
 

Contractors have activated the temporary bypass 
system along the Ala Wai Boulevard so they can hook 
up new underground wastewater pipes to the 
Beachwalk Pump Station in Waikīkī.  

The bypass pump system is a key part of the 
Beachwalk Wastewater Emergency Bypass system. It 
was activated once before in November when a crack 
was discovered in the Beachwalk force main. After 
repairs, it was put back on standby, but has been 
tested regularly. It will now be running around the 
clock until the new piping system is connected and 
becomes operational.  

The bypass system was set up to prevent a repeat 
of the devastating March 2006 spill on Kaiolu Street. 
The system also allows the city to shut down the 
Beachwalk Pump Station in order to hook up the new 
set of pipes.  

Contractors have finished building two sets of 
tunnels in one of the longest microtunneling 
operations ever conducted in Hawaii. The tunnels 
started in the mauka pit, near the Ala Wai Community 
Gardens, moved thirty feet under the Ala Wai Canal 
and Kaiolu Street, before ending 1,100 feet away in 
the makai pit, at the corner of Kuhio Avenue and 
Kaiolu Street.  

The microtunneling operation was tricky on 
several fronts, from the water above it to the many 
underground utilities that had to be addressed on 
Kaiolu.  

The two new wastewater lines represent a key 
portion of the second phase of the BWEB project. 
Workers plan to activate the force main with the two 
new state-of-the-art lines by the end of June.  
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The "emergency bypass" part of the BWEB project 
represented Phase One and was completed last July. 
These are the above-ground pipes and pumps along 
the Ala Wai Boulevard that connect into a line sitting 
on the floor of the Ala Wai Canal. That line resurfaces 
near Ala Moana Beach Park and discharges into an 
existing gravity sewer at the park. The sewage is then 
pumped to the wastewater treatment plant at Sand 
Island.  

The city and contractors ask for the public's 
patience as work continues. The work has impacted 
area residents and two nearby schools, including Ala 
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The city activated the bypass line June 7 so contractors can 
hook up the new microtunneled lines to the Beachwalk 
Pump Station.   
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Wai School, which sits closest to the mauka pit and 
the construction staging area.  

At the school's graduation ceremony on June 7, 
two of the major construction firms surprised the 80 
members of the fifth grade graduating class. The fifth 
grade classes were the most impacted by the project 
as their classrooms sat nearest the busiest areas of 
construction.  

Each student received a $25 Borders Books gift 
card, courtesy of Hawaiian Dredging Construction 
Company and Frank Coluccio Construction. The fifth 
grade teachers, Joven Asuncion, Mae Kuba and Lori 
Maihui, also received $25 gift cards, as did four other 
educators who work with the fifth grade students. 
They are Pinky Kobayashi, Sherrie Giannotti, Haunani 
Cramer and Nancy Teruya.  

Representatives from the two companies, 
Creighton Chang from Hawaiian Dredging, and Bobby 
Partridge from Coluccio Construction, encouraged the 
students to continue their reading over the summer as 
they head for middle school.  

Hawaiian Dredging was among companies that 
pitched in last year to purchase sound systems for the 
classrooms. At the urging of Mayor Mufi Hannemann, 
the private businesses responded to a call for help 
from Ala Wai Principal Charlotte Unni.  

Hawaiian Dredging, Healy Tibbits Builders, Bank 
of Hawaii, First Hawaiian Bank Foundation, Hawaii 
Hotel and Lodging Association, Servco Pacific, M & E 
Pacific, Hilton Hawaiian Village Beach Resort and Spa 
and Ho'akea Communications raised a total of 
$18,500 in September 2006, allowing the school to 
equip every classroom with a sound system.  

The wireless microphones allow teachers to clearly 
communicate with students and minimize outside 
noise, not just construction but other distractions 
such as law mowing and recess activities.  

Principal Unni said while the sewer project 
presented challenges, she was also pleased that the 
companies responded and helped the school with the 
sound equipment and the sendoff to the graduating 
class.  

