
 

Paramount to the project is 
honoring the historic and cultural 
linkages at the center. Situated on 
Helumoa, home of Hawaiian ali‘i 
(royalty) from the days of Kame-
hameha I, Royal Hawaiian Shopping 
Center is intended to be a gathering 
place for everyone. The main archi-
tectural and operational themes will 
incorporate the concept of Hawaiian 
hospitality or ho‘okipa. Programs are 
being designed and support areas 
created for fun and interaction with 
the display of native crafts, cultural 
practices and educational programs. 

The transformation of the 
center will be dramatic over the 
coming months with entire property 
being renovated to create an invit-

ing, pedestrian-friendly en-
vironment. Inspired by the 
center’s history, the center-
piece of the renovation is 
the creation of “The Royal 
Grove”, which will serve 
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Inside this issue: 

The Festival Companies 
(Festival) and Kamehameha 
Schools (Kamehameha) have 
announced that construction has 
commenced on the $84 million 
Royal Hawaiian Shopping Center 
renovation project. With tenant 
improvements, the project value 
will exceed $100 million. This is 
the first significant renovation to 
the center in its 24-year history. 

Over the next sixteen 
months, Kamehameha, owner of 
Royal Hawaiian Shopping Center, 
will work with Festival and its 
leasing agent Colliers Monroe 
Friedlander to upgrade the exist-
ing center and bring a blend of 
new lifestyle stores and restau-
rants that will appeal 
to both visitors and 
kama‘äina including 
some that have never 
before been available 
in Hawai‘i. 

not only as Waikiki's new gather-
ing place, but as a forum for the 
expression of Hawaiian culture to 
be enjoyed by kama‘aina and 
visitors 
alike. Continued on page 2 



 

award winning ‘Ulalena with acro-
batic feats of strength and beauty 
combined with hula, modern 
dances rich costumes and fantas-
tic stage design and lighting.  

“We are excited to return 
to Waikiki to produce an all-new, 
quality show that will appeal to 
kama‘äina and visitors with the 
history of the area,” said Tokujo. 
“We’re looking forward to opening 
the new show in 2006, because 
we believe it will bring even more 
awareness and appreciation for 
Royal Hawaiian Shopping Center 
and the changes taking place 
there.” 

“The leasing strategy for 
the center focuses on bringing a 
dynamic new mix of exciting 
world-class and unique retailers, 
anchor restaurants, and enter-
tainment venues, combined with 
a variety of Hawaiian specialty 
tenants to 

world-class destination that will offer 
a wide variety of entertainment op-
tions in the heart of Waikiki. Señor 
Frog’s, a lively Mexican restaurant 
and bar unlike anything in Hawai‘i, 
brings its spontaneous style of din-
ing and entertainment to the Royal 
Hawaiian Shopping Center with on-
stage contests, karaoke and table-
top dancing. With nearly 15,000 sq. 
ft. on the third floor, it will attract 
residents and visitors alike to mingle 
in a fun, party atmosphere. There 
will also be a separate retail store 
for souvenir logo items that will open 
on the first floor next to Pacific 
Harley-Davidson’s new location. 

An original multi-dimensional 
show will light up the fourth floor 
Aloha Showroom once more under 
the guidance of one of Hawai‘i’s 
most experienced producers, Roy 
Tokujo in conjunction with Realisa-
tions (USA) 2000 from Montreal. 
The show will focus on the history of 
Waikiki done in the style of Maui’s Continued on page 3 
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In addition to The Royal 
Grove, other changes taking 
place will include the addition of 
new entry portals to allow better 
access to the shops and restau-
rants; the addition of more win-
dows and open-air lanais to cre-
ate more open and inviting 
spaces; new escalators and ele-
vators to improve circulation 
within the center; and generous 
new sidewalks along Kaläkaua 
Avenue to provide pedestrians 
with more convenient access to 
stores and new retail and resort 
neighbors. “Kuhio Beach” style 
paving and landscaping with 
natural stone pavers, palms, 
blooming shrubs and grass 
mounds will extend along the 
center’s three city blocks, provid-
ing a significant visual transfor-
mation to the face of Kaläkaua 
Avenue and Waikiki. 

A major emphasis for the 
redevelopment is to create a 
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attract both visitors and 
kama‘äina,” said Rosa-
lind Schurgin, principal 
of The Festival Compa-
nies. “Our marketing 
efforts for the rejuvena-
tion over the past year 
have generated much interest 
with new and existing tenants 
and the construction creates op-
portunities to enrich our retail 
mix with more lifestyle and lux-
ury brands. In addition, you can 
already see the changes taking 
place with our luxury retailers 
Cartier, Hermès and Bvlgari that 
have invested in significant 
changes to their storefronts. We 
are pleased to welcome new 
flagship stores from Fendi and 
Salvatore Ferragamo that will be 
unlike any other in Hawai‘i. We 
anticipate that the majority of the 
new retailers and restaurants will 
be open upon completion of the 
revitalization in late 2006.” 

