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January Visitor Arrivals and Spending Report 
 
Expenditures by visitors who came by air in January 2009 decreased 13.6 percent or $149.7 million compared to 
last January to $949.8 million, according to preliminary statistics released today by the Department of Business, 
Economic Development and Tourism (DBEDT).  
 
The decline was due to a 12.4 percent drop in arrivals by air to 512,139 visitors and lower average daily visitor 
spending ($172 per person, from $178 per person in January 2008).  
 
Total visitor days for air and cruise visitors in January 2009 fell 10.4 percent from the same month last year. Total 
arrivals for air and cruise visitors declined 12.5 percent from January 2008. However the average length of stay by 
these visitors was slightly longer at 10.79 days, compared to 10.54 days last January.  
 
Among the top four visitor markets, air arrivals from the U.S. West decreased 14.3 percent while U.S. East arrivals 
were 14.9 percent less compared to January 2008. Japanese arrivals declined 12.7 percent while arrivals by air 
from Canada were 4.7 percent lower than last January.  
 
"While these overall numbers 
were not unexpected, an 
unexpected bright spot in the 
January 2009 statistics was a 
49.2 percent growth in Japanese 
honeymooners to the islands," 
said State Tourism Liaison, 
Marsha Wienert.  
 
"This a very challenging time for 
everyone, because tourism is the 
backbone of our economy and 
when tourism falters it affects 
everyone in our state," said 
Wienert. "As we move forward our 
marketing message about the 
value of a Hawai‘i vacation is 
resonating across the mainland, 
resulting in bookings which have 
helped to offset the declines."  

continued 
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Continued from page 1 
 
Other highlights: 
 

• Group tours were impacted the most in January 2009, down 31.5 percent particularly from the U.S. East 
(-50.6%) and Japan (-25.3%). Decreases in arrivals by those who purchased package trips (-19.9%) or by 
those who made independent travel arrangements (-7.6%) were not as great.  

 

• Although Japanese visitor arrivals (-12.7%) and visitor days (-11%) declined by double digits in January 
2009, the decline in total visitor spending by this group was smaller (-3.6% to $160.6 million) compared to 
the other markets due to higher daily spending (up from $284 per person per day to $309 per person per 
day in January 2009).  

 

• There were more first-time visitors from Japan in January 2009 compared to the same month last year 
(42.4% versus 38.9%). Japanese visitors' length of stay was 5.88 days, compared to 5.77 days in  

 January 2008.  
 

• O‘ahu experienced less of a decline in visitor days from the U.S. West (-6.3%) and Japan (-6.6%) compared 
to the other islands.  

 

• O‘ahu reported a 6.3 percent increase in visitors days by Canadians compared to January 2008. 
 

• Total air seats operated to Hawai‘i continued to decline in January 2009, down 17.4 compared to last 
January. The majority of the decrease were seats from the U.S. West (-17.9%), U.S. East (-24.8%), Canada 
(-20.5%) and to a lesser extent Japan (-9.1%). There were some additions to air seats out of Australia and 
New Zealand (+4.3%) compared to January 2008.  

 
This excerpt was taken from DBEDT’s news release.  For the complete  information, visit: 
http://hawaii.gov/dbedt/main/news_releases/2009/news-release-0905/document_view 
 
 
 

Waikīkī Signage Bill 70 Update 
 
The Honolulu City Council held a public hearing on Bill 70, the legislation to change the signage laws for 
Waikīkī. The bill unanimously passed second reading. That means that it will be referred to the Zoning  
Committee for one more review on Tuesday March 3rd and then will come back to Council for final vote on 
March 18.  
 
There were twelve testifiers that made a personal appearance before the City council to support the bill. The 
testifiers included: 
 
 Rick Egged of the Waikīkī Improvement Association John Whalen of Plan Pacific 
 Bob Loy of the Outdoor Circle    Erik Berger of the Moana Surfrider 
 Manu Boyd for the Royal Hawaiian Center  Brian Kawakami of Waikīkī Traders 
 Steve Matsuno for Atlantis Steak and Seafood  Dave Moskowitz of Seafood Village 
 Bill Nickerson for Wolfgang Steakhouse  Kerry Houk for Jimmy Buffett’s 
 Greg Black from Chip & Cookie   Jesse Aguinaldo of Tacone  
 
No one testified against it. Council Rod Tam lauded WIA for bringing all of the interested parties together. “It 
makes our job easy” he said. 

http://hawaii.gov/dbedt/main/news_releases/2009/news-release-0905/document_view
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AMA Names Royal Hawaiian Center Hawai‘i’s Marketer of the Year 
 

Marketing efforts that met the economic challenges of 2008 will be recognized at  
annual awards luncheon on April 7 
  
The American Marketing Association Hawai‘i Chapter (AMA Hawai‘i) has named Royal Hawaiian Center Hawai‘i’s 
32nd Marketer of the Year, acknowledging the center’s outstanding marketing achievement implemented in the 
often-challenging economic climate of 2008. 
  
