
 . . . and MORE 

Sunset on the Beach weekend 2 

HTA commits $3.4 million for marketing initiatives 
to help stimulate short-term travel to Hawai‘i 3 

International Market Place Farmer’s Market 4 

Waikīkī Beach Clean-up  5 

ADA to hold annual meeting in Hawai‘i  6 

Starlet 4th of July Cruises 6 

Wolfgang’s Steakhouse announces ‘Cocktails on 
Kalākaua’ 7 

Enjoy a special meal at Royal Hawaiian Center 7 

Hilton announces July entertainment lineup 8 

Waikiki Beach Walk July 5 Kama‘āina Concert 8 

Inside this issue: 

Waikīkī Wiki Wiki Wire 

Waikīkī Improvement Association 
Volume X, No. 27 

July 2 — 8, 2009 

KSSK’s Perry & Price Move Saturday Morning Show  
to Jimmy Buffett’s at the Beachcomber  

Beginning July 11 
 
KSSK’s Michael W. Perry and Larry Price are moving 
their Perry & Price Saturday Morning Show to Jimmy 
Buffett’s at the Beachcomber effective Saturday, July 
11, 2009. It’s the first time Hawai‘i’s top-rated radio 
team has broadcast their regular show live from Waikīkī  
since the fall of 2003. 
  
“We’re excited to be back in Waikīkī and to have the best 
showroom in town at Jimmy Buffett’s,” said Chuck 
Cotton, Vice President and General Manager for Clear 
Channel Radio Hawaii. “The new room has state-of-the-
art technology and a breathtaking view overlooking 
Waikiki Beach. We know our live audiences will love the 
showroom.” 
      
“I couldn’t be happier,” said Jimmy Buffett.  “I’m 
honored, not only to have my restaurant in the old Don 
Ho Showroom, but to have the Perry and Price Show call 
it their new home.  I feel like the Tiki torch has been 
passed.”  
  
Tickets for the live Saturday Morning Show, which include a full breakfast buffet, are available for $19.95 per 
person and $12.50 for children ages 6 to 12. Children under age 6 are free. Ticket 
prices include taxes and gratuities. Jimmy Buffett’s at the Beachcomber always 
offers free valet parking with purchase and validation. For reservations, contact 
Jimmy Buffett’s at the Beachcomber at 791-1200. For additional details, visit 
www.ksskradio.com or www.JBABC.com 
  
Jimmy Buffett’s at the Beachcomber is located on the second floor lobby level of 
the OHANA Waikiki Beachcomber at 2300 Kalākaua Avenue.  Seating opens at 7 
a.m. and the live show runs from approximately 8 a.m. to 11 a.m. 

http://www.ksskradio.com
http://www.JBABC.com
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TESORO presents a very special  
“Sunset on the Beach” (“Sunset”) this weekend to  

celebrate the 4th of July 
 
 
Sunset food booths will open at 4:00 p.m. on Saturday and Sunday, and include 4 great eateries offering a variety 
of cuisines, beverages and treats:  
   
   •   Ba-Le Sandwich Shop 
   •   Le Crepe Café (www.lecrepecafe.com) 
   •   Planet Hollywood (www.planethollywood.com/restaurants_honolulu.htm) 
   •   Sumo Bento and Catering 
 
The great live entertainment will start at 5:30 p.m., and the movies will screen after sunset which is at 7:18 p.m. 
 
Sunset is presented by TESORO HAWAII, and is also brought to you this week by JAPAN AIRLINES, and in part by 
the City & County of Honolulu, the Hawai‘i Tourism Authority and the Waikīkī Improvement Assn. which produces 
the event.   
 
Here's a rundown of the activities for July 4 & 5:  (all events are subject to change.) 
 
SATURDAY, JULY 4TH 
ENTERTAINMENT BY THE HOTTEST SALSA BAND ON THE ISLAND 
5:30-6:15   SON CARIBE 
6:30-7:15   SON CARIBE 
 
RADIO PARTNER:  COX RADIO HAWAII 
 
MOVIE:  "QUANTUM OF SOLACE" (MGM, PG 13 Edited, 106 Minutes) 
      
Seeking revenge for the death of his love, Vesper, secret agent James Bond sets out to stop 
an environmentalist from taking control of a country's valuable resource.  Starring Daniel 
Craig, Olga Kurylenko, Judi Dench. 
 
