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Honolulu Zoo Entrance Project 
 

The plans permits haven been approved by all groups:  Historic Hawai‘i Foundation (HFF), State Historic 
Preservation Division, Kapi‘olani Park Advisory Council, neighborhood board and Outdoor Circle for the 
construction of a new zoo entrance and signage. 
 

The new entrance will be compatible with the 
design and scale of the present zoo entrance and 
compatible with the historic landscape of Kapi‘olani 
Park – which is listed on the Hawai‘i Register of 
Historic Places.  Construction is to begin once the 
relocation of the Zoo Administration is made.  
This is expected to be done to approximately 4-5 
weeks. 
 

The current plan calls for the demolition of the 
information booth at Kapahulu and Kalākaua 
Avenues and the construction of a 3’ sign that 
reads “Kapi‘olani Park Honolulu Zoo” in its place.  
Additionally, the demolition of modular buildings 
inside the zoo and the demolition of the walkway 
from the parking entrance are proposed. 
 

The new visitor’s building will be constructed to the side of the existing zoo entrance closest to the zoo 
parking lot.  The simulations of the new zoo entrance building received depict how it will look in relation to 
the existing structure.  HFF feels that it is in keeping with the historic Alfred Pries structure. Given the 
significance of the existing zoo entrance, HFF feels that, prior to the construction of the new entrance, a 
commitment should be made to rehabilitate the existing zoo entrance building and keep this structure in use 
when the new zoo entrance opens.   Failing to maintain this structure would negatively impact this historic 
resource. 
 

Preis’s architecture is extremely significant to the architectural history of Hawai‘i.  The design of the zoo 
entrance particularly the roof design, is characteristic of Preis’ design aesthetic.  He designed numerous 
structures including the USS Arizona Memorial at Pearl Harbor,  First Methodist Church or Beretania Street, 
ILWU headquarters on Atkinson Street and numerous residential structures throughout the city, some of 
which are listed on the Hawai‘i Register of Historic Places.  As the State Planning Coordinator, Preis was 
instrumental in designing the Honolulu Civic Center, transforming the area into the downtown that we know 
today.  Preis passed away in 1993 but his legacy lives on in these buildings, which are easily identifiable 
across O‘ahu. 
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The Waikiki Improvement Association 

in cooperation with  
The Mayor’s Office of Economic Development and the Department of Planning and Permitting  

WIA invites you to attend a 

 

WSD Signage Workshop 
 

July 14, 2009 
9:00 AM — 10:30 AM 

 
Ohana East Poolside Terrace Conference Room 

150 Ka‘iulani Ave. (parking entrance on Kuhio Ave.) 

 
 

 

 
James H. Peirson of the City Department of Planning and 
Permitting and John Whalen of Plan Pacific will review the 
new changes to the City laws pertaining to commercial 
signage in Waikīkī. 
 
 

All interested parties are invited! No cost! 
Validated Parking at Ohana East  

 
RSVP mail@waikikiimprovement.com  

or call 923-1094, ext. 6.  
 

 

 

8th Annual Korean Festival 
 
Saturday, July 11, 2009  
Kapi‘olani Park & Bandstand 
10 a.m. to 9 p.m.  
 
 
One-day free event featuring the best in Korean music, dance, food, 
cultural displays and family activities, as well as Korean-made and local 
products.  
 
Highlights include Korean cooking demonstrations, a kimchee eating 
contest, a Korean youth singing contest, and all-day entertainment and 
performances by local Korean dance studios. Benefits The Hawai‘i 
Korean Chamber of Commerce. 

 

mailto:mail@waikikiimprovement.com
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TESORO Presents Special One-Day “Sunset On The Beach”  
on Friday, July 10th 

 
Also Brought To You By The Hawaii Korean Chamber Of Commerce & The Korean Festival, 

Featuring The Acclaimed Korean Film, “Lump Of Sugar” (English Subtitles) 
 
TESORO presents a very special one-day “Sunset on the Beach” this Friday, July 10th.  This event is also brought 
to you by the Hawaii Korean Chamber of Commerce & The Korean Festival, as part of The 8th Annual Korean  
Festival, July 10 & 11. 
 

The popular festival kicks off with “Sunset on the Beach” on Friday, July 10th, at 5:30 p.m., at Waikiki Beach, and 
will feature the acclaimed Korean film “Lump of Sugar” (description follows).  The event continues the following 
day, Saturday, July 11th, with The Korean Festival Celebration at Kapiolani Park from 10 a.m. to 9 p.m.  Both 
events are free and open to the public. 
 
“We are excited to add a ‘Sunset on the Beach’ to our weekend festivities.  With the ever-increasing popularity in 
Korean cinema and television dramas, it makes sense for this movie to kick off the 8th Annual Korean 
Festival.  We thank our many sponsors (Tesoro, Hawaii Korean Chamber of Commerce, City & County of 
Honolulu, CJ Entertainment, KBFD-TV, and Palama Supermarket) for making this weekend happen,” said Gina 
Kim Nakamura, president, Hawaii Korean Chamber of Commerce.  
 
Sunset food booths will open at 4:00 p.m. on Friday, and include 2 great eateries offering a variety of cuisines, 
beverages and treats:  
   
   •   Le Crepe Café (www.lecrepecafe.com) 
   •   Palama Market (www.palamamarket.com/aboutusen.htm) 
   
Live entertainment (TBA) will start at 5:30 p.m., and the movie will screen at 7:30 p.m. 
 
Sunset is presented by TESORO, and is also brought to you this week by: 
 
• THE HAWAII KOREAN CHAMBER OF COMMERCE & THE KOREAN FESTIVAL 
• CITY & COUNTY OF HONOLULU 
• HAWAII TOURISM AUTHORITY 
• WAIKIKI IMPROVEMENT ASSOCIATION which produces the event 

 
 

Continued on next page ... 

http://www.lecrepecafe.com)
http://www.palamamarket.com/aboutusen.htm)


 

Page 4, July 9—15, 2009 Waikīkī Wiki Wiki Wire Page 4 Waikīkī Wiki Wiki Wire 

Continued from previous page 
 
Here's a rundown of the activities for July 10:  (all events are subject to 
change.) 
 
FRIDAY, JULY 10TH 
5:30-6:15   TBA 
6:30-7:15   TBA 
 
RADIO PARTNER:  HAWAIIAN 105 KINE, COX RADIO HAWAII 
 
MOVIE:  "LUMP OF SUGAR" (Korean, with English subtitles) 
Si-eun, born and raised at a ranch in Jejudo, is a child who is fond of 
horses. The bond is especially strong between her and the horse, Thunder, 
who lost its mother as a young foal.  Their love for each other grows as time 
passes.  Because Si-eun herself lost her mother as a little girl, she feels 
particularly attached to Thunder.  One day, Thunder is sold to another 
ranch, and Si-eun is forced to say