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Waikiki Shopping Plaza Demolition Begins In May  
 

New, Four-Story Building Expected To Open In Spring 2011  
 

30,000-square-foot building to feature selective mix of retail merchants and restaurants 
 
Waikiki Shopping Plaza announced plans to expand the existing Waikiki Shopping Plaza with a new, four-story, 
29,655-square-foot addition.  Demolition of an existing commercial/office space adjacent to the retail-focused 
Waikiki Shopping Plaza will begin in May with construction completed by spring 2011. 

 
“In keeping with our master plan for the 
Waikiki Shopping Plaza buildings, we decided 
to move forward with our strategy to shift 2230 
Kalakaua Avenue from a mainly commercial/
office space into a retail center filled with 
unique shops and dining options for both 
visitors and kama‘aina, expanding the adjacent 
Waikiki Shopping Plaza building,” said Waikiki 
Shopping Plaza President Leighton Mau.  “The 
new construction will provide much-needed 
jobs to the building industry and will provide 
long-term employment opportunities for our 
community. The architecture is a 
contemporary interpretation of our place in 
Hawai‘i and will serve Waikīkī for many 
decades to come.” 
 
Honolulu firm MGA Architecture has 
completed the design of the Shopping Plaza 
expansion, initiated by Rim Architects, with 
forms inspired by the Native Hawaiian 

ahupua‘a: ‘Aina (land), wai (water) and mea ‘ōiwi (indigenous plants). 
 
“Our basic intention in this design was to respond to everyone’s desire for more ‘nature’ in Waikīkī,” says MGA 
Architecture Principal Matt Gilbertson, AIA, NCARB.  “While we obviously are not able to create an actual nature 
preserve, our design team has tried to evoke the sensory responses and emotions we feel when we are in nature.”   
 
 

 

Continued on page 2 
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Continued from page 1 
 
“The primary forms and stone textures of the building’s massing represent the solid, eternal ‘aina. Over this flow 
five shimmering waterfalls of curtainwall glass along Kalākaua Avenue.  And just as the mea ‘ōiwi served the 
inhabitants of the ahupua‘a with much needed shelter from the elements, the rooftop canopy and cantilevered 
sidewalk trellises provide protection and a sense of human scale,” says Gilbertson.    
 
Poetry and symbolism aside, the project also will spotlight several recent advances in sustainable design and 
construction.  “Among the many sustainable features” adds MGA Project Coordinator Joseph Echeverri, LEED® 
AP, “We will be one of the first to employ regenerative drive elevators capable of producing its electricity needs, 
multiple ‘green’ roof areas that reduce the building’s heat gain and cooling requirements, and the contractor 
Swinerton Builders is working closely with the demolition contractor Island Demo to divert at least 75 percent of 
the project waste away from the landfill.” 
 
“Our goal is to be the first building in Waikīkī to achieve LEED ® Core and Shell certification with the United 
States Green Building Council (USGBC),” Mau said.   
 
The four-story addition will offer a variety of leasing spaces and options to retail and restaurant tenants.  Leasing 
of the new spaces is in progress and is being handled by Jessika G. Fodor of Colliers Monroe Friedlander, Inc.  

Marriott Resorts Hawai‘i Honored as  
E-Marketer Of The Year  

by American Marketing Association Hawai‘i Chapter 
 

Marriott Resorts Hawai‘I www.marriotthawaii.com) is the recipient of the American Marketing Association 
(AMA) Hawai‘i Chapter’s Best E-Marketing campaign for 2008.  
 
Honored for its outstanding achievements in web marketing, Marriott Resorts Hawai‘i was singled out for its 
innovative online campaigns, focus on ROI and industry-leading tracking and metrics. 
 
“In this struggling economy, we turned to the web as a way of expanding our marketing efforts and reaching 
our customers in a new way,” said Ed Hubennette, vice president for North Asia, Hawai‘i, and South Pacific, 
Marriott International. “We are proud to receive this award. It is truly a testament to the creativity and tal-
ents of our e-marketing associates.” 
 
