
 

Allure Waikīkī, located at the gateway to Waikīkī 
at 1837 Kalakaua Avenue, opened the doors to its 
sales center to the public on Saturday, June 30. One-, 
two- and three-bedroom urban, upscale residential 
condominiums with 13 distinct floor plans are 
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available for sale. The sales center features interactive 
tours of the residences as well as a full-scale kitchen 
and bath model and displays of unique interior 
elements.  

“We’ve designed Allure Waikīkī with the rich 
traditions of Hawaii in mind. From the grand lanai 
and lobby to warm and inviting interiors, residents will 
truly experience gracious Hawaiian living,” said David 
Jacobson, Fifield Companies vice president of sales 
and marketing. “Fifield Companies is excited to add 
Hawaii to our extensive list of projects nationwide.” 

The 35-story tower will have a grand lanai and 
lobby with 18-foot ceilings, and a park and garden 
featuring Hawaiian native plants and a fountain. A 
19,500 square foot private resort-style recreation 
terrace will have an infinity-edge swimming pool, 
outdoor spa, state-of-the-art fitness center with views 
of the gardens, a clubroom with a fully appointed 
kitchen and open-air barbeques. 

The residences will feature hardwood flooring in 
the entry foyer, kitchen, living room and hallways, and 
floor-to-ceiling, double-glazed windows; the gourmet 
kitchen will have Viking stainless steel appliances and 
stone countertops. There will be built-in wiring for 
state-of-the-art communications, including high-speed 
Internet and cable television. Prices will range from 
the mid $750,000s to $1.75 million, fee simple. 

For more information, visit their website at 
www.allure-waikiki.com. 

Allure Waikīkī is being developed by Fifield 
Companies and is designed by Architects Hawaii. 
Fifield Companies is one of the nation’s premier 
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developers of urban upscale high-rise condominiums, 
rental apartments and office towers. Established in 
1977, Fifield has earned a reputation for creating 
superb living and office environments in some of the 
country’s most renowned locations, including Hawaii, 
California, Nevada, Illinois, Florida and Washington 
D.C.  Fifield has completed more than 50 projects in 
the United States worth more than $4 billion. The 
company also has 10 additional projects under 
development worth an estimated $1.5 billion. For 
more information, visit www.fifieldco.com. 

Allure Waikīkī  
(continued from page 1) 

Lanai  Rendering 

Garden Rendering 

Sunset on the Beach, presented by Tesoro 
Corporation and sponsored in July by ResortQuest 
Hawaii, returns to the world’s most beautiful 
outdoor theatre! 
 

Saturday, July 7th: “Flushed Away”   
 
Sunday, July 8th:  “Night at the Museum” 
 

 

http://www.fifieldco.com
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The Hawai‘i Tourism Authority (HTA), the state’s 
tourism agency, is pleased to announce that the 
fourth annual Hawai‘i Tourism Conference will be held 
on August 28 – 29 at the Hawai‘i Convention Center.  
This year’s conference theme, Aloha Aku, Aloha Mai – 
The Responsibility of Aloha III, will bring together 
local, national and international visitor industry 
experts to discuss the latest tourism issues and 
trends and the implications they have for Hawai‘i. 

Confirmed speakers include the following: 

• Keynote speaker Scott Ahlsmith, vice 
president, Global Network Solutions, Virtuoso 
and Chairman of the Board, The Travel 
Institute; 

• Tim Sullivan, founder, Japan Interface; 

• Lloyd Nakano, managing director, Hotel Seiyo 
Ginza; 

• Victor Osumi, vice president - North Asia, 
Global Sales, Marriott International; 

• Kevin Chambers, commercial officer, U.S. 
Consulate General in Shanghai; 

• David Ruch, general manager, United Airlines 
in Korea; 

• Randy Wagner, chief marketing officer, Orbitz 
Worldwide & Travelport, Inc.; and 

• Edgy Lee, writer, director and local filmmaker, 
FilmWorks Pacific. 

On August 29, HTA’s president and chief executive 
officer, Rex Johnson, together with David Uchiyama, 
HTA’s vice president of marketing, and other industry 
experts, will speak on the state of Hawai‘i’s visitor 
industry.  HTA’s marketing partners -- the Hawai‘i 
Visitors and Convention Bureau, Hawai‘i Tourism 
Japan, Hawai‘i Tourism Asia, Hawai‘i Tourism Europe, 
Hawai‘i Tourism Oceania, and SMG for the Hawai‘i 
Convention Center, will present their 2008 marketing 
plans. 