The center and other leading marketers will be recognized at the annual AMA Hawai‘i Marketer of the Year Awards 
Luncheon on Tuesday, April 7, at the Hawai‘i Convention Center. Event registration is now open at 
www.amahawaii.org. 
  
Additional honorees will include Hawai‘i Superferry for Best Marketing of a New Product or Service, Hawai‘i Public 
Radio for Best Non-Profit Marketing, and Marriott Resorts Hawai‘i for Best E-Marketing — each demonstrating 
outstanding marketing insight, objectives, strategies, tactics and results in 2008.   
  
“As a chapter of the largest marketing association in the United States, we are proud to acknowledge such 
remarkable marketing achievements right here in the Islands,” said AMA Hawai‘i president Paul Dyson, vice 
president of marketing and sales of the Battleship Missouri Memorial. “We invite the local business community to 
join us in recognizing our state’s top marketers, who are setting the pace as our state works together to navigate 
through current economic uncertainties.” 
  
Marketer of the Year: Royal Hawaiian Center 
Royal Hawaiian Center, a commercial retail hub 
established in 1979, completed a dramatic $115 million 
revitalization in 2008 reestablishing its connection to the 
Helumoa coconut grove, home to O‘ahu ali‘i (royalty) 
including Princess Bernice Pauahi Bishop. A unique 
partnership between manager/developer The Festival 
Companies and owner Kamehameha Schools, the center 
underwent a redevelopment that presented an 
unprecedented opportunity to re-brand the unique 
economic, social and cultural blend to local, national and 
international audiences. Efforts produced measurable 
results in both the visitor and kama‘aina markets, in spite 
of the challenging economy and declining visitor arrivals 
to Hawai‘i. 
 
Best Marketing of a New Product or Service: Hawai‘i Superferry 
Hawai‘i Superferry was challenged with introducing a totally new way to travel between islands — a service that 
enabled travelers to take their vehicles with them. Aimed primarily at the local market, the challenge was to help 
people understand how to use the service, especially the ease and simplicity of driving a car aboard, a concept 
unfamiliar to most Hawai‘i residents. The company used an integrated marketing approach to educate and 
increase usage of the new service. Leveraging advertising, public relations, promotions and the Web to engage 
prospective users, passenger bookings increased week by week throughout the summer 2008 and by mid-August 
more than 125,000 passengers had voyaged.  
  
Best Non-Profit Marketing: Hawai‘i Public Radio 
In 2008, HPR continued to implement its mission to provide trustworthy news and information programming and 
serve as a source for culture, the arts and music its listeners enjoy, as well as serving as a lively on-air forum for 
the thoughtful exchange of ideas. HPR is in the community-building business, through local programming that 
includes news features, public affairs discussions, live performances, and artist interviews; semi-annual on-air 
pledge campaigns that engage hundreds of community guests and volunteers; and through active partnerships 
with other arts organizations and local businesses, all reflecting the fact that HPR is entirely independently owned 
and locally operated. 
 continued 

http://www.amahawaii.org
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Continued from previous page  
 
Best E-Marketing: Marriott Resorts Hawai‘i 
Marriott Resorts Hawai‘i features 10 hotels and resorts on four Hawaiian Islands.  
As the visitor market softened in 2008, the company looked to the Internet to help address the downturn. Marriott 
undertook a variety of measures to enhance its website, online booking capabilities and e-marketing strategies. 
The combined effort produced impressive results, with the Web initiatives delivering a positive return on 
investment and presenting new opportunities in 2009.   
 
Marketer of the Year Awards entries were open to all Hawai‘i-based businesses, organizations and/or professionals 
and was not limited to AMA members. The major portion of the project work for entries must have been 
implemented between Jan. 1, 2008, and Dec. 31, 2008. Entries were scored according to their insight, objectives, 
strategies, tactics and results.  
 