New tenants announced 
today include Kate Spade, Furla 
and Tourneau. Other lifestyle 
retailers that have recently 
opened include Quiksilver, Lush 
and Crazy Fish. In addition, ex-
isting retailers Pacific Harley-
Davidson and ABC Stores are 
expanding to new spaces within 
the center to accommodate addi-
tional products. 

Many additional tenants 
are in various stages of discus-
sions or lease execution and will 
be announced over the coming 
months. What is most encourag-
ing is that new tenants to Hawai‘I 
are targeting Waikiki, and spe-
cifically Royal Hawaiian Shop-
ping Center, to open their first 
location in the State. The suc-
cess of The Cheesecake Factory 

and other major center 
tenants has made many 
new incoming brand 
names take notice. Addi-
tionally, The Cheesecake 
Factory has shown the 
ability of restaurants to 

attract a sizeable kama‘aina market 
back to Waikiki. Susan Todani, Di-
rector of Investments for  Kame-
hameha Schools, said, “If the food 
and entertainment is good, the at-
mosphere fun and parking reasona-
bly-priced, the locals will be there.” 

Future center enhancements 
include “opening up” the center with 
more windows and lanais, increas-
ing the number of two-story tenant 
spaces, adding a nine-tenant food 
hall on the second floor, and up-
grading the flooring for the second 
and third floor common areas. The 
changes will also incorporate dedi-
cated escalators and elevators and 
other infrastructure for new third-
floor restaurants, design and aes-
thetic elements in the cen-
ter’s new “Royal Grove,” 
elevators and adding cul-
tural themes and graphics 
throughout the center – 
including areas created 
specifically for the display 
of native crafts, cultural 
practices and educational 
programs. New “Kuhio 
Beach” style paving and 
landscaping design will in-
crease visibility and pedes-
trian flow and reinforce the 
project’s theme. 

The center, shops 
and restaurants will stay 
open throughout the revi-
talization, which will be 
phased to minimize incon-
venience to customers. 
Construction will start in 

Royal Hawaiian Shopping Center (continued from 2) 

Building A on the Ewa end of the 
building at Lewers Street, and 
work its way Diamond Head to 
Building C, the home of The 
Cheesecake Factory. Estimated 
completion of the entire project is 
late 2006. 
 The overall project is being de-
signed to integrate with Outrig-
ger’s Beach Walk project and 
other upgrades taking place in 
Waikiki. Upon completion, the 
new Royal Grove will better con-
nect the Royal Hawaiian Hotel 
and Sheraton Waikiki with Royal 
Hawaiian Shopping Center to cre-
ate a resort-class shopping desti-
nation. The overall effect is to 
create a renewed Waikiki that will 
attract a broad mix of visitors to 
our shores, as well as the return 
of local residents for dining and 
entertainment. 
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Sunset on the Beach is part of 
Best Buy’s Grand Opening 
Weekend Celebration! 
 

Sunset on the Beach, pre-
sented this weekend by Best 
Buy, features two blockbuster 
movies – Will Smith’s Enemy of 
the State and Vin Diesel’s The 
Pacifier.   

Food booths open at 4:00 
p.m., live entertainment gets go-
ing from 5:30 p.m., and the 

movie will screen at sunset, at 
approx. 7:30 p.m. 

Best Buy is also celebrating its 
Grand Opening in Hawai’i this week 
in Iwilei with a 10:00 a.m. blessing 
tomorrow, July 29th, and musical 
celebrations all weekend featuring 
Na Hoku Hanohano winners Aunty 
Genoa Keawe, Na Leo, Hapa and 
Raiatea Helm.  

Best Buy Co., Inc. (NYSE: BBY) 
is an innovative Fortune 100 growth 
company that continually strives to 
create superior customer experi-

Best Buy Presents Sunset on the Beach July 30 & 31 
ences. Through more than 840 
retail stores across the United 
States and in Canada, Best Buy 
employees connect customers 
with technology and entertain-
ment products and services that 
make life easier and more fun. 
Best Buy sells consumer elec-
tronics, home-office products, 
entertainment software, appli-
ances and related services.  