In addition, this will be the first year that the Keep 
It Hawai‘i Recognition Awards Ceremony will be held 
during the Tourism Conference, on August 28.  The 
award recipients will be announced during the day’s 
last general session.  This prestigious award 
recognizes individuals, organizations and businesses 
that are perpetuating the Hawaiian culture through 
programs, events or activities for visitors and 
residents alike. 

Registration for the Hawai‘i Tourism Conference 
begins on June 28, 2007.  The cost is $150 ($75 for 
students) per person and includes lunch, 
refreshments and conference materials.  Registration 
after August 6, 2007 is $175 ($100 for students).  To 
attend the marketing presentations on August 29 
only, the registration fee is $30 ($35 late registration).  
For more information or to download a registration 
form, please visit www.hawaiitourismauthority.org/tourismconference. 

HTA announces dates  
of third annual tourism conference  

 The American Astronomical Society (AAS) board 
of directors, following its successful AAS 2007 Semi 
Annual North America Convention at the Hawai‘i 
Convention Center May 26 to 31, voted Hawai‘i and 
the Center as part of its four year rotation before 
leaving Honolulu.  

 “The notion that Hawai‘i is too far or too 
expensive is a myth. If I had the opportunity to 
recommend Hawai‘i to another meeting planner, I 
would tell them ‘Hands down, Hawai‘i is the place to 
be!’ Work gets done and attendees stay in the 
sessions,” said Kelli Gilmore, director of meeting 
services for the American Astronomical Society. “You 
can conduct serious business in Hawai‘i and still 
experience ‘sun, sand and surf,’ which is very 
important to our delegates and their family members. 
It’s the best of both worlds, and it is the reason why 

we will continue to return to Hawai‘i on a four year 
rotation for an unlimited time.”  

 The Center forecasts AAS’s recent meeting will 
result in an estimated statewide spending (delegates, 
organizers and exhibitors) of $3.6 million and a state 
tax revenue of $458,000. Hawai‘i will realize a similar 
influx of spending and tax revenue every four years 
when AAS reconvenes.  

  The American Astronomical Society (AAS), 
established in 1899, is the major organization of 
professional astronomers in North America. The basic 
objective of the AAS is to promote the advancement of 
astronomy and closely related branches of science. 
The membership (~6,500) also includes physicists, 
mathematicians, geologists, engineers and others 
whose research interests lie within the broad 
spectrum of subjects now comprising contemporary 
astronomy. 

American Astronomical Society selects Hawai‘i  

http://www.hawaiitourismauthority.org/tourismconference
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There’s a time to work, a time to play, and now, a 
time to serve.  Ed Hubennette, vice president for 
Marriott International – Japan, Hawaii and South 
Pacific, presented a check for $68,017 on behalf of 
Marriott Hawaiian Islands Hotels and Resorts to the 
Kapi’olani Children’s Miracle Network on Friday, June 
22nd. 

It’s all part of Marriott International’s “Spirit to 
Serve our Communities” program, a legacy of more 
than 75 years of supporting the communities where it 
does business. Its focus in Hawaii is concentrated in 
four main areas – family services, community 
partnerships, career opportunities and associate 
involvement. 

This is the culmination of a year’s worth of 
fundraising in 2006 for the Kapi’olani Children’s 
Miracle Network by dedicated and hardworking 
Marriott associates representing the 1,310-room 
Waikiki Beach Marriott Resort & Spa and 356-room 
JW Marriott Ihilani Resort & Spa on Oahu; the newly 
rejuvenated 556-room Waikoloa Beach Marriott Resort 
& Spa on the Big Island of Hawaii; the 356-room 
Kaua’i Marriott Resort & Beach Club on Kauai; and 
the recently renovated 546-room Wailea Beach 
Marriott Resort & Spa and 345-room Renaissance 
Wailea Beach Resort both on Maui.  

In 1983, Marriott International, Inc. became the 
first corporate sponsor of the Children’s Miracle 
Network.  To date, Marriott International has 
contributed nearly $50 million to help children 
needing hospitalization in our local communities.   
 