"They were sometimes noisy neighbors, but always 
good neighbors and they were really concerned for the 
students. The sound system is an excellent classroom 
addition. In my opinion they are needed in every open 
air classroom in the state. We will continue using 
them long after the sewer project is finished. And the 
graduation gift that was quite a nice surprise and the 
students, and their parents, and teachers really 
appreciated it," Unni said.  

Under her leadership, Ala Wai Elementary was 
honored in 2005 for being the most improved public 
school in Hawaii. And last month Principal Unni was 
honored as a semi-finalist for the Masayuki Tokioka 
Excellence in School Leadership Award.  

The school has 460 students and recently buried a 
new time capsule that the fifth graders will open 
during their senior year in the year 2014. The items in 
the time capsule included news coverage of the 
sewage construction project.  

Visit www.beachwalkbypass.com for weekly 
updates or call 808-543-8374 for further information. 

Beachwalk Wastewater Emergency Bypass Activated 
(continued from page 1) 

Ala Wai Principal Charlotte Unni with Bobby Partridge 
(right) of Coluccio Construction, Creighton Chang 
(center) of Hawaiian Dredging Construction Company, 
and Jim McCoy of Ho'akea Communications during the 
June 7 graduation.  
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Individuals, organizations and businesses that 
are perpetuating the Hawaiian culture through 
programs, events or activities for visitors and 
residents alike have an opportunity to be 
recognized at the 16th Annual Keep It Hawai‘i 
Recognition Awards.  The Hawai‘i Tourism 
Authority (HTA), the state agency for tourism, will 
be accepting nominations from June 13, until the 
deadline date of July 25, 2007. 

Now in its 16th year, the Keep It Hawai‘i 
Recognition Awards honor individuals, 
organizations and businesses for: 

• Demonstrated commitment to honor and 
perpetuate the Hawaiian culture and 
community by strengthening the 
relationship between the visitor industry 
and the Hawaiian community, and 

• Creative and responsible efforts to showcase 
the Native Hawaiian culture, presenting or 
providing visitors and residents with 
opportunities to experience the authentic  
culture. 

The Keep It Hawai‘i Recognition Awards' 
recipients will be announced at a ceremony at the 
Hawai‘i Convention Center on August 28, 2007.   

The program’s Kāhili Awards will be selected in 
three categories (Individual, Organization and 
Business), for each island (Hawai‘i, Kaua‘i, Lāna‘i, 
Maui, Moloka‘i and O‘ahu) and for the Out-of-state 
category.  One recipient may receive the Koa Award, 
which was created to recognize a long-term and 
exemplary commitment to perpetuating and 
preserving Hawai‘i’s host culture.   

All nominations will be judged on the following 
criteria: authenticity, usage, uniqueness, 
educational value, longevity, and commitment to 
the future.  HTA's Hawaiian Cultural Program 
Advisory Council (HCPAC), a group of native 
Hawaiian cultural practitioners and supporters, will 
review the nominations and select the awardees.  
HCPAC members include Peter Apo, founding 
member of the Native Hawaiian Hospitality 
Association (NaHHA); “Brother Noland” 
Conjugacion, Native Hawaiian musician, artist and 
teacher; Walter Jamieson, dean of the School of 
Travel Industry Management at the University of 
Hawai‘i at Mānoa; Robbie Kaholokula, tourism 

specialist, County of Kaua‘i; Cheryl L. Ka‘uhane 
Lupenui, president and chief executive officer of the 
YWCA of O‘ahu; Elizabeth Kapu‘uwailani Lindsey, 
PH.D., president and CEO of Pono, LLC; Debbie 
Nakanelua-Richards, senior manager of 
Government and Community Relations, Hawaiian 
Airlines; Ramsay Taum, Special Assistant to the 
Dean on Host Culture & Community Outreach, 
School of Travel Industry Management at the 
University of Hawai‘i at Mānoa; Michael White, 
general manager, Kā‘anapali Beach Hotel; and, 
Leona Mapuana Kalima, Cultural Specialist-Special 
Projects, Office of Hawaiian Affairs. 

In 2005, HTA began managing the Keep It 
Hawai‘i Recognition Awards, an initiative of the 
Hawai‘i Visitors and Convention Bureau that began 
in 1990.  Under the guidance of HTA’s HCPAC, the 
program was restructured to focus on the broader 
community.  