SUNDAY, JULY 5TH – SUNDAY’S EVENT ALSO BROUGHT TO YOU BY JAPAN AIRLINES  
IN CELEBRATION OF JAPAN AIRLINES HULA WEEK 
 
ENTERTAINMENT BY: 
5:30-6:15   Typical Youth 
6:30-7:15   Japan Airlines Hula Show 
 
RADIO PARTNER:  COX RADIO HAWAII 
 
MOVIE:  "HONOKA`A BOY" English Subtitles  
 
A Japanese boy, Leo, travels to Hawai‘i with his girlfriend, but they get into 
an argument over trifles and it creates tensions in their relationship. Six 
months later, Leo lives in the small town of Honokaa and trains as a  
projectionist at the theater. One day, he falls in love with a local girl 
named Mariah, but this love causes some trouble.  Starring Masaki 
Okada, Eri Fukatsu, Keiko Matsuzaka, Yu Aoi, Koishi Kimi, and Chieko Baisho. 

http://www.lecrepecafe.com)
http://www.planethollywood.com/restaurants_honolulu.htm)
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HTA commits $3.4 million for marketing initiatives to help 
stimulate short-term travel to Hawai‘i 

 

On June 25, the Hawai‘i Tourism Authority (HTA)’s marketing committee met to review and discuss proposals by 
its contractors for funding through the newly established marketing opportunity fund.  The $10 million marketing 
opportunity fund was established to provide HTA with the flexibility to fund activities that will boost short-term 
travel to Hawai‘i.   
 
“The HTA Board understands the need to get additional funds immediately into the marketplace, so the marketing 
committee approved $3.4 million in new initiatives that will increase bookings and travel in the fall and winter 
months,” said Mike McCartney, president and chief executive officer of HTA.   
 
The new initiatives include Hawaii Tourism Japan’s (HTJ) marketing campaign that will focus on increasing 
awareness of Hawai‘i throughout Tokyo and Osaka, two cities with direct flights to Hawai‘i.  The campaign was 
developed in response to anticipated demand for travel to Hawai‘i, the growing trend of last minute bookings and 
the elimination of the fuel surcharges as of  
April 1, 2009.  
 
HTJ will launch a “50 Reasons to Come to Hawai‘i” campaign in July to generate bookings for summer (end of July 
to August) and fall (September and October).   The campaign includes:  
 
Television Advertising:  To maximize exposure, advertising will coincide with the Imperial Family’s visit to 

Hawai‘i in July. The campaign is expected to reach more than 18 million households in Tokyo and 9 million 
households in Osaka; 

 
Train Gallery Advertising Campaign:  Hawai‘i ads will be placed on the busiest train lines in Tokyo and Osaka 

and will be seen by millions of passengers each day; 
 
Print Advertising: An advertising insert will be produced by a newspaper in the Tokyo metropolitan area with a 

circulation of more than 2 million.  An additional 10,000 copies will be reprinted and distributed at six major 
train stations in Tokyo; 

 
Social Media:  Blogging promotions will target the more than 5 million subscribers to one of Japan’s most popular 

blog sites.  The blog post will focus on current promotions to generate awareness about travel to Hawai‘i;  
Trade Blitz:  HTJ will promote “Discover Hawai‘i Day” consumer events in partnership with advertising partners 

with retail shops in Japan.  In an effort to generate bookings to Hawai‘i, special packages and/or one-day only 
booking incentives will be offered, enhanced window and in-store Hawai‘i displays and Hawaiian 
entertainment will be provided; 

 
Imperial Hotel Tokyo Hawai‘i Promotion:  This promotion will feature a live concert by Daniel Ho, special dishes 

prepared by chefs from the Halekūlani Hotel, a Hawaiian music and hula dinner show, and a print advertising 
component; 

 
Yokohama Hawai‘i Festival:  More than 30,000 are expected to attend this event that showcases Hawaiian 

entertainment and activities and retail shopping booths featuring Hawai‘i products; 
 
Narita Airport Authority Oasis Music Week:  Mānoa DNA and Miss Hawai‘i USA 2009 are among the headline 

Hawaiian entertainers who will perform during Hawai‘i Oasis Music Week at the JAL terminal at Narita 
airport.  There will also be a Docomo kiosk for customers to upload a Hawai‘i slideshow on to their cell phones; 
and  

 
Aloha Yokohama 2009:  Japan’s largest Hawai‘i festival that will feature Hawaiian entertainment, cultural 

activities including lei making and ‘ukulele lessons, a surf simulator, a volcano display, and informational and 
retail partner booths.   