Mahalo to Best Buy for sup-
porting Sunset on the Beach! 
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After 40 years with Hilton 
Hotels Corporation – nearly 20 
of which were spent with Hilton 
Hawaii – Peter Schall bid aloha 
to Hilton Hawaiian Village at a 
team member summer barbecue 
on Tuesday, July 26.  The day 
included a luncheon buffet com-
plete with shaved ice, ice cream 
bars, games, apple pie give-
aways, stilt-walkers, artisans 
making balloon animals, jugglers 
and caricature drawings.  Peter’s 

accomplishments with Hawaii’s tour-
ism industry are extraordinary and it 
was a great way for Hilton team 
members to proudly show their ap-
preciation and aloha to Peter. 

 
 

Team Hilton Bids Aloha and Mahalo 
to Peter Schall 

Bali by the Sea, the award-
winning restaurant at the Hilton 
Hawaiian Village Beach Resort 
& Spa, is teaming up with elite 
restaurants across North Amer-
ica to celebrate DiRoNA Week, 
August 22-26.  DiRoNA, which 
stands for Distinguished Restau-
rants of North America, is made 
up of more than 850 restaurants 
that are members of this elite 
organization.  Bali by the Sea is 
one of only seven Hawaii restau-
rants with the DiRoNA designa-
tion. 

To celebrate DiRoNA Week, 
Bali by the Sea will be offering a 
special, prix-fixe menu during 
that week for $57 per person 
with a portion of each dinner go-
ing to Share Our Strength, an 
organization dedicated to fight-
ing childhood hunger.  Share 

Our Strength fights hunger on local, 
national and international levels by 
awarding grants to effective non-
profit organizations and by offering 
nutrition-education training. 

Bali by the Sea’s Chef Roberto 
Los Banos’ scrumptious DiRoNA 
Week menu includes some of the 
following selections:  Hau’ula vine 
ripened terrine with lemon olive oil, 
Kumamoto oyster in English cucum-
ber gelee, lobster “cappuccino,” 
flashed ahi toro with caviar, smoked 
duck salad with peppered Kona gold 
pineapple tuile filled with Nalo 
greens and aged balsamic and olive 
oil, roast Colorado lamb loin 
wrapped with potato and truffles, 
grilled Hamakua mushrooms, lemon 
herb glacage. 

“DiRoNA Week is a tremendous 
opportunity for us to collaborate with 
other extraordinary restaurants for a 

Bali by the Sea Joins the Fight against Childhood 
Hunger 

common purpose,” said Gary 
Manago, Hilton’s director of food 
and beverage, who was elected 
to the DiRoNA board last year to 
a three-year term.  He is the only 
Hawaii representative on the 14-
member DiRoNA board. 

Under the culinary direction of 
Chef Roberto Los Banos, the 
award-winning Bali by the Sea is 
the Village’s signature restaurant, 
featuring sumptuous cuisine with 
an island accent. Overlooking 
Waikiki Beach, Bali by the Sea® 
features an excellent wine list 
representing the celebrated vine-
yards of Europe and America. 
Bali by the Sea is located on the 
mezzanine of the Rainbow 
Tower®.  Reservations for Di-
RoNA Week can be made by call-
ing Bali by the Sea at (808) 949-
4321. 
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What's Wild in Waikiki? Take 
a stroll to the Honolulu Zoo and 
learn the sort of monkey busi-
ness that goes on after hours. 
Learn about the lives of the 
Zoo's remarkable citizens.  
Tours are held from 5:30 to 7:30 
p.m. every Saturday evening! It's 
a fun evening of education never 
experienced by day visitors. 
Special arrangements can be 
made for large groups. Families 
are welcome. The tours are ap-
propriate for all ages 5 to 105!  
Please purchase tickets in ad-
vance from the Honolulu Zoo 
Society (HZS) by calling 971-
7195.  Prices are $12 adult; $8 
for ages 4 to 12; HZS Members 
pay only $10 per adult and $7 for 
children!  Walk-ups are welcome 
if space is available - meet at the 
Front Entrance at 5:15pm. See 
www.honzoosoc.org for info. 

Honolulu Zoo Society Offers Twilight Tours 

Island Air, Inc., has retained Communications 
Pacific (CommPac), to handle its public relations, 
advertising, interactive marketing and strategic 
communications planning needs. 

“We are pleased to be partnering with a 
strong local firm that understands the essence of 
Hawaii’s culture and business environment,” said 
Island Air CEO Robert Mauracher.  “By retaining 
Hawaii’s top integrated communications agency 
for all our marketing and communications needs, 
we will be able to convey the strong, consistent 
messages we need to achieve outstanding re-
sults.” 