Marriott Hawaiian Islands Hotels and Resorts  
raises more than $68,000  

for Kapi’olani Children’s Miracle Network 

Pictured, L to R: Ed Hubennette, vice president of 
Marriott International – Japan, Hawaii and South 
Pacific, Martha Smith, chief operating officer of 
Kapi’olani Medical Center for Women & Children 

Bali by the Sea, the award-winning culinary 
landmark at the Hilton Hawaiian Village Beach Resort 
& Spa, is now offering two tasting menus designed 
exclusively by Chef Adam Hightower that will make 
true gourmands smile.   

The five-course offering begins with Chef’s Amuse, 
a fine assortment featuring caramelized brie, poached 
pear, spiced pecan and lavender honey.  The meal 
then progresses into a true feast for the senses with 
cabernet braised beef short rib with natural jus; 
chilled lump crab and tomato salad; an entrée of herb-
crusted rack of lamb and a special dessert sampler.  
The five-course menu costs $55, and it can be paired 
with three wines in 2 oz. pours for an additional $25. 

An extraordinary seven-course menu begins with 
Chef’s Amuse, plus hot and sour eggplant ravioli; 

“table side” petite filet mignon; spicy lemongrass 
prawn served with a chilled mini mojito; lobster pasta; 
lavender sorbet palate cleanser, then reaches a 
crescendo with one of the Bali’s signature dishes:  
orange miso-glazed Kona kampachi featuring lentil 
salad, Hauula tomatoes, Big Island hearts of palm 
salad and mango vinaigrette.  The meal ends with a 
special dessert sampler as well.  This meal costs $75, 
and it can be paired with four wines in 2 oz. pours for 
an additional $35. 

To maximize their dining experience, all diners in 
a party are encouraged to order the same chef tasting 
menu.   

To make dinner reservations, call the hotel’s 
dining reservations line at (808) 949-4321, ext. 39. 

Bali by the Sea Restaurant unveils new epic(urean) journeys 
Chef Adam Hightower introduces two new chef tasting menus  
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This summer enjoy a number of Hawaii’s favorite 
entertainers from the comfort of Ala Moana Hotel’s 
beautifully renovated Pakele lounge or from your own 
home! Through July 31, Hawaiian music fans will be 
able to enjoy well-known Hawaiian entertainers at Ala 
Moana Hotel’s Pakele Lounge as well as via the 
internet. Once a week, the Pakele Lounge will host a 
live, two-hour concert, which will feature well-known 
local entertainers such as Justin, Na Kama and 
Pilioha.  

Thanks to an exciting new partnership between 
Ala Moana Hotel, AlohaVideo.TV and LavaNet, Inc., 
the Ala Moana Hotel now has the capacity to help 
spread Hawaiian music and the aloha spirit, 
throughout the internet. All shows begin at 5:30 p.m. 
(Hawaiian Standard Time) and can be seen live and in 
person at Ala Moana Hotel’s Pakele Lounge as well as 
over the web at www.AlohaVideo.tv. Concerts are held 
on Wednesdays and seating will be limited.  

Ala Moana Hotel’s concert series schedule 
includes: 

• July 2, 2007 – Walter Keale and Mike 
Ka‘a‘awa  Stop by Ala Moana Hotel’s Pakele 
Lounge to experience the sounds of Walter 
Keale and Mike Kaaawa with guests for a CD 
release party! Enjoy the moving tunes of these 
fun performers as they get into the sound and 
rhythm of their original songs.  

• July 11, 2007 – Ku’uipo Kumukahi and 
Pilioha  Take a break this Wednesday to enjoy 
the song of gifted local artists Ku`uipo 
Kumukahi and Pilioha. The couple invites 
island residents and visitors to come out and 
partake in the fun. 

• July 18, 2007 – Ledward Ka’apana  Need a 
rest from all that shopping at Ala Moana 
Center? Stop and enjoy the entertainment of 
longtime performer, Ledward Ka`apana as he 
exhibits his authentic style of music. His 
mastery of stringed instruments, particularly 
slack key guitar, and extraordinary baritone 
and leo ki`eki`e (falsetto) voice have made him 
a musical legend. Allow him to share his laid-
back style of life and you’ll walk away with a 
sense of what aloha is all about.  

• July 25, 2007 – 2007 Na Hōkū Hanohano 
Award Winners Showcase  Pakele Lounge will 
bring an assortment of Hawaiian music to Ala 
Moana Hotel with this exciting concert that 
will showcase the winners of the 2007 Na 
Hōkū Hanohano Awards. 