 
 

Continued on next page 
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Continued from previous page 
 
“During my recent trip to Japan, I was encouraged by the interest of the Japanese for travel to Hawai‘i.  
Preliminary bookings show an increase in arrivals this fall, and the concentrated marketing effort during July 
should generate further interest in the Japanese market,” added McCartney.   
 
In addition to the “50 Reasons to Come to Hawai‘i” campaign, HTJ has launched two additional initiatives that are 
geared to further increase interest and generate bookings to Hawai‘i.  The programs are:  
 
Spirit of Aloha Bus Tour:  A six-day promotional bus tour will visit three major cities in Japan – Tokyo, Osaka 

and Nagoya.  Scheduled stops include television and radio morning shows appearances and daily events 
featuring hula performances and lessons, entertainment by Hawai‘i born sumo wrestler Konishiki, and 
sweepstake giveaways; and  

 
Aloha Biz Campaign featuring Miss Hawai‘i USA 2009 Caravan:  For the fifth consecutive year, the successful 

Aloha Biz campaign promoted the wearing of aloha shirts to work during the warm summer months.  This 
year, Miss Hawai‘i USA 2009 was on hand to meet with the governors from Hokkaido, Miyagi, Osaka, 
Miyazaki, Nagoya, and Tokyo, perform the hula and encourage people to visit Hawai‘i.   

 
The board also approved funding for marketing initiatives in North America and Oceania.  In Australia, Hawai‘i 
Tourism Oceania (HTO) will partner with Expedia to implement a marketing campaign that is designed to 
stimulate incremental travel to Hawai‘i through the end of 2009.  The online campaign is designed to increase 
travel interest in Hawai‘i and support current airlift.  HTO is working with industry partners to secure “value 
added” deals that include Neighbor Island visits and admission to attractions that highlight Hawai‘i’s diversity.  
This campaign targets travel during Oceania’s peak travel season, with the strongest month being September.   
 
“The HTA will continue to work with its marketing contractors and the visitor industry by implementing programs 
to help stimulate short-term travel to Hawai‘i.  Any future allocation from the marketing opportunity fund will 
require approval by HTA’s marketing standing committee,” said McCartney.  
 
The Hawai‘i Tourism Authority was created in 1998 to ensure a successful visitor industry well into the future.  Its 
mission is to strategically manage Hawai‘i tourism in a sustainable manner consistent with our economic goals, 
cultural values, preservation of natural resources, community desires, and visitor industry needs.  For more 
information on the HTA, please visit www.hawaiitourismauthority.org.  

 

 

In the former Trader Vic’s location.  This week in addition to fresh produce, we'll have locally made cookies, 
bread, pasteles and laulau!!  We will also have Egyptian and Brazilian foods vendors. 

http://www.hawaiitourismauthority.org
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Hawaiian Diacritical Marks 
 

Waikīkī Improvement Association recognizes the use of diacritical marks (i.e., glottal stop (‘), macron (ā) in 
place names of Hawai‘i, such as Waikīkī and Kalākaua Avenue and will include them whenever possible.  We 

also respect the individual use (or not) of these markings for names of organizations and businesses.   
 

There will also be times when we may not have a chance to add or change the markings in all of the  
articles submitted and when that happens, e kālā mai. 

Waikīkī Beach Clean-up 
 

Mahalo to everyone who showed up on Kamehameha Day to clean up Waikīkī.  Great job! 
 
Special thanks to our valuable sponsors:  ABC Stores, E Noa Corporation, HPD-D6, Hawaiian Building 
Maintenance, Hilton Hawaiian Village, Hyatt Regency Waikīkī, International Market Place, Waikīkī Trade Center. 
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American Dental Association to hold annual meeting in Hawai‘i 
 

Nearly 40,000 Attendees Expected Which Translates to an Economic Boom to Hawai‘i 
 
The Hawai‘i Convention Center will be hosting the American Dental Association’s (ADA) 150th Annual Session 
from Sept. 30 to Oct. 4. 
 
