxtars provides fans of Hard Rock
with an authentic, irreverent experience rich in music content, allowing the brand to
connect with future and veteran rockers alike.

Inspired by Hard Rock International’s paramount differentiator – music – this band of
five characters and music performers, the Hard Rock Roxtars, each have distinct
personalities representing the individuality and freedom of artistic expression in
children. Band members include Razzi™, Sir Kingston™, Styler™, Buddy Jr™ and
Skiddley™. The Hard Rock Roxtars are each unapologetically original and designed to
inspire kids of all ages to rock an inimitable brand of cool, allowing their originality to
shine.

(Jersey C., Cerina N., Mackenzie B.,
Heaven B.) from the Boys and Girls Club
enjoyed delicious food from Hard Rock
Cafe Honolulu’s new kids menu as they
watched their peers perform on stage.

Shalain M. from the Boys and Girls Club of Hawaii performed on the Hard
Rock Cafe Honolulu stage.



Upcoming Events
At Pacific Aviation Museum Pearl Harbor
January ~ October 2015

(For more information on all Museum Events listed below: 808-441-1007.
Purchase general admission tickets for all events. Tickets and event information
are available at PacificAviationMuseum.org)

January 24, 2015 – Color the Cosmos Day, 2pm Ribbon Cutting. Grand opening of
Museum’s exhibit showcasing student enhanced Astrophotography images. The exhibit
is part of the Smithsonian Affiliate “Youth Capture the Colorful Cosmos” program.
Free with Museum admission and free to Museum Members.

March 7, 2015 – Discover Your Future in Aviation. 9:30am to 4:30pm. Young
people interested in aviation as a career or hobby will want to attend. This is the sixth
year for the special aviation day filled with hands-on workshops, a career fair, flight
lab, interactive science exhibits, remote control aircraft flying, and aircraft open
cockpits to explore. Participants can enter to win aviation prizes and take photos with
historical aviation re-enactors. Free with Museum admission and free to Museum
Members.

May 16, 2015 – Open Cockpit Day, 9:30am to 4pm in Hangar 79. Climb into the
cockpit of one of several of our historic aircraft and talk story with pilots. Flight suits,
helmets, and fun provided. Bring your camera! Free with Museum admission and free
to Museum Members.

October 3, 2015 – Open Cockpit Day, 9:30am to 4pm in Hangar 79. Climb into the
cockpit of one of several of our historic aircraft and talk story with pilots. Flight suits,
helmets, and fun provided. Bring your camera! Free with Museum admission and free
to Museum Members.

The Museum Store and Laniakea Café restaurant are unique in their offerings and their
1940s ambiance. Phone (808) 441-1000 or visit www.PacificAviationMuseum.org for
tickets and more information.
Tickets and a free Flight Simulator coupon are available online.

Pacific Aviation Museum Pearl Harbor is a 501(c) (3) nonprofit organization, which
depends on membership and donations for its support. A Smithsonian Affiliate, it is
also rated one of the top 10 aviation attractions nationally by TripAdvisor®. It is
located at 319 Lexington Boulevard, Historic Ford Island, Pearl Harbor, Oahu,
Honolulu, Hawaii 96818.

###
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