• July 31, 2007 Special Concert Finale 
featuring PALI and special guests  Take a 
break and enjoy the silvery tunes of the PALI 
as they perform their rendition of classic and 
contemporary Hawaiian music as they 
celebrate their CD release party. You won’t 
want to miss their smooth sounds and 
contemporary interpretation on traditional 
Hawaiian songs. Special guests Randy Lorenzo 
of Peter Moon Band and Charles Recaido with 
Kohala Kalapana will also be there to join in 
the exciting concert finale. 

 

 

Ala Moana Hotel’s Pakele Lounge  
brings Hawaii’s favorite entertainers to the Web 

Honolulu Zoo Society Offers Twilight Tours 
What's Wild in Waikiki? Take a stroll to the 

Honolulu Zoo and learn the sort of monkey business 
that goes on after hours. Learn about the lives of the 
Zoo's remarkable citizens.  Tours are held from 5:30 to 
7:30 p.m. every Saturday evening! It's a fun evening of 
education never experienced by day visitors. Special 
arrangements can be made for large groups. Families 
are welcome. The tours are appropriate for all ages 5 
to 105!  Please purchase tickets in advance from the 
Honolulu Zoo Society (HZS) by calling 971-7195.  
Walk-ups are welcome if space is available - meet at 
the Front Entrance at 5:15pm. See www.honzoosoc.org 
for info. 

http://www.AlohaVideo.tv
http://www.honzoosoc.org
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Peter Lik, the most awarded photographer in 
history, unveiled his first featured image of the 
Platinum Edition of “Turn Scarlet” at his newest 
gallery in Waikīkī at Beach Walk.   There are only 7 
prints available for this particular print. 

The immeasurable value of “Turn Scarlet” is a 
testament to Peter’s lifetime career and achievements. 
Over the next few years, Peter will continue to unveil 
Platinum Edition images. Fine art collectors around 
the world anxiously await the release of the next 
Platinum Edition image to add to their collections. 
These extremely rare and limited production images 
captivate viewers. Peter chooses these images for the 
unique aesthetic qualities that best represent his 
expertise and quality of his work. 

“I found an opening in Antelope Canyon that 
invited irresistible warmth and light. I waited in this 
spot as the afternoon glow crept into the cavern. It 
was a remarkable flood of light that slowly unveiled 
the vivid colors in the canyon walls. It was a dance, a 
ritual of light that plays out every afternoon. It felt like 
I was waiting for hours as the light flooded the cavern. 
This is Nature teasing me again. Graciously, I was 
rewarded with this single moment in time I now call 
Turn Scarlet. The light turned around the corner and 
enhanced the composition—everything was aligned. It 
felt as if the raw energy of the sun was in its place, if 
not solely to unveil this treasure.” – Peter Lik 

Peter Lik was born in Melbourne Australia, the 
only son of Czech immigrant parents. Completely self 
taught, Peter’s talent for photography was evident 
from an early age. His raw and honest approach to 
photography resonates with a quality more often seen 
on canvas than in the photographic medium.  His 
emotive images capture the true strength and beauty 
of the natural world with a unique and provocative 
style. Peter’s images have been recognized with a 
glowing list of awards when the 2000 Sydney Olympic 
Games featured Peter Lik as an artist. The Australian 
Institute of Professional Photography (AIPP) has 
recognized his talents with their highest accolades, 
including the honor of “Master of Photography”. In 
2004, two of Peter Lik’s sold out editions were 
featured in the prestigious Sotheby’s catalogue, which 
sets the global standard for art.  

Peter sustains a growing gallery presence 
throughout Australia and the US. There are a total of 
9 galleries including two in Hawaii. Two new galleries 
are scheduled to open in the Fall of 2007. One gallery 
will open at The Plaza, a prestigious landmark on 5th 
Ave of New York City. Another gallery will open in the 
infamous South Beach area in Miami, Florida.  

Peter Lik has clearly become the global leader in 
landscape photography and in Fine Art Photography. 
Peter continues to shoot traditionally on film using a 
Linhof 617 panoramic camera, and also uses a Noblex 
180 degree rotating lens panoramic camera for that 
special shot. 