The meeting is expected to draw an international attendance of 40,000 resulting in statewide spending of over 
$189 million and tax revenue of nearly $18.3 million.  The Center’s hotel partners will benefit with over 321,000 
booked rooms. 
 
“Hawai‘i is a popular venue for our Annual Session attendees and we are thrilled to return here to again  
experience its great warmth and hospitality,” said Dr. Robert Skinner, 2009 chair of the Council on ADA Sessions. 
“This year’s Annual Session represents a special occasion for us because the ADA will be celebrating its 150th 
birthday and we cannot imagine a better location for the celebration than Hawai‘i. We look forward to an  
outstanding Annual Session and 150th anniversary celebration, and enjoying the many wonders of the islands.” 
 
The last time the ADA held their meeting in Hawai‘i was in 1999 and proved to be the litmus test for the, then 
new, Hawai‘i Convention Center that showed it was more than capable of hosting a large convention.  It also paved 
the way for other dental organizations such as the American Academy of Pediatric Dentistry and the American 
Academy of Cosmetic Dentistry to hold meetings here in Hawai‘i.  In 1999, 30,000 members of the ADA were in 
attendance.  
 
“We are very pleased to have the ADA come back to Hawai‘i again,” said Joe Davis, SMG general manager of the 
Hawai‘i Convention Center.  “This is an extremely important event for everyone involved and validates Hawai‘i as a 
world-class meetings destination.” 
 
“It will definitely be a win-win situation for everyone involved and will clearly offset the economic slowdown that we 
are seeing,” Davis explained.  “The economic impact to the state will be tremendous and when this group sees the 
Aloha spirit first hand they will surely share their great experience with the people back in their home towns.”   
 
Davis further went on to say that although the meeting will be held in Honolulu, the rest of the state will benefit 
from the meeting because of the “overflow effect” as most of the attendees and their families will be venturing off to 
the neighbor islands to take advantage of vacation time. 
 
The ADA was established in 1859 and has more than 152,000 members. Based in Chicago, the ADA is the world's 
largest and oldest national dental association and promotes good oral health to the public while representing the 
dental profession. 
 

STARLET 4th of July Cruises — Depart 5:15PM, Return 9:15PM 
 
Ali'i Dinner & Fireworks Combo—After enjoying a 3-course Steak, Chicken and Shrimp Kabob sunset dinner 
and live Hawaiian music, continue the fun on Starlet's 4th of July Cocktail & Fireworks Cruise!  $118.00 Adult • 
$89.00 Child  
 

Orchid Dinner & Fireworks Combo—After enjoying a 3-course Steak and Chicken sunset dinner and live Hawai-
ian music, continue the fun on Starlet's 4th of July Cocktail & Fireworks Cruise!$101.00 Adult • $78.50 Child   
 

Plumeria Dinner & Fireworks Combo—After enjoying a 3-course Chicken sunset dinner and live Hawaiian mu-
sic, continue the fun on Starlet's 4th of July Cocktail & Fireworks Cruise!  $94.00 Adult • $74.50 Child  
 

Cocktail & Fireworks (Departs 7:45PM, Returns 9:15PM)  
Celebrate the 4th of July aboard the Starlet, with glass of "champagne," great ocean views of the Fireworks and 
live Hawaiian music!  $45.00 Adult • $45.00 Child  
 

For more information, call 808.983.7881, 
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WOLFGANG'S STEAKHOUSE  
BY WOLFGANG ZWIENER  

 
Announces “Cocktails on Kalākaua” happy 

hour launches Monday, June 29 
 
WOLFGANG’S STEAKHOUSE BY WOLFGANG 
ZWIENER, has announced the launch of “Cocktails on 
Kalākaua” - the name of their Happy Hour, on 
Monday, June 29th, as follows: 
 
WHAT:        
Cocktails on Kalākaua, by Wolfgang’s Steakhouse 
-  $4 Beer 
-  $6 House Wine 
-  $7 Martinis 
-  $5~7 Pupus (including sirloin burger sliders sizzling 
Canadian bacon 
 
WHEN:  Starts Monday, June 29th. 
Continues daily, 4:30~6:30 p.m. 
 
WHERE:  Wolfgang’s Steakhouse – Waikiki 
Royal Hawaiian Center, Building C, Level 3 
Bar/Lounge area 
 
HOW: No reservations needed.  808.922.3600 for info. 
 