There is no charge to submit nominations or 
entries.  Entries must be received in the HTA   
offices by 4:30 p.m. on Friday, July 25, 2007 (no 
late entries will be accepted).  Completed entries 
should be submitted to HTA, Hawai‘i Convention 
Center, Floor 1, 1801 Kalākaua Avenue, Honolulu, 
Hawai‘i 96815.  For full details on the criteria, 
guidelines and the application process, visit the 
HTA Web site at www.hawaiitourismauthority.org 
beginning June 13, 2007, or contact the program 
administrator Martin Schiller, The Schiller Agency, 
at (808) 227-6002 or (808) 531-1800 or via email 
mschiller@tsg-hawaii.com.  

The Keep It Hawai‘i Recognition Awards is one 
of several efforts under HTA’s Hawaiian Culture 
program, which supports the Hawaiian Culture 
initiative in the Hawai‘i Tourism Strategic Plan: 
2005-2015. 

 

HTA Seeking Nominations for Annual  
Keep It Hawai‘i Recognition Awards  
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Starting June 19, live entertainment will be a click 
away as Ala Moana Hotel launches a new concert 
series at Ala Moana Hotel’s Pakele Lounge that will be 
streamed via the Internet.  

The concert series runs weekly from June 19 
through July 31 and each show will feature several 
Hawaii musicians performing a 30-40 minute set for 
an exciting two-hour live show. Anyone in the world 
with a computer and high speed connection can watch 
the shows, which will be broadcast over the web at 
www.AlohaVideo.tv.  Through this exciting 
partnership with AlohaVideo.TV and LavaNet, Inc., Ala 
Moana Hotel is committed to spreading the aloha 
spirit with Hawaiian music and talent to the local 
market and the World Wide Web. 

To launch the series, the June 19 show will 
feature 2007 Na Hoku Hanohano Award Nominees 
Pekelo from the island of Maui; PALI; and multiple Na 
Hoku Hanohano Award winner Aunty Genoa Keawe. 
The show starts at 5:30 p.m. (Hawaii Standard Time). 
An upcoming concert will showcase the winners of the 
2007 Na Hoku Hanohano Awards. Future concerts 
will be held on Wednesdays with performers to be 
announced in the coming week. Seating will be 
limited. 

“This is a great way for people all over the world to 
see and enjoy Hawaii’s music as if they were there 
enjoying it themselves first hand,” said Grant James, 
general manager of Ala Moana Hotel,  “Ala Moana 
Hotel has a long history of offering great island 
entertainment to visitors and residents; it’s exciting to 

take advantage of today's technology to bring some of 
Hawaii's best island music and musicians to a global 
audience.”  

“Since online video provides the opportunity to 
interact with people all over the world in a way that is 
increasingly dynamic—with live streaming video, we 
can take this Hawaiian musical experience even one 
step further,” said Pali Kaaihue, president of LavaNet, 
Inc. 

Ala Moana Hotel welcomes everyone to its Pakele 
Lounge to come and enjoy the great Hawaiian music 
of this fantastic event. 

The concert series will be hosted on the following 
websites:  

• Ala Moana Hotel, AlaMoanaHotel.com,  

• AlohaVideo.TV, www.alohavideo.tv, 

• LavaNet, Inc., www.lava.net,  

• J-wave's Colors of Hawai‘i,  

www.j-wave.co.jp/blog/mp_hawaii/  

• and the Hawaii Slack Key Festival 
www.slackkeyfestival.com. 

 

Ala Moana Hotel Starts Live Streaming Broadcast  
of Hawaii’s Best Entertainers 

 Wincubic.com, Inc., a Honolulu-based multi-
media corporation, is now providing planning, sales 
and production of advertorial content for Zexy 
Overseas Wedding Perfect Guide, the most popular 
and influential bridal magazine in Japan. 

 Zexy is published in April, August and December, 
and boasts a circulation of 32,000, primarily through 
retail sales in bookstores and newsstands.  