With handcrafted local timber floors and unique 
custom designed furniture, Peter Lik Gallery Waikiki 
radiates a beautiful ambience and provides a fitting 
environment in which to profile his work. All of Peter’s 
fine art images are available in limited editions that 
never exceed a print run of 950. These images are 
available in several different sizes. Collectors are able 
to choose from a variety of exotic signature frames, 
museum quality mounts, and acid-free linen liners for 
their pieces. Clients are also able to purchase the 
artistic eco-friendly palmwood furniture made in Fiji 
to match with the island style galleries.  
  

Peter Lik Gallery Waikīkī unveils first featured  image  
of the platinum edition of “Turn  Scarlet” 

Image from “Turn Scarlet” 
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The Hawai‘i Tourism Authority (HTA), the state’s 
tourism agency, has announced that as of July 1, 
2007, Douglas Kahikina Chang will continue to serve 
as board chair and that Kelvin M. Bloom will serve as 
its vice chair.  At that time, the board will also 
welcome its newest member Charlene “Cha” 
Thompson to the Authority. 

“Having had the opportunity to work with both 
Doug and Kelvin, I am confident that their experience 
and leadership will continue to strategically guide HTA 
as we strive to manage Hawai‘i’s tourism industry,” 
said Rex Johnson, president and chief executive 
officer of HTA. 

Chang has served on the HTA board since July 
2004.  This is his second consecutive term as board 
chair.  As general manager of the Hotel Hāna Maui, 
Chang has extensive experience in Hawai‘i’s hotel and 
visitor industry, including serving as manager for 
Kaua‘i Marriot Resort & Beach Club, general manager 
of Hanalei Bay Resort, past president of the Native 
Hawaiian Hospitality Association, and as a board 
member of the Maui Visitors Bureau.  Currently, 
Chang is an active member in the Maui community 
and serves on the Hāna Business Council, Maui Hotel 
Association and Hāna Canoe Club. 

Appointed to the HTA board in July 2006, Bloom 
succeeds Leon Yoshida as vice chair.  Bloom has more 
than 30 years in the Hawai‘i hospitality industry and 
is currently, president of ResortQuest Hawai‘i.”  He 

previously served as the founding president of Castle 
Resorts & Hotels, chief operating officer of The Castle 
Group and vice president of Village Resorts Hawai‘i 
Region.  An active member in the community, Bloom 
also serves on many boards including the Hawai‘i 
Hotel & Lodging Association, Waikīkī Improvement 
Association and Aloha United Way. 

“Over the years, HTA has been fortunate to have 
an outstanding group of volunteer board members.  I 
would particularly like to recognize and say mahalo to 
Leon Yoshida and Sharon Weiner who have both 
provided outstanding service to HTA and our entire 
community.  Leon did an outstanding job serving in 
the vice chair position and he will continue his work 
with the Authority.  Sharon is leaving the HTA ‘ohana 
after serving on the board since 2002.  Her knowledge, 
expertise and dedication will be greatly missed, ” 
added Johnson. 

Replacing Weiner on the HTA board is Charlene 
“Cha” Thompson, owner and executive vice president 
of Tihati Productions.  Thompson has extensive 
experience in Hawai‘i’s visitor industry and is an 
active community volunteer.  She previously served as 
the chair of the Honolulu Police Commission, 
president of the Native Hawaiian Hospitality 
Association and vice president of the Institute of 
Human Services. 

 

HTA announces selection of board chair and vice chair 

The Festival Companies is pleased to 
announce the recent hiring of Hawaiian 
communications specialist and local 
entertainer, Manu Boyd, as the new 
cultural director of Royal Hawaiian 
Shopping Center.  

Boyd serves as an integral part of the 
revitalization efforts for Royal Hawaiian 

Shopping Center by improving and augmenting 
current cultural programs with the intent to re-
establish a more encompassing cultural experience for 
visitors and guests, sharing the Hawaiian culture for 
educational and economic opportunities supporting 
the owner Kamehameha Schools’ programs. 

“Manu’s involvement with the Hawaiian 
community and his relationships with key Hawaiian 
organizations and individuals make him a powerful 
asset to The Festival Companies,” said Rosalind 
Schurgin, CEO of The Festival Companies. “I am 

confident that his knowledge and expertise will help 
fulfill our mission to make Royal Hawaiian Shopping 
Center a world-class destination by offering our guests 
an authentic Hawaiian experience. 

Prior to joining The Festival Companies, Boyd was 
employed at the Office of Hawaiian Affairs (OHA) and 
served as its public information director from 2002 to 
2007. production and a variety of graphic design 
projects.  