Island Air Selects 
Communications Pacific 

WIA is seeking entertainers and food vendors inter-
ested in participating in Sunset on the Beach events.  
Entertainers may contact Janet Maduli, Mt. Kalihi Pro-
ductions, at 282-5577. Food vendors please call Mike 
Rossell, Production Hawaii, at 832-7878. 

Entertainers and Food 
Vendors Wanted 

http://www.honzoosoc.org


 

Daily:  5:30PM-9:30PM 
Live Entertainment at 
Moana Terrace (Waikiki 
Beach Marriott Resort 
And Spa); 6:00PM, Torch 
Lighting Ceremony, 
(Renaissance Ilikai); 
6:15PM-6:45PM, Changing of 
the King's Guard - Rifle Drill Ex-
hibition (King's Village) 
Monday to Friday:  7:00AM-
7:45AM, Rhythms of the Ocean 
Exercises (Outrigger Reef on the 
Beach); 8:30AM-4:00PM, 
Hawaiian Crafter Demon-
stration & Sale (Outrigger 
Reef on the Beach) 
Monday to Saturday:  
12:00PM, 1:00PM, 
6:30PM & 8:15PM, Fish & Sting-
ray Feeding at the Oceanarium 
(Pacific Beach Hotel) 
Tuesday to Saturday:  6:30PM-
8:30PM, Island Style entertain-
ment in Neptune's Garden Res-
taurant  (Pacific Beach Hotel) 
Thursday to Saturday:  
6:00PM-8:00PM, Kawika and 
Friends Hula Show 
(Renaissance Ilikai) 
Wednesday to Friday:  
5:30PM-7:30PM, Hawaiian mu-
sic and dance perform-
ance (DFS Galleria) 
Every Sunday:  
8:30AM-4:00PM, Coco-
nut Weaving (Outrigger 
Reef on the Beach); 
6:00PM-9:00PM, 
George Kuo, Martin 
Pahinui & Aaron Mahi 
perform (Waikiki Beach Marriott 
Resort and Spa); 6:30PM-
8:30PM, Soundettes of Hawaii 
perform (Royal Hawaiian Shop-
ping Center). 
Every Monday:  8:00AM-
9:30AM, Yoga Class ($16 per 

person, call concierge for 
reservation) (Waikiki Beach 
Marriott Resort and Spa); 
9:00AM-12:00PM, Hawaiian 
Arts & Crafts (Waikiki Beach 
Marriott Resort and Spa); 
10:00AM Lauhala Weaving 

(Hilton Hawaiian Village); 6:30PM-
9:30PM, Christian & Sani 
perform (Waikiki Beach 
Marriott Resort and Spa); 
8:30PM-9:15PM, Derek 
Daniels "Islands of 

Aloha" (International 
Market Place). 
Every Tuesday:  7:00PM-
1:00PM, Farmers Market, 
(Waikiki Community Center); 
9:30AM-11:30AM, Hawaiian 
Quilt Making (Royal Hawai-

ian Shopping Center); 10:00AM Lei 
Making, Hula, Ukulele (Hilton Ha-
waiian Village); 10:00AM-12:00PM, 
Hawaiian Craft Classes (Waikiki 
Shopping Plaza). 
Every Wednesday:  6:00PM-
8:00PM Chris Kamaka & Baba Ali-
moot Perform (Outrigger Waikiki On 
The Beach); 6:00PM-7:30PM, Uku-
lele Classes (Waikiki Shopping 
Plaza); 8:30PM-9:30PM Derek 
Daniels “Island of Aloha” Performs 
(International Market Place) 

Every Thursday:  5:00PM-
7:00PM,  Jimmy Kaina on 
Piano (Outrigger Waikiki on 
the Beach); 5:30PM-8:30PM, 
Auntie Genoa Keawe per-
forms (Waikiki Beach Mar-
riott Resort and Spa); 
6:00PM-6:15PM, Torch 
Lighting Ceremony (Royal 

Hawaiian Shopping Center); 
6:00PM-8:00PM, Chris Kamaka and 
Baba Alimoot Perform (Outrigger 
Waikiki on the Beach); 6:30PM- 
8:30PM, Pu`uhonua Performs 
(Royal Hawaiian Shopping Center); 
8:30PM-9:15PM, Derek Daniels 

Other Waikiki Events 
"Islands of Aloha" (International 
Market Place). 
Every Friday:  7:00PM-1:00PM, 
Farmers Market, (Waikiki Com-
munity Center); 8:00AM-1:00PM, 
Hawaiian Craft Fair (Pacific 
Beach); 8:00AM-9:30AM, Yoga 
Class ($16 per person, call conci-

erge for reservation) 
(Waikiki Beach Marriott 
Resort and Spa); 7:00PM-
10:00PM, Bruce Hamada 
Trio (All Star Hawaii Café)  
Every Saturday:  
7:00PM-7:45PM, Derek 

Daniels “Voyage Through Polyne-
sia” (Waikiki Town Center); 
7:00PM-10:00PM, Jazz Trio (226 
Lewers Street). 
Saturday, July 30:  7:00PM, 
Ho'onani O'Ko'olanu Hula halau 
performs (2100 Kalakaua Ave-
nue). 