 
 

Hawai‘i Convention Center Receives Chairman’s Award  
 

The Hawai‘i Convention Center was presented with the  Professional Convention Management Association’s 
(PCMA) Chairman’s Award on January 12 at PCMA’s Annual Meeting held in New Orleans.  The Center was one of 
PCMA’s 11 strategic partners to have received the award. 
 
The Chairman’s Award honors those that have made a 
difference in the meetings and convention industry or 
have contributed in a positive way to setting a course that 
will favorably affect the travel industry. The recipient is 
selected by the PCMA Chairman of the Board. 
 
“Our strategic partners make a tremendous impact on 
what we are able to deliver to PCMA members and the 
industry,” said Nancy Elder, PCMA board chairman.  
“They make it possible for us to offer tools, education 
programs, and research that are vital to the success of 
PCMA members and our industry.” 
 
“We are very grateful to PCMA for this award and recognition,” said Joe Davis, SMG general manager of the 
Hawai‘i Convention Center. “Our involvement with PCMA is extremely important to us and we benefit greatly from 
the resources that they provide as well as the many relationships that we have fostered over the years.” 
 
As a PCMA strategic partner, the Hawai‘i Convention Center can optimize the available assets that each partner 
provides such as the latest advancements in facility technology and industry networking. Additionally, the 
partnership provides team access to the most senior level meeting planners in association, corporate, tradeshows, 
and independent meeting markets and additional exposure on the PCMA Web site and at events.   The PCMA’s 
other strategic partners are as follows: 
 

American Express     Canadian Tourism Commission 
The Cancun Convention & Visitors Bureau Dallas Convention & Visitors Bureau 
Federal Ex Office     Freeman 
The Mexico Tourism Board    Orlando/Orange County Convention Center & Orlando 
PSAV Presentation Services        Convention and Visitors Bureau 
Metro Toronto Convention Centre & Toronto Convention & Visitors Association 

 
PCMA is the professional resource and premier educator for the meetings and convention industry. Founded in 
1957, PCMA represents the interests of meeting management executives from associations, non-profit 
organizations, corporations, independent meeting planning companies, and multi-management firms who 
recognize the importance of meetings to their organization. PCMA empowers members with the tools they need to 
succeed as meeting professionals and to promote the value of the industry to their organizations and the general 
public. Headquartered in Chicago, PCMA has 16 chapters throughout the United States and Canada. For 
additional information, please visit the PCMA Web site at www.pcma.org. 

http://www.pcma.org
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WCC Welcomes Barbara Cook 
 

Waukiki Community Center is pleased to announce 
the appointment of Barbara Cook, as the new Senior 
Program Coordinator.  
 
Dr. Barbara Z. Cook was born and raised in Hawai‘i 
and grew up across the street from WCC in a home 
where the Queen Liliuokalani Gardens now stands. 
The Waikiki Community Center used to be St. 
Augustine’s Catholic Grade School where Barbara 
attended kindergarten 
through the eighth grade.  
 
She then attended 
Maryknoll High School for 
two years before spending 
her last two years at 
Punahou School. Barbara 
was always interested in 
health and wellness so 
she first studied physical 
education at Washington 
State University then 
went on to earn her Doctor of Chiropractic degree at 
Palmer College of Chiropractic. She and her husband 
Steve opened and operated Diamond Head 
Chiropractic Clinic in the Market City Mall for nine 
years.  
 
Having worked with many older patients, Barbara 
attended the University of Northern Colorado to earn a 
Master’s Degree in Gerontology in 1995. Barbara has 
developed national curricula including training 
programs for healthcare professionals serving older 
adults, is a licensed Assisted Living Administrator and 
Certified Geriatric Care Manager, has served as 
Program Supervisor for Senior Programs at the 
Honolulu Gerontology Program and has written a 
workbook to assist seniors and adult children on 
organizing important documents and 
records.  
 
Barbara will be handling the Malama Seniors in 
Waikīkī project. 

The Doubletree Alana Hotel – 
Waikiki announces  

 A Spring Kama‘āina Special 
 

Rates from just $99 per night include 
free parking 

 
The Doubletree® Alana Hotel – Waikiki has launched 
a spring kama‘āina special available now through May 
31, 2009.   Kama`aina can take advantage of terrific 
room rates of just $99 per night, plus tax, on 
weekends and $115 on weekdays.  Complimentary 
valet parking is included with the room rate, as well as 
the legendary Doubletree Chocolate Chip Cookie, 
presented warm to each guest upon check-in. 
 