 According to a survey conducted by Recruit Co. 
Ltd., the top two reasons Japanese couples plan to 
marry abroad are that having a wedding in the islands 
is actually more economical, and the locale can also 
serve as a honeymoon destination. 

 This business-to-business endeavor highlights 
Wincubic’s corporate philosophy of building “win-win-
win” relationships with its business partners; readers 
of the leading Japanese language visitor publication, 
Aloha Street magazine; and the community.  

 For more information call Wincubic directly at 
(808) 593-943 or email info@wincubic.com. For more 
information regarding the Web site and magazines, 
visit the bilingual Web site at www.wincubic.com. 

 

Wincubic Markets Hawai‘i  
within Zexy Magazine’s Perfect Wedding Guide  
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OHANA Hotels & Resorts was among the top 
honorees at the 2007 TravelAge West Western Agents' 
Vote of Excellence (WAVE) Awards on June 7. OHANA 
Hotels & Resorts was recognized for "Most Effective 
Hotel Advertising Campaign" for its "Travel Like a 
Local" campaign that launched the new Waikiki 
Connection amenity suite now offered to all OHANA 
guests.  

OHANA won the WAVE award category that 
recognizes the best advertising campaign for hotels 
and resorts. Outrigger Waikiki was also nominated as 
an Editor's Pick for best Oahu hotel.  

"The campaign was indeed a success in building 
awareness for OHANA and we're pleased to be 
recognized for our creative approach," said Tom 
Wakita, director of sales and marketing for OHANA 
Hotels & Resorts. "The objective behind the OHANA 
campaign was to promote OHANA's role in helping 
shape guest experiences, allowing them to truly 
experience the destination when they stay with us. 
We're honored to be recognized with this award."  

"We are extremely grateful to the travel agent 
community for honoring OHANA with this recognition. 
Travel agents have always been an important key to 
our success. We deeply value the relationships we 
have with so many travel agents and look forward to 
continuing to work closely with agents for many years 
to come," said Chuck Shishido, vice president of 
operations for OHANA Hotels & Resorts.  

"We appreciate this recognition so much, 
especially since our OHANA campaign was also one of 
the most successful for the brand," said Lois Shore, 
vice president of distribution for Outrigger Enterprises 
Group. "The ultimate test of an ad campaign is 
whether it resonates with consumers, and the 
overwhelmingly positive response to the OHANA 
Waikiki Connection means that travel agents can sell 
OHANA with confidence." 

"The WAVE Awards are a celebration of excellence 
in travel products, services and destinations," said 
Michelle Rosenberg, publisher of TravelAge West. 
"This year's WAVE winners have consistently 
demonstrated excellence within the travel 
marketplace." 

More than 250 people attended the WAVE awards 
program, held at the Four Seasons Hotel Los Angeles 
in Beverly Hills. The awards give travel agents in the 
West the opportunity to recognize the outstanding 
qualities and services of their supplier partners and 
celebrate the best in travel. The award also provides a 
way to acknowledge all the hard work done by tour 

suppliers, operators, and to showcase the best travel-
related campaigns. 

The TravelAge West editorial team used a variety 
of methods, including first-hand inspections, online 
research and agent surveys to come up with a list of 
over 100 companies in 48 categories that are the top 
suppliers and destinations in the industry. Companies 
received an "Editor's Pick" 

designation and the voting was then turned over 
to the readers to vote for winners in each category.  

OHANA Hotels & Resorts and advertising firm 
Yesawich, Pepperdine, Brown & Russel, Inc. launched 
the "Travel Like a Local" campaign in fall 2006 using 
print, direct marketing and online components to 
reposition OHANA Hotels & Resorts as the quality 
brand of choice in the mid-priced hotel category in 
Hawaii for consumers who want to experience the true 
flavor of the destination. The campaign also delivered 
a clear message that OHANA Hotels is the best 
resource to connect guests with the spirit of Waikiki 
and the island of Oahu.  