“I look forward to working with The Festival 
Companies and the opportunity to liaise with my alma 
mater, Kamehameha Schools,” said Manu Boyd, 
cultural director of Royal Hawaiian Shopping Center. 
“It has always been a personal commitment for me to 
share my knowledge of the Hawaiian culture with 
everyone I meet. I want visitors to experience the 
vibrant Native Hawaiian culture where hospitality and 
aloha are a way of life rather than a commodity.” 

The Festival Companies appoints Manu Boyd  
as cultural director of Royal Hawaiian Shopping Center 
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Elizabeth Churchill, VP Sales & Marketing for 
Aqua Hotels and Resorts, recently announced 
appointments for several key sales positions.  
According to Churchill, “Over the last several weeks, I 
have been busy putting together the strongest and 
most progressive sales and revenue staff in Hawaii 
and I’m thrilled with the new team.” 

Robin Harlow – Director of 
Travel Industry Sales  Robin 
Harlow has been named to the 
newly-created Director of 
Travel Industry Sales position 
and is responsible for 
wholesale partnerships for all 
10 Aqua Hotels.  Harlow 
oversees all relationships with 
both traditional wholesalers 

and internet merchant models (Expedia, Travelocity, 
Orbitz, etc.) in the U.S. and International markets, 
excluding Asia, and reports directly to Elizabeth 
Churchill.   

Most recently Harlow was Director of Sales at 
Aqua Waikiki Wave, where she successfully 
transitioned the property from Aqua Lite to Aqua 
Boutique status, helped exceed revenue goals through 
her sales efforts and was an integral part of pushing 
the Aqua Waikiki Wave into TripAdvisor’s top ten 
hotels.  Prior to that, Harlow was General Manager of 
the Aqua Palms & Spa and was instrumental in 
effectively opening and securing an AAA 3-Diamond 
rating for the hotel.  Before her career with Aqua, 
Harlow held management positions in sales, 
operations and owner relations including domestic 
and internet sales manager for the Kaanapali Beach 
Hotel where she consistently maximized revenue and 
occupancy levels.   

Originally from Long Island, New York, Harlow 
attended Farmingdale College before moving to Hawaii 
in 1982.  She is a board member of Soroptimist 
International of West Maui and was named 2006 Sales 
Person of the Year by Expedia. 

Tulinh Luciano-DeSmith, 
CASE – Director of Market 
Sales  Tulinh Luciano-DeSmith 
is Aqua’s Director of Market 
Sales, reporting directly to 
Elizabeth Churchill.  In this 
newly-created position, Luciano-
DeSmith is responsible for 
Associations, Societies, 
Institutes, Medical, 

Government/Military, Meetings, Conventions, 

Incentives, Corporate and Group business.  Her 
expertise in retail market segments allows Aqua to 
begin diversifying its revenue mix while ultimately 
increasing average daily rate. 

Luciano-DeSmith comes to Aqua from the Waikiki 
Beach Marriott Resort & Spa where she was Senior 
Sales Manager.  She has also held sales management 
positions at ResortQuest Waikiki Beach Hotel and Ala 
Moana Hotel. 

A recipient of numerous professional awards, 
including the 2006 Golden Circle Award from the 
Waikiki Beach Marriott Resort & Spa, Luciano-
DeSmith is also a member of the Professional 
Convention Management Association (PCMA) and 
American Society of Association Executives (ASAE).  
She also received her Certified Association Sales 
Executive (CASE) designation.  

Luciano-DeSmith is a graduate of Colorado 
Technical University with a Bachelor of Science degree 
in Business Administration.   

Evelyn Shiroma – Sales 
Manager  Evelyn Shiroma is 
transitioning to become Sales 
Manager for Aqua Waikiki 
Wave from her previous 
position as Sales Manager at 
Ocean Tower Hotel.   

 Most recently, Shiroma was at 
ResortQuest Waikiki Beach 
Hotel – where she was 

recruited to re-open the hotel in early 2001 and was a 
recipient of their Manager of the Year award.  Shiroma 
has 17 years professional experience in management, 
supervision and customer relations.  Her resume 
includes positions at the Hyatt Regency Waikiki 
Resort and Spa, Outrigger Waikiki Hotel and Bally’s 
Hotel and Casino Resort in Las Vegas.  

In her new role, Shiroma will report directly to 
Lynette Eastman, General Manager of the Aqua 
Waikiki Wave. 

Shiroma received her B.S. in Business 
Administration from Hawaii Pacific University.   

“This is an exciting time to be part of Aqua,” 
remarked Churchill.  “Change is good and provides us 
all with new opportunities to grow as a company and 
as individuals.”  

 

Aqua Hotels and Resorts  
announces appointments for key sales positions 
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Waikīkī Improvement Association 

2255 Kuhio Avenue, Suite 760 
Honolulu, HI  96815 

Phone: 808-923-1094 
Fax: 808-923-2622 

 

Check out our website at: 
www.waikikiimprovement.com 

If you would like to share news with other  
members of WIA, please send your info to 

mail@waikikiimprovement.com or fax to 923-2622. 

Waikiki Parade Watch (courtesy of the City) 

July 29, 2007 Sunday 
5:20AM Starts 
11:00AM Ends  

27TH ANNUAL TINMAN TRIATHLON sponsored by Tinman Unlimited. The 
event is expected to have 1,000 participants. Swim will be at: Queens Beach, 
Queen Kapiolani Park. then : Bike will start at Swim/Bike Transition area, to 
Kalakaua Ave., to Diamond Head Rd., to Kahala Ave.,  to Kealaolu Ave., to 
Kalanianaole Hwy., to Lunalilo Home Rd., to Hawaii Kai Dr., to turnaround at 
Kealahou St., to Hawaii Kai Dr.,to Lunalilo Home Rd.,  to Wailua St., to 
Keahole St., to Kalanianaole Hwy.,  to  Kilauea Ave.,  to Elepaio St., to Kahala 
Ave., to Diamond Head Rd., to Kalakaua Ave.,  to transition area in Queen 
Kapiolani Park, near bandstand Run will start at Kapiolani Park transition 
area, to  Kalakaua Ave.,  to Kapahulu Ave., to Paki Ave., to Monsarrat Ave., to 
18th Ave.,  to Kilauea Ave., to Elepaio St., to Kahala Ave., to Diamond Head 
Rd.,  to Kalakaua Ave.,  to end at Honolulu marathon finish line. Contact: 
Olga Caldwell 595-5317 Fax: 595-5317.  For more info, visit their website: 

The above is based on the most current information available from the event organizers as of the date of this 
publication. For more information, call the Department of Transportation Services, 808-527-6009. 

Waikīkī Hula Show DAILY! 
Authentic Hawaiian music and hula shows are 

performed daily, 6:30PM – 7:30PM, by Hawaii's finest 
hula hālau (troupes) and Hawaiian performers at the 
Kapiʻolani Bandstand. The bandstand is located at the 

entrance to Kapiʻolani Park, on the corner of Kalakaua 
and Monsarrat Avenues. A free parking lot is shared 
with the Waikiki Shell. Park bench seating is available.   

The Kuhio Beach Torch Lighting & Hula Show has 
been relocated from Kuhio Beach through Summer 
2007 while the hula mound is renovated. Torches will 
continue to be lit along Kalakaua Avenue.  

Presented by the City’s Office of Economic 
Development (843-8002) and the Hawaii Tourism 
Authority. FREE. Schedule subject to change without 
notice. 

For the month of July: 
Mondays & Tuesdays:  "Auntie Pudgie" Young & 
Hawaiian Serenaders  

Wednesdays:  Ainsley Halemanu and Ka Liko O 
Kapalai  

Thursdays:  Val Crabbe and Halau Hula Palena 

Friday, July 6:  Kale Pawai and Halau Na Pua Mai Ka 
Lani 

Saturday, July: 7  NO SHOW 

Sunday, July 8:  NO SHOW 

Friday, July 13:  NO SHOW  

Saturday, July 14:  NO SHOW 
Sunday, July 15:  Leimomi Ho and 
Keali'ika'apunihonua Ke'ena A'o Hula 

Friday, July 20:  Moana Chang and the Aloha Boat 
Days Show 

Saturday, July 21:  Leimomi Ho and 
Keali'ika'apunihonua Ke'ena A'o Hula 

Sunday, July 22:  NO SHOW 

Friday, July 27:  NO SHOW 

Saturday, July 28:  NO SHOW 

Sunday, July 29:  Kapi'olani Ha'o and Halau Ke Kia'i 
A'o Hula 

mailto:mail@waikikiimprovement.com
http://www.waikikiimprovement.com