Conveniently located at the gateway to Waikīkī, the 
Doubletree Alana Hotel is a short stroll from the Hilton 
Hawaiian Village® Beach Resort & Spa and an easy 
walk from the beach, shopping, dining and nightlife of 
Waikīkī.  Hotel amenities include J Restaurant; J 
Bistro Martini & Wine Bar; a poolside fitness center 
and a heated outdoor swimming pool.   

 
J Restaurant serves a full breakfast buffet with made-
to-order omelets and during lunch and dinner features 
a selection of island favorites.  The J Bistro Martini & 
Wine Bar offers cocktails and appetizers from 5 to  
11 p.m. nightly.  Each evening, the bar presents an 
unparalleled “fresh 
martini” concept, 
using fresh fruit 
crushed-to-order for 
unique island 
beverages. 

 
A popular spot for 
local weddings and 
receptions, the 
Doubletree Alana 
Hotel features an 
open-air terrace on 
the penthouse level 
for ceremonies and 
a 4,000-square-foot 
ballroom that can accommodate receptions for up to 
100 guests. 

 
To book the Doubletree Alana Hotel’s Kama‘āina 
Special, call the hotel directly at 808-941-7275 or call 
1-800-445-HILTONS (1-800-445-8667) and ask for 
rate code “KAM.”   
 
For hotel information, visit 
www.doubletreealana.com.   The offer is based on 
availability and subject to change. 

March 3 and March 17—see attached flyer 

http://www.doubletreealana.com
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Kalākaua Relief Line Sewer Hui Microtunnel project underway 
 
The Kalākaua Relief Line Sewer Hui Microtunnel project has also started construction.  It will construct a new  
24 inch forced-main bypass in a 36 steel encased pipe beneath Kalākaua Avenue, from Kapi‘olani to Kanunu 
Streets. 
 
The sewer hui is made up of 6 developers, managed by the Fifield Realty Corporation, developer of the now-under-
construction Allure Waikiki Condo project. 
 
The project is expected to be completed end of June 2009 and once completed, the sewer line will divert some 
8,000,000 gallons a day from the now at capacity sewer main along Kapi‘olani. 
 
The zone of benefit extends into Fort DeRussy Waikīkī Area and extends into Kaka‘ako.  Any future development 
projects in this area can purchase sewer credits from the Sewer Hui members at today’s cost and sewer credits 
will be valid for 20 years.  If no credits are purchased, then property owners will likely have to build their own 
sewer line improvements far above the cost of the sewer credits. 
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Waikīkī Improvement Association 

2255 Kuhio Avenue, Suite 760 
Honolulu, HI  96815 

Phone: 808-923-1094 
Fax: 808-923-2622 

 

Check out our website at: 
www.waikikiimprovement.com 

If you would like to share news with other  
members of WIA, please send your info to 

mail@waikikiimprovement.com or fax to 923-2622. 

  

Authentic Hawaiian music and hula shows by 
Hawai‘i’s finest hula halau hula (dance troupes) and 
Hawaiian performers.  Opens with traditional blowing 
of conch shell.   
 

Tues-Thurs-Sat, weather-permitting.  6:30-7:30 p.m. 
at the Kūhiō Beach Hula Mound, near Duke 
Kahanamoku statue, beachside at Uluniu & Kalākaua 
Ave. in Waikīkī.   
 
FREE and open to the public.  Outdoors, casual, 
seating on the grass; beach chairs, mats, etc. okay.  
Cameras welcome.  Presented by the City & County of 
Honolulu, the Hawai‘i Tourism Authority  and Waikīkī 
Improvement Association.   
 

For information, call 843-8002. 
                 

Week-nights 
Every Tuesday – Ainsley Halemanu and Hula Halau 
Ka Liko O Ka Palai 
 

Every Thursday – Joan "Aunty Pudgie" Young and 
Puamelia 
 

Waikīkī Hula Show at the Kūhiō Beach Hula Mound 
Weekends 
Saturday, Feb 28 – Momi Cruz-Losano and Halau 
Hula Namakahonuakapiliwale 

Waikīkī Wiki Wiki Wire - Newsletter Deadline 
 
Waikīkī-related news and information submitted for the weekly Waikīkī Wiki Wiki Wire should be received  
no later than 10 am Wednesday for newsletters published and distributed the same evening. 
 
Information received after the deadline will be considered for inclusion in the following issue. 
 
Photos which accompany stories are always welcome and, for best results, should be attached to the email 
as a separate jpeg - maximum 1 MB please.  
 
Your kokua is appreciated. Mahalo. 

http://www.waikikiimprovement.com
mailto:mail@waikikiimprovement.com
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