Wolfgang’s Steakhouse’s 
regular hours are Mondays 
through Thursdays from 
11:30 a.m. to 10:30 p.m., 
Fridays from 11:30 a.m. to 
11:30 p.m., Saturdays from 
11 a.m. to 11:30 p.m., and 
Sundays from 11:00 a.m. to 
10:30 p.m.    
 
 
For reservations, go to 
www.opentable.com or call 
808.922.3600. 
 
 
For more information, visit 
www.wolfgangssteakhouse.com. 

Enjoy a special meal for two 
at Royal Hawaiian Center 

 
Looking for a place to treat your special someone?  
Hungry for a delicious meal to enjoy with a friend?  
Look no further than Royal Hawaiian Center¹s 
restaurants.  Great deals abound in the many dining 
options available that are sure to tempt your taste 
buds and make for a special meal for you and your 
guest. 
 

“Many people are unaware of the great value given by 
some of our restaurants¹ menus,” said Marleen Akau, 
general manager for Royal Hawaiian Center.  “We are 
very happy to offer a diverse selection of delectable 
meals designed and priced for two.” 
 
At Okonomiyaki Chibo, a $140 dinner for two includes 
assorted appetizers, seafood teppanyaki, steak, 
kamameshi, okonomiyaki or yakisoba, tsukemono, 
miso soup, dessert and two glasses of champagne. 
 
At P.F. Chang’s Waikiki, couples can enjoy a 
sumptuous dinner including soup, appetizers, entrees, 
dessert and rice for a complete price of $45.95. 
Top it off with a sweet sampler featuring eight kinds of 
desserts served in shot glasses.  
 
Wolfgang’s Steakhouse by Wolfgang Zwiener offers an 
ala carte dinner for two with Porterhouse steak priced 
at $94.95, a lobster cocktail for $20, crab cake for 
$18.95, a mixed green salad for $9.95, cream spinach 
for $9.95, and an apple strudel for $9.95. 
 
Beijing Chinese Seafood offers couples a romantic 
dinner, complete with delicious entrees such as fried 
stuffed seafood, roasted peking duck, scallops and 
bamboo shoot soup, live Dungeness crab, sizzling filet 
mignon, fish filet, fried rice and mango pudding.  This 
dinner for two is priced at $120. 
 
At Paradiso Seafood & Grille, couples can take 
advantage of a mouth-watering menu consisting of the 
soup of the day, a five-item appetizer, the pasta of the 
day, an entrée and dessert sampler, available for 
$110.  A $140 course is available with a champagne 
upgrade. 
 
FREE PARKING: offer valid through January 31, 2010 
Royal Hawaiian Center has the largest garage in the 
heart of Waikīkī with 10 levels of parking and more 
than 600 stalls located adjacent to the Sheraton 
Waikiki Hotel.  The Center¹s free parking promotion 
offers 3 hours of free parking with any restaurant 
validation and 2 hours free parking with any food 
court validation.  LEVEL4 validations apply for $5 
parking after 10 p.m.  Dining and entertainment 
validations can be combined with retail validations of 
$2 for 2 hours.  No minimum purchase is required for 
validation. 

http://www.opentable.com
http://www.wolfgangssteakhouse.com
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Hilton Hawaiian Village Beach 
Resort & Spa announces July 

Entertainment Line-up 
 

 Village favorites such as Jerry Santos and 
Friday night fireworks, plus a bonus on 

Friday, July 10 
 
The “Home of Hawaii’s Music,” the Hilton Hawaiian 
Village Beach Resort & Spa, will feature a little bit of 
everything in July.  In addition to the legendary Jerry 
Santos performing at the Tapa Bar on Friday and 
Saturday evenings, and Hilton’s signature Friday night 
fireworks at 7:45, the Village will host its first 
“Heineken Hot Hawaiian Nights.”        
 