Marriott Resorts Hawai‘i’s e-marketing campaign used strategies such as geo-targeting and hot zip codes to 
precisely target potential Hawai‘i travelers. The e-marketing team also monitored behavioral patterns of web 
users for accurate search engine placements and tailored its messages for specific audiences.  
 
The team led by Todd Castor, area director of eCommerce for Marriott Resorts Hawaii, put a heavy empha-
sis on measurements, reviewing the progress weekly and fine-tuning the messages if needed. They moni-
tored impressions, clicks, click-thrus, Marriott Rewards enrollment, and booking confirmations as part of 
their evaluation. 
 
Marriott’s collection of five Hawai‘i resorts on the four major islands are: JW Marriott Ihilani Resort & Spa, 
Waikiki Beach Marriott Resort & Spa, Kaua‘i Marriott Resort & Beach Club, Wailea Beach Marriott Resort & 
Spa and Waikoloa Beach Marriott Resort & Spa. Visit www.marriotthawaii.com. 
 
 

http://www.marriotthawaii.com)
http://www.marriotthawaii.com
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Bernard Hurtig’s Jeweler 
Announces Sale on Swiss 

Watch Collection   
Bernard Hurtig, one of the world’s most renowned 
jewelry and watch designers, has announced a Swiss 
Watch Sale at his store in the Hilton Hawaiian 
Village® Beach Resort & Spa.  The sale includes 
such Hurtig-designed brands as Navy Seals, Hornet 
and Taj, Parfait and Desiree, in both men’s and 
women’s styles.  The popular Barracuda brand, 
emblazoned with an image of its namesake, is priced 
at just $20 for its leather-strapped styles.  Normally 
listed at $150 and up, the Barracuda features Swiss 
movement; luminous dials and hands; hardened 
mineral crystal faces and is water resistant to 100 
meters.    
 
The selection of 
Swiss watches on 
sale changes weekly.  
The watches are 
available in a range 
of colors and styles 
and are the perfect 
gifts for graduation, 
birthdays or 
anniversaries.  In 
addition to the Swiss 
watches on sale, 
Bernard Hurtig’s 
offers an extensive 
collection of delicate 
timepieces, fine 
jewelry, Tahitian 
black pearls, 
Japanese Netsuke 
pieces and Asian art.  
The Bernard Hurtig store is located in the Alii Tower of 
Hilton Hawaiian Village and is open daily from 9 a.m. 
to 9 p.m.   
 
Hurtig and his wife, Helen, have graced Hawaii with 
their designs since 1976, when Bernard Hurtig’s first 
opened at the Kahala Hilton.   In 1995, the Time 
Tower, a venue showcasing more than 100 styles of 
watches personally designed by the Hurtigs, was 
launched.  From handsome sports watches to 
exquisite dress watches, the pieces exude the 
painstaking dedication of the Hurtig tradition.  The 
Hurtigs’ beautiful fine jewelry and one-of-a-kind 
designs have been popular for both local residents and 
visitors for more than 30 years. 
 
For more information, call 947-9399 or visit 
www.4bernardhurtig.com 

As a professional speaker, Wally is 
highly valued for his charismatic 
and warm style and inspiring "do 
it" positive attitude. Wally Amos 
and Let's Talk Motivation will 
appear Wednesday, April 22 at 
Waikiki Community Center, free at 
10-11:00 a.m. Wally brings you 
advice and ideas on succeeding at 
a higher level -- from the experts 
you recognize and trust!   

 
Reservations are being taken by calling Waikiki 
Community Center at 923-1802 by April 20. Free 
parking on first-come, first-served basis. 

Let's Talk Motivation! 

 

The Art of Energy 
TAOENERGY 

 
Wednesday, April 29, 10-11:30 a.m. Chapel at Waikiki 
Community Center. 
 
Come and hear Louise Mita, 
founder of Intergrative Quantum 
Medicine. Louise has a 95-98% 
success rate with IQM, alleviating 
problems on all levels and 
dimensions of the human energy 
field. She will work on each person 
until you feel a great difference in 
JING, QI and XEN, the components 
known as “The Three Treasures”.   
 
If you have an ache, you should 
attend this session. You’ll feel a difference in your 
problems.  Fee $12.  Deadline April 27, 2009.   