OHANA Hotels & Resorts Honored By Travel Industry  
for "Most Effective Hotel Advertising Campaign"  

Rob Solomon, senior 
vice president, sales & 
marketing, for 
Outrigger Enterprises 
Group, accepting the 
WAVE Award from 
TravelAge West 
Editor-in-Chief Ken 
Shapiro on behalf of 
OHANA Hotels & 
Resorts.  
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Father’s Day is right around the corner, and Hyatt 
Regency Waikiki Resort & Spa’s award-winning food 
and beverage outlets are offering a variety of 
kama’aina and seasonal Father’s Day menus. 

The Colony, Hyatt’s award-winning steak and 
seafood restaurant, will be preparing a Father’s Day 
dinner on Sunday, June 17 for $45 per person.  The 
delectable three-course menu will start with a spinach 
or caesar salad and a Colony mixed grill trio featuring 
a kiawe-grilled filet, lamb chops, and broiled prawns 
with your choice of steamed white rice, baked potato, 
or garlic-mashed potatoes.  The meal will finish with a 
choice of one of the following desserts including 
Chocolate In Paradise, Double Mocha Skyscraper, 
Oreo Cheesecake, Berry Nice Sorbet, and Mango 
Tango. 

Musashi, Hyatt’s traditional Japanese restaurant, 
will be serving three different Father’s Day dinners 
from Friday, June 15 to Sunday, June 17 for $35 per 
person.  At the teppanyaki grill, Musashi will offer a 
“Teppanyaki Trio” dinner, starting with a sake 
marinated chicken salad, followed by a steak, prawn 
and scallops entrée with shrimp, bean sprouts, 
mushrooms and zucchini.   This delicious entrée is 
accompanied with soup, pickled vegetables, rice, hot 
tea and a delectable cappuccino mousse cake dessert.  

Musashi’s “Family Style” dinner is a feast for 
families of six or more, with a sake marinated chicken 
salad, namasu, a combination sushi platter (California 
maki and nigiri), sashimi, shrimp and vegetable 
tempura, prime New York teriyaki steak, hibachi-style 
(prepared at your table) scallops, chicken, vegetables, 
soup, pickled vegetables,  rice, hot tea, and a 
cappuccino mousse cake dessert.  24-hours advance 
notice is required to prepare this menu.   

Musashi’s  “Complete Dinner” offers some of the 
restaurant’s finest choices, starting with a selection of 
one of the following appetizers: maguro nigiri sushi, 
California maki sushi, vegetarian maki sushi or tako 
sunomono.  This is followed by a sake marinated 
chicken salad, and a combination entrée featuring 
Alaskan king crab legs and a selection of one of the 
following:  teriyaki prime New York steak, shrimp and 
vegetable tempura, teriyaki chicken, butterfish 
misoyaki or sashimi.  The meal also includes soup, 
pickled vegetables, rice, and hot tea, and finishes with 
a cappuccino mousse cake.   

Self and valet parking is free with a restaurant 
validation.  Please call 808-923-1234 for reservations 
or inquiries. 

 

 

Hyatt Regency Waikīkī Offers Father’s Day Menus  
at The Colony And Musashi 

Chefs at The Colony 

The sushi bar at Musashi 



 

Page 7 Waikīkī Wiki Wiki Wire Page 7 Waikīkī Wiki Wiki Wire 

The Hilton Hawaiian Village is offering several 
ways to pamper papa this Sunday.  Treat him to a 
Prime Rib dinner at the Village Steak & Seafood 
Restaurant.  Guests can choose between a 10-ounce 
or 14-ounce Black Angus prime rib.  Along with the 
choice cuts of meat, Chef Andrew Yagami is preparing 
an antipasto salad bar featuring homemade salads 
and cold appetizer selections.  Featured entrée also 
includes a baked potato or garlic mashed potatoes, 
and seasonal vegetables.  Prices are $29.95 for the 10-
ounce prime rib dinner, and $36.95 for the 14-ounce 
prime rib choice, plus tax and gratuity.  To make 
reservations, call dining reservations at ext. 39. 

As an extra bonus, parties who order five entrees 
will receive an exclusive “Baby Mana Plush” (photo 
attached to this e-mail).  Diners can also enter dad in a 
drawing for golf for two at Luana Hills Country Club, 
and a special golf amenity from the Hilton Grand 
Vacations Company’s Logo Shop. 