Multiple Na Hoku Hanohano award-winning group 
Maunalua will perform at the new Tropics Bar & Grill 
on Friday, July 10 as 
part of KFVE 
television’s live 
broadcast of “Heineken 
Hot Hawaiian 
Nights.”  The 
broadcast begins at  
7 p.m.  Comprised of 
Bobby Moderow, Jr., 
Kahi Kaonohi and 
Richard Gideon, 
Maunalua burst onto 
the Hawaiian music 
scene in 2000 when it 
won the coveted 
“Album of the Year” 
award at the Na Hoku 
Hanohano awards for 
the self-titled album, 
“Maunalua.”  Since 
then, they have gone 
on to win other Hoku awards including “Group of the 
Year,” and “Favorite Entertainer of the Year.”  Tropics 
Bar & Grill features some of the islands’ best groups 
each day from 4 to 7 p.m., including the Piranha 
Brothers on Fridays (except July 10), and Beach 5 on 
Sundays.  In conjunction with the broadcast, the 
Village is featuring Heineken specials throughout the 
month of July at Tropics Bar & Grill, Hau Tree Bar 
and Tapa Bar.   
 
At the Tapa Bar, Jerry Santos takes the stage each 
Friday and Saturday evening at 8 p.m.  His timeless 
music has been a weekend staple at the Village for 
close to two decades.  In addition, renowned perfomers 
such as Ellsworth Simeona and Sean Na‘auao play 
at Tapa from 8 p.m. on Sundays and Tuesdays, 
respectively.   

Waikiki Beach Walk July 5 
Kama‘āina Concert line-up  

 

(Talented performers sizzle this summer 
during Free Concerts in Waikīkī) 

 
Waikiki Beach Walk has 
become the new gathering 
place on Sunday afternoons 
as hundreds of locals and 
visitors alike congregate to 
be serenaded by various 
talented island musicians. 
Hosted by Jeff Apaka, the 
Sunday Showcase concert 
series offers scores of 
talented musicians from 
various genres, including 
Jazz, Hawaiian, Local Island 
Folk Songs, Contemporary and R & B. Weekly 
concerts are from 5-6 pm on the Plaza Stage at 
Waikiki Beach Walk. 
 
July 5 – Gordon Freitas & Local Folk (Hawaiian/
Local Island Folk Songs) 
 
Gordon Freitas & Local 
Folk previously 
performed back in April 
and return to Waikiki 
Beach Walk for a Hana 
Hou performance.  
Gordon Freitas, originally 
from Holualoa, Kona on 
the Big Island, is not only 
a proud native Hawaiian 
and a talented local 
songwriter, he is also a 
great storyteller and 
narrator through his 
ballads. His vivid and descriptive song lyrics paint 
portraits of island people and local culture. Gordon's 
music reflects a sincere joy in the spirit of aloha, and 
deep pleasure in sharing his island culture with the 
rest of the world. He can invariably be caught flying 
solo, in a duo or with close musical friends in a group 
he calls Local Folk. Gordon swings from traditional 
Hawaiian to classic folk and rock, but he loves 
bluegrass and welcomes any opportunity to kanikapila 
(play music)! 
 
Valet parking for up to four hours is available for 
$6.00 at the Embassy Suites-Waikiki Beach Walk 
(201 Beachwalk) and the Wyndham Vacation 
Ownership-Waikiki Beach Walk (227 Lewers Street), 
with any same-day purchase from any Waikiki Beach 
Walk merchant.  
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Halekulani Living presents 
Master Tea Taster 

Mike Harney 
of Harney & Sons,  

for Exclusive Afternoon Tea 
 
Halekulani is pleased to welcome Vice President and 
Master Tea Taster, Mike Harney of HARNEY & SONS 
for an elegant afternoon called Tea Travels & 
Traditions on Saturday, July 11, 2009 from 2:00 p.m. 
– 4:00 p.m. in the Garden Terrace of Halekulani.  
 
This special Halekulani Living Connoisseur event is 
available for $65.00 per person and includes a 
master’s discussion, three course afternoon tea and 
an autographed copy of Harney & Sons “Guide to 
Tea.”  Reservations are available at (808) 931-5040 
and valet is courtesy of Halekulani.  
 
As Vice President of family pioneered business 
HARNEY & SONS, Mike Harney, is a connoisseur of 
the world’s finest teas, having researched and tasted 
this iconic culinary tradition for more than two 
decades.  
 
Perpetuating the artisan agriculture of harvesting 
teas, Harney is pleased to unveil his favorite global 
selections during this elegant Halekulani Afternoon 
Tea. 
 
Halekulani Specialty Blend is created by Harney & 
Sons. The tea is available in each restaurant and in 
the Halekulani Boutique. 
 