Upcoming presentations at 

http://www.4bernardhurtig.com
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ANTEPRIMA/ WIREBAG Launches New WIREBAG  
“Volume Collection”  

 
Also Offer Special Promotion during “Golden Week (4/28 – 5/6)”  

 
ANTEPRIMA/ WIREBAG, A luxury handbag brand designed in Italy by a well-known Japanese designer, Ms. Izumi 
Ogino, announces the launch of new WIREBAG “Volume Collection”. The new WIREBAG in 2 sizes/4 colors will be 
available at both the Waikiki and Ala Moana store from April 15, 2009. 
  
The “Volume Collection” features generous hobo style bags, which is perfect for modern women on the go as a 
daily bag. Its roundness silhouette and front gather design create sense of trend and yet elegance. The bag’s depth 
allows you hold all essentials and also make it easy to take them out from the bag. The lightweight is also one of 
most important things to carry much stuff every day. 
  
The handle of the “Volume Collection” WIREBAG is very soft for your shoulder as it’s hand-knitted by wire, and 
suede material is used for inner handle to fit your shoulder.* In addition, the bag has also keychain inside. The 
bag is designed to pursue usefulness through the details. 
  
The color comes in 4.  Orogento (Silver Gold) - pictured on right, Argento (Silver), Latte (White) and Blu (Blue) are 
most popular colors on ANTEPRIMA’s WIREBAG. Any of the four colors can well 
coordinate with your outfits, and it makes you look gorgeous. There are 2 sizes 
in Large (W17” x H12” x D7”) and Small (W16” x H9.5” x D5”). Both sizes can be 
conveniently shoulder bag and also handbag.  
  
Practical, lightweight and stylish. This ideal bag with everything women want 
for bags will be must-buy item in this season. 
  
Also ANTEPRIMA/WIREBAG offers special promotion during “Golden Week 
(April 28 – May 6)”. Customer purchased over $500 at Waikiki or Ala Moana 
store will receive a limited edition ANTEPRIMA pocketbook with luxury cover. 
While supplies last. Take advantage of this chance to get new WIREBAG along 
with limited pocketbook. 
 

Waikiki Beach Walk’s April Sunday Showcase line-up 
(Free Weekly Sunday Showcase Concerts continues to entertain locals and visitors alike) 

 
Outrigger Enterprises Group’s popular Sunday Showcase music series with host Jeff Apaka continues with  
another great month of island entertainment. This free weekly musical program takes place every Sunday  
afternoon (weather permitting) from 5 p.m. to 6 p.m. on the outdoor Plaza Stage at Waikiki Beach Walk and 
continues to attract music lovers from Hawai‘i, the mainland and other parts of the world. 
 
April 19 – After 5 with Arlene Iwalani (Contemporary/Hawaiian/Variety) 
 
After 5 with Arlene Iwalani is a delightful quartet performing an eclectic mix of music from oldies, R&B, jazz, 
rock, Hawaiian and more. Band members include Faith Geronimo (guitar, vocals), Sharlene Oshiro (bass,  
vocals), Arlene Iwalani (guitar, lead vocals) and adding some spice and Latin flair to the group is Mele Songsong 
(congas/percussion). Geronimo, Oshiro, Iwalani and Songsong are all well-seasoned entertainers and have 
been performing for many years here in the islands and abroad in a variety of venues. 
 
Valet parking for up to four hours is available for $6.00 at the Embassy Suites-Waikiki Beach Walk 
(201 Beachwalk) and the Wyndham Vacation Ownership-Waikiki Beach Walk (227 Lewers Street), with any 
same-day purchase from any Waikiki Beach Walk merchant. 
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Scientific Group Sees Increase 
in Attendance Numbers  
for Meeting Held at the  

Hawai‘i Convention Center 
 
The International Society for Magnetic Resonance in 
Medicine (ISMRM), which will be holding its 
scientific meeting and exhibition from April 17 – 23 at 
the Hawai‘i Convention Center, announced that they 
are expecting to exceed its attendance forecast from 
4,500 to 5,000, an extraordinary feat during these 
troubling economic times.  As of now ISMRM are at 90 
percent of its budgeted revenue for the event and 
expect to be at a 100 percent at the time of the 
meeting.  ISMRM is also expecting over 700 in 
attendance by exhibition personnel.  
 
The ISMRM is also crediting Hawai‘i’s geographic 
location for a large international attendance. 
 
“We are seeing a larger than normal turnout 
internationally and we think it’s because of Hawai‘i’s 
draw and because of its location in the world,” 
explained Roberta Kravitz, executive director of 
ISMRM.  “Right now we are seeing that 54 percent of 
our attendees are from North America while 46 
percent are from other countries.” 
 
The ISMRM is an international, nonprofit, scientific 
association whose purpose is to promote 
communication, research, development, and 
applications in the field of magnetic resonance in 
medicine and biology and other related topics and to 
develop and provide channels and facilities for 
continuing education in the field.  Its multidisciplinary 
membership of over 6,000 consists of clinicians, 
physicists, engineers, biochemists, and technologists. 

  
“We are extremely pleased that the ISMRM are 
exceeding their attendance numbers,” said Joe Davis, 
SMG general manager of the Hawai‘i Convention 
Center. “These types of meetings hold strong meaning 
for groups such as ISMRM because of the educational 
value that they hold and our advantage is that Hawai‘i 
offers an environment that feeds productivity.  Our 
geographical location also benefits groups and allows 
a large number of international delegates to 
participate.  It is also a testament that when groups 
such as ISMRM find out that we are a world-class 
destination they look forward to coming back.”    
 
The ISMRM held a meeting in Hawai‘i in 2002. 
 

Mayor and Niketown Present  
The 4th Annual Nike  

Reuse-A-Shoe Campaign for 
Earth Month 

 
It’s Earth Month, once again, so you know it’s time for 
the popular annual NIKE REUSE-A-SHOE 
event!  Instead of throwing your away old athletic 
shoes (any brand, no cleats), join the thousands of 
Hawaii residents and visitors who have added their 
shoes to the huge shoe pile created fronting Niketown 
in Waikik each year!  This year, we have invited our 
neighbor islands to join us – and they have 
enthusiastically taken on the task of creating Nike 
Reuse-A-Shoe for their local communities.  Please see 
the collection information for each county, below. 
 
Almost 20 years ago, Nike began collecting post-
consumer athletic shoes of any brand and grinding 
them up to create a range of raw materials under the 
Nike Grind (NG) brand.  These materials are used to 
make new sport surfaces like soccer fields, basketball 
courts and playground surfacing.  Not only does it 
help Nike's long-term goal of waste elimination, but it 
also increases physical activity in youth around the 
world. 
  
For the 4th year, Nike is partnering with Mayor Mufi 
Hannemann, Kaua'i Mayor Bernard Carvalho Jr., 
Maui Mayor Charmaine Tavares, and Hawaii County 
Mayor Billy Kenoi, the Fire Chiefs and Fire 
Departments in each County, and our very generous 
sponsors for the largest Nike Reuse-A-Shoe event in 
the country.   
 
Niketown would like to extend a HUGE mahalo to 
Matson, Star Bulletin & Midweek, WestPac 
International, Oceanic Time Warner Cable, Krater 96, 
Jamba Juice, Outrigger Enterprises Group, Go! 
Airlines, Menehune Water and Pizza Hut for their 
generous support of this event over the years.  
 
Here is the shoe collection information for O‘ahu: 
Sunday, April 26, 9 a.m.~2 p.m. 
LOCATION:  Niketown Honolulu  
INFO: Tel. 808.983.5804 
 
HELP US CREATE A BIG PILE OF SHOES IN FRONT 
OF NIKETOWN!!! 
•  Meet Mayor Hannemann 
•  FREE Jamba Juice 
•  Check-out our Niketown Reuse-A-Shoe booth to 
learn how shoes are recycled.  
•  Validated parking, enter from Kalaimoku Street 
(turn left from Kalakaua Avenue).   
•  OR, use our convenient drive-thru drop-off on 
Kalaimoku Street, and never get out of your car. 



 

Waikīkī parade watch (courtesy of the City) 

April 19, 2009    Sunday 
8:00AM Starts 
10:00AM Ends 

HONOLULU AIDS WALK FOR LIFE sponsored by Life Foundation. The event is 
expected to have 2,000 participants. It will start at Kapi‘olani Park Band Stand, to 
Kalākaua Ave., to jogging path and cross to the mauka side., to Paki Ave. 
jogging/bike path, to Kapahulu Ave., to Kalākaua Ave., to end at Honolulu 
Marathon Finish line.  Contact:  Kandice Johns 521-2437, Ext. 250   
Fax:  521-1279, E-mail:  kandice@lifefoundation.org For more info, visit their 
website: http://www.honoluluaidswalk.org/ 
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Waikīkī Improvement Association 

2255 Kuhio Avenue, Suite 760 
Honolulu, HI  96815 

Phone: 808-923-1094 
Fax: 808-923-2622 

 

Check out our website at: 
www.waikikiimprovement.com 

If you would like to share news with other  
members of WIA, please send your info to 

mail@waikikiimprovement.com or fax to 923-2622. 

The above is based on the most current information available from the event organizers as of the date of this 
publication. For more information, call the Department of Transportation Services, 808-527-6009. 
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Authentic Hawaiian music and hula shows by 
Hawai‘i’s finest hula halau hula (dance troupes) and 
Hawaiian performers.  Opens with traditional blowing 
of conch shell.   
 

Tues-Thurs-Sat, weather-permitting.  6:30-7:30 p.m. 
at the Kūhiō Beach Hula Mound, near Duke 
Kahanamoku statue, beachside at Uluniu & Kalākaua 
Ave. in Waikīkī.   
 
FREE and open to the public.  Outdoors, casual, 
seating on the grass; beach chairs, mats, etc. okay.  
Cameras welcome.  Presented by the City & County of 
Honolulu, the Hawai‘i Tourism Authority  and Waikīkī 
Improvement Association.   
 

For information, call Marnie Weeks, Producer, Kūhiō 
Beach Hula Shows, 843-8002. 

                 

Week-nights 
Every Tuesday – Ainsley Halemanu and Hula Halau 
Ka Liko O Ka Palai 
 

Every Thursday – Joan "Aunty Pudgie" Young and 
Puamelia 

Waikīkī Hula Show at the Kūhiō Beach Hula Mound 
Saturday 
Apr 18 – Coleen Aiu and Halau Hula O Maiki 
 
Apr 25 – NO SHOW (Spam Jam Block Party) 

mailto:kandice@lifefoundation.org
http://www.honoluluaidswalk.org/
http://www.waikikiimprovement.com
mailto:mail@waikikiimprovement.com


Waikiki Beach Clean-up!
April 25,2009

(Earth Day!)

Please join the Waikiki Ohana Workforce of the Waikiki Improvement Association
for a Waikiki Beach Clean-up!

Continental Breakfast to be provided. Please RSVP @923-1094.

7:00 am: Meet at the Duke Kahanamoku Statue in Kuhio Beach Park .
(Transportation will be provided to other clean-up areas.)

9:00 am: Ends back at Kuhio Beach Park.

• Wear a company t-shirt and have a photo taken!
• All are welcome!
• RSVP 923-1094 ext. 6.

Phone: 808-923-1094
Fax: 808-923-2622
E-mail: mail@waikikiimprovement.com

2255 Kuhio Avenue, Suite 760
Honolulu, HI 96815

Waikiki Improvement Association

Our valuable sponsors: ABC Stores, C&C Lifeguards, Crazy Shirts, DFS Hawaii,
E Noa Corporation, HPD-D6, Halekulani, Hawaiian Building Maintenance, Hilton Hawaiian Village, Hyatt
Regency Waikiki, International Market Place, Outrigger Enterprises, Pacific Beach Hotel, Roberts Hawaii,

Sheraton Princess Ka‘iulani, Superstar Transportation, Waikiki Beach Activities Inc.,
Waikiki Beach Marriott Resort, Waikiki Trade Center.

mailto:E-mail:mail@waikikiimprovement.com