Then complete Father’s Day by booking dad at 
Mandara Spa in the Hilton’s Kalia Tower for a Deep 
Tissue Massage and Urban Cleanse for Men, and 
receive a complimentary Aromatherapy Oil Upgrade (a 
$15 value for upgrade).  Kama’aina receive 20% off at 
Mandara Spa.  Treatments for dad should be booked 
and/or taken by Sunday, June 17.  Treatments can 
be booked by Sunday for a later date. 

Pamper Papa at Hilton Hawaiian Village 

Chef Andrew Yagami 

From right: Mayor Mufi Hannemann, Danny 
Couch, Cynthia Kerrigan of  San Jose, CA, and 
Andy Bumatai enjoy Waikīkī’s signature event, 
Waikīkī by Moonlight, outside of the Royal 
Hawaiian Shopping Center on June 1st. 

“Moonlight” Moment 
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Hawaiian Moon, Hawai‘i’s original fine quality 
island wear for life’s special moments, has relocated 
its Waikele Premium Outlets location to the Outrigger 
Waikīkī Beach Walk complex. The move marks a 
commitment to not only service the local market, as 
they have been since 1999, but to also service the 
tourism industry, where in recent years has grown 
exponentially for the local apparel retailer. Hawaiian 
Moon – Beachwalk is located on the 2nd floor, next to 
Holokai Grill. The retail store will be open everyday 
from 9:00am to 10:00pm. It is the first location in 
Waikiki. 

“The Waikīkī store will be staffed by the same 
great employees we had in the Waikele location,” says 
Aaron Chan, President and Owner of Hawaiian Moon. 
“With the tight labor market in Hawaii, we found it 
challenging to adequately staff our Waikiki location. 
When we asked our current employees in Waikele if 
they were willing to relocate to Waikīkī, they all 
showed enthusiasm and many have already moved to 
homes closer to town. The Waikele location will close 
at the end of this month.” 

Hawaiian Moon has another Hawaii location at the 
Ward Warehouse and an online store available in 
English and Japanese. Hawaiian Moon has plans to 
open more retail locations here on Oahu and the 
Neighbor Islands. 

Hawaiian Moon was the winner of the 2006 Retail 
Manufacturer of the Year at the Retail Merchants of 

Hawaii Ho�okela Awards. The Hawaiian Moon clothing 
line features exclusive prints inspired by Hawaii's 
beautiful oceans, majestic volcanic mountains, lush 
tropical foliage, unique native arts and the Aloha 
spirit. At its retail stores you will find a variety of 
men’s, women’s, children’s and doggie aloha attire 
exclusively made in Hawaii. Hawaiian Moon also 
specializes in matching family outfits and weddings. 
All clothing products from Hawaiian Moon are made 
exclusively in Hawaii. 

Hawaiian Moon Relocates Waikele Premium Outlet  
to the New Waikīkī Beach Walk Project 

Polynesia meets urban fashion at Soleil, a 
boutique that has been highly-anticipated by local 
fashionistas for the past 2 years, since creating buzz 
at fashion and trunk shows in Honolulu.  The first 
Soleil boutique opened on Monday, May 25th, with a 
Grand Opening Celebration at 909 Kapahulu Avenue 
(known for Karaoke Hut, and the building next door to 
Leonard’s Bakery). 

Owner/buyer Summer Vaimaona is only 25, soft-
spoken and genuinely sweet, but when it comes to 
fashion, her face lights up and her speech becomes 
animated.  Summer definitely has a passion for 
fashion!  But she is carving her own niche in the local 
style scene instead of imitating the rest of the crop of 
small trendy boutiques that have opened in recent 
years.  The ‘99 Kamehameha School graduate has 
always wanted to be stylish, but Vaimaona also 

wanted to show her Polynesian roots (she’s Hawaiian, 
Samoan, Tahitian, Chinese and English).  She felt 
limited with choosing either Western clothes or 
Hawaiian (mu’u) when she shopped, so she created 
SOLEIL for the fashion-savvy island girl in all of us 
who wants to work, play, and socialize in fashions 
that meld both stylishly. 

Soleil combines Polynesia with urban fashion to 
create what Vaimaona likes to call "Polynesian 
Fusion.”  SOLEIL offers lines from small boutique 
designers in LA, NYC, and the South Pacific, as well as 
accessories from Tahiti, Samoa, and throughout the 
Pacific, to combine for a unique, even sassy, style. 

Call (808) 735-5360 or visit www.soleil808.com for 
more information. 

Polynesian Fusion Boutique Soleil Opens on Kapahulu 
Offers Urban Chic and Island Style for All Ages and Sizes  
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Starwood Hotels & Resorts Waikīkī is 
pleased to announce the appointment 
of Karin Jones as account director – 
leisure sales.  She advances to this 
position having previously worked in 
the Starwood regional sales office as 
senior sales manager. 

Jones brings invaluable experience to 
her new role, having begun her career 

with Sheraton in 1990 working in human resources 
and training.  She has held various positions over the 

years including leisure sales manager, retail 
communications and partnership marketing manager. 

Jones was born and raised in Germany where she 
attended college and obtained a degree in 
International Foreign Correspondence.  She enjoys 
traveling the world and studying alternative health 
medicine in her free time.  

Karin Jones Appointed Account Director – Leisure Sales  
for Starwood Hotels & Resorts Waikīkī  

Starwood Hotels & Resorts Waikīkī is 
pleased to announce the appointment 
of Brent Lausterer as account 
director.  He joins Starwood Hawaii 
from Hyatt Regency Maui Resort & 
Spa where he was group sales 
manager from 2004 to 2007. 

Lausterer has a great amount of experience in the 
field, having also worked at Hyatt Regency Waikīkī 
Resort & Spa from 1994 to 2004, holding positions as 
sales manager for the North America group market, 
Asia and Pacific catering sales manager and Asia and 

Pacific sales coordinator.  He also worked as an 
English instructor for the Japan Exchange and 
Teaching program in Okayama, Japan. 

Lausterer attended University of Hawaii at Mānoa 
where he obtained a Bachelor of Arts degree in 
English with high honors and a Bachelor of Arts in 
History.  He also holds a Master of Business 
Administration in International Concentration from 
Hawaii Pacific University. 

Brent Lausterer Appointed Account Director  
for Starwood Hotels & Resorts Waikīkī  

Waikīkī Hula Show DAILY! 
Authentic Hawaiian music and hula shows are 

performed daily, 6:30PM – 7:30PM, by Hawaii's finest 
hula hālau (troupes) and Hawaiian performers at the 
Kapiʻolani Bandstand. The bandstand is located at the 

entrance to Kapiʻolani Park, on the corner of Kalakaua 
and Monsarrat Avenues. A free parking lot is shared 
with the Waikiki Shell. Park bench seating is available.   

The Kuhio Beach Torch Lighting & Hula Show has 
been relocated from Kuhio Beach through Summer 
2007 while the hula mound is renovated. Torches will 
continue to be lit along Kalakaua Avenue.  

Presented by the City’s Office of Economic 
Development (843-8002) and the Hawaii Tourism 
Authority. FREE. Schedule subject to change without 
notice. 

 

For the months of June: 
Mondays & Tuesdays:  "Auntie Pudgie" Young & 
Hawaiian Serenaders  

Wednesdays:  Ainsley Halemanu and Ka Liko O 
Kapalai  

Thursdays:  Val Crabbe and Halau Hula Palena 

Friday, June 15:  Kale Pawai and Halau Na Pua Mai 
Ka Lani 

Saturday, June 16:  NO SHOW (Mākaha Sons at 
Waikīkī Shell) 

Sunday, June 17:  James Dela Cruz and Na 'Opio Me 
Na Kupuna O Ko'olau 

Friday, June 22:  Moana Chang and the Aloha Boat 
Days Show 
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Waikīkī Improvement Association 

2255 Kuhio Avenue, Suite 760 
Honolulu, HI  96815 

Phone: 808-923-1094 
Fax: 808-923-2622 

 

Check out our website at: 
www.waikikiimprovement.com 

If you would like to share news with other  
members of WIA, please send your info to 

mail@waikikiimprovement.com or fax to 923-2622. 

Waikiki Parade Watch (courtesy of the City) 

June 16, 2007 Saturday 
7:00AM Starts 
9:00AM Ends  

ALOHA STATE GAMES 10K RUN sponsored by Aloha State Games. The 
event is expected to have 200 runners. It will start at Queen Kapiolani Park, 
to Kalakaua Ave., to Diamond Head Rd., to Kahala Ave., to Paikau St., to 
Diamond Head Rd., to 22nd Ave., to Kilauea Ave., to Elepaio St., to Kahala 
Ave., to Diamond Head Rd., to end at Kalakaua Ave. Honolulu Marathon 
Finish Line. Contact:  Joan Davis 955-0902, Fax:  948-9070  

June 17, 2007 Sunday 
5:00AM Starts 
7:00AM Ends  

HIBISCUS HALF MARATHON sponsored by The Leukemia and Lymphoma 
Society.  The event is to have 1,000 runners. It will start on Ala Moana Park 
Dr., near Waikiki Yacht Club, go Ewa to Ala Moana Blvd. Ewa entrance, 
Kalakaua Ave., to Monsarrat Ave., to Paki Ave., to Diamond Hd. Rd., to 18th 
Ave., to Kilauea Ave., toWaialae Ave., to Kealaolu Ave., to Kahala Ave., to 
Diamond Hd. Rd., to KalakauaAve., to end at Honolulu Marathon Finish line. 
Contact: Jen McVeay 534-1222,Fax: 550-4805 or Ron Pate 551-4463, Fax: 
551-4463 Email:pater006@hawaii.rr.com  

July 29, 2007 Sunday 
5:20AM Starts 
11:00AM Ends  

27TH ANNUAL TINMAN TRIATHLON sponsored by Tinman Unlimited. The 
event is expected to have 1,000 participants. Swim will be at: Queens Beach, 
Queen Kapiolani Park. then : Bike will start at Swim/Bike Transition area, to 
Kalakaua Ave., to Diamond Head Rd., to Kahala Ave.,  to Kealaolu Ave., to 
Kalanianaole Hwy., to Lunalilo Home Rd., to Hawaii Kai Dr., to turnaround at 
Kealahou St., to Hawaii Kai Dr.,to Lunalilo Home Rd.,  to Wailua St., to 
Keahole St., to Kalanianaole Hwy.,  to  Kilauea Ave.,  to Elepaio St., to Kahala 
Ave., to Diamond Head Rd., to Kalakaua Ave.,  to transition area in Queen 
Kapiolani Park, near bandstand Run will start at Kapiolani Park transition 
area, to  Kalakaua Ave.,  to Kapahulu Ave., to Paki Ave., to Monsarrat Ave., to 
18th Ave.,  to Kilauea Ave., to Elepaio St., to Kahala Ave., to Diamond Head 
Rd.,  to Kalakaua Ave.,  to end at Honolulu marathon finish line. Contact: 
Olga Caldwell 595-5317 Fax: 595-5317.  For more info, visit their website: 
http://www.tinmanhawaii.com/  

The above is based on the most current information available from the event organizers as of the date of this 
publication. For more information, call the Department of Transportation Services, 808-527-6009. 

Honolulu Zoo Society Offers Twilight Tours 
What's Wild in Waikiki? Take a stroll to the 

Honolulu Zoo and learn the sort of monkey business 
that goes on after hours. Learn about the lives of the 
Zoo's remarkable citizens.  Tours are held from 5:30 to 
7:30 p.m. every Saturday evening! It's a fun evening of 
education never experienced by day visitors. Special 
arrangements can be made for large groups. Families 

are welcome. The tours are appropriate for all ages 5 
to 105!  Please purchase tickets in advance from the 
Honolulu Zoo Society (HZS) by calling 971-7195.  
Walk-ups are welcome if space is available - meet at 
the Front Entrance at 5:15pm. See www.honzoosoc.org 
for info. 

 