Coming Soon, August 24-28: 
The Duke Kahanamoku 
Hoolaulea, visit http://
www.dukefoundation.org/ for 
more information.   
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Waikiki Improvement 
Association 

2255 Kuhio Avenue, Suite 760 
Honolulu, HI 96815 

Phone: (808) 923-1094 
Fax: (808) 923-2622 

mail@waikikiimprovement.com 

Check out our monthly calendar of free activi-
ties and yearly calendar listing at: 

www.waikikiimprovement.com 

If you would like to share news with other  
members of WIA, please send your info to 

mail@waikikiimprovement.com or fax to 923-2622. 

The above is based on the most current information available from the event organizers as of the date of this publica-
tion. For more information, call the Department of Transportation Services, 808-527-6009. 

Kuhio Beach Torch Lighting and Hula Show DAILY! 
    Torch lighting, Hawaiian music 
and hula shows are performed 
daily at 6:30PM – 7:30PM at the 
Kuhio Beach Hula Mound, near 
the Duke Kahanamoku statue.  
FREE.  Presented by the City’s 
Office of Economic Development 
(843-8002) and the Hawaii Tour-
ism Authority. Schedule subject 
to change without notice.  
Mondays & Tuesdays:  "Auntie 
Pudgie" Young & Hawaiian Sere-
naders 
Wednesdays:  Ainsley Hale-
manu and Ka Liko O Kapalai  
Thursdays:  Val Crabbe and Na 
'Opio O Nanakuli  
Friday, July 29:  Moana Chang 
and the Aloha Boat Days Show  

Saturday, July 30:  Karla 
Akiona and Na Mea Hula O 
Kahikinaokalalani 
Sunday, July 31:  
Kapi'olani Ha'o and Halau 
Ke Kia'i A'o Hula 
Friday, August 5:  Kale 
Pawai and Halau Na Pua 
Mai Ka Lani 
Saturday, August 6:  
James Dela Cruz and Na 
'Opio Me Na Kupuna O 
Ko'olau 
Sunday, August 7:  Noelani Chang 
and Halau Na Mamo O Ka‘ala 
Friday, August 12:  Moana Chang 
and the Boat Days Show 
Saturday, August 13:  Coline Aiu 
and Halau Hula O Maiki 
Sunday, August 14:  Leimomi Ho 

and Keali'ika'apunihonua Ke'ena 
A'o Hula 
Friday, August 19:  Kale Pawai 
and Halau Na Pua Mai Ka Lani 
Saturday, August 20:  Lilinoe 
Lindsey and Ka Pa Nani O Lilinoe 
Sunday, August 21:  Kapi'olani 

August 7, 2005 Sunday 
6:00AM Starts 
8:00AM Ends  

 

HAROLD CHAPSON MEMORIAL 8K RUN sponsored by RRCA/Mid-Pacific Road-
runners Club. The event is expected to have 400 runners. It will start at Waikiki 
Shell, Queen Kapiolani Park, to Monsarrat Ave., to Paki Ave., to Kalakaua Ave., to 
Diamond Head Rd., to Kahala Ave., to Paikau St., to Diamond Head Rd., to 
Kalakaua Ave., to end at Honolulu Marathon finish line.  Contact: John Simonds 
373-3609 For more info, visit their website:  http://www.mprrc.com/  
 

August 13, 2005 Saturday 
7:00AM Starts 
9:00AM Ends  

HAWAII HEART WALK sponsored by the American Heart Association. It is ex-
pected to have 2,500 walkers. The event will start at Queen Kapiolani Park Band-
stand to Monsarrat Ave. to Diamond Head Rd. to Kahala Ave. to Diamond Head Rd. 
then left onto Kalakaua Ave. to finish at Bandstand. Contact: Pearl Whitaker at 538-
7021, Fax:  538-3443, Email: bpwhitt@aol.com  For more info, visit their web-
site: http://www.americanheart.org/presenter.jhtml?identifier=1200279  

Waikiki Parade Watch (courtesy of the City) 
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