 

 

 

 

 
 
Please note that Nobu Waikiki observes Independence 
Day and will be closed on Saturday, July 4, 2009.  
Normal business hours will resume on Sunday,  
July 5, 2009 with first seating at 5:30 p.m. 
 

 

Summer Barbeque Outdoors 
at the Pacific Beach Hotel  

 

Enjoy "Barbeque At The Beach" or  
The Outdoor Aloha Center Cafe 

 
The Aloha Center Cafe will serve tasty summer barbe-
que offerings at the Pacific Beach Hotel just across the 
street from Hawaii's famous Waikiki Beach beginning 
Friday, July 3, 2009. The summer barbeque offerings 
will be served every evening from 5:00 p.m. until  
10:00 p.m. at the outdoor cafe. 
 
Nothing beats ribs.  The beach barbeque will have 
Guava-Li Hing Mui Baby Back Pork Ribs for $19.95 or 
Kiawe Grilled Asian Lemongrass Chicken for $17.95.  
Either choice also features fresh Kahuku Corn,  
Pineapple Cole Slaw and Roasted Garlic-Rosemary 
New Potatoes.   
 
You can enjoy the barbeque at the Aloha Center  
outdoor cafe just off Kalakaua Avenue or order your 
food to take out and walk across to Waikiki Beach to 
watch the evening drift away.   
 
The Pacific Beach Hotel features Styrophobia takeout 
containers, compostable and biodegradable packaging 
products, as our contribution to keeping the Hawai‘i  
green.  
 
Part of the Hawaiian hospitality tradition since 1964, 
the HTH hotel collection includes the Pacific Beach 
Hotel on the beach at Waikīkī, which features the 
spectacular three-story indoor Oceanarium; and the 
359-room Pagoda Hotel, famous for its koi fish pond, 
Japanese garden and Pagoda "Floating" restaurant 
and centrally located close to the widest variety of 
shopping choices in Hawaii. HTH Corporation was 
founded in 1975 to consolidate the diverse Hawai‘i-
based corporations and business enterprises owned by 
H. T. Hayashi. For more information, visit 
www.hthcorp.com.  
 
There is no need change clothes for dinner, just order 
your summer barbeque choice at the Pacific Beach 
Hotel's Aloha Center outdoor Cafe, across from  
Waikīkī Beach any evening beginning July 3, 2009.  
 
 
 
 
 

http://www.hthcorp.com
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Waikīkī Improvement Association 

2255 Kuhio Avenue, Suite 760 
Honolulu, HI  96815 

Phone: 808-923-1094 
Fax: 808-923-2622 

 

Check out our website at: 
www.waikikiimprovement.com 

If you would like to share news with other  
members of WIA, please send your info to 

mail@waikikiimprovement.com or fax to 923-2622. 

 

Authentic Hawaiian music and hula shows by 
Hawai‘i’s finest hula halau hula (dance troupes) and 
Hawaiian performers.  Opens with traditional blowing 
of conch shell.   
 

Tue-Thur-Sat-Sun, weather-permitting. 6:30-7:30 pm 
at the Kūhiō Beach Hula Mound, near Duke 
Kahanamoku statue, beachside at Uluniu & Kalākaua 
Ave. in Waikīkī.   
 
FREE and open to the public.  Outdoors, casual, 
seating on the grass; beach chairs, mats, etc. okay.  
Cameras welcome.  Presented by the City & County of 
Honolulu, the Hawai‘i Tourism Authority  and Waikīkī 
Improvement Association.   
 

For information, call Marnie Weeks, Producer, Kūhiō 
Beach Hula Shows, 843-8002. 

                 

Week-nights 
Every Tuesday – Ainsley Halemanu and Hula Halau 
Ka Liko O Ka Palai 
 

Every Thursday – Joan "Aunty Pudgie" Young and 
Puamelia 
 
Weekends 
Sat July 4 – NO SHOW (Independence Day) 
 
Sun July 5 – Leimomi Ho and Keali'ika'apunihonua 
Ke'ena A'o Hula 

Waikīkī Hula Show at the Kūhiō Beach Hula Mound 

 
 

Best wishes for a happy and safe  
4th of July weekend 

http://www.waikikiimprovement.com
mailto:mail@waikikiimprovement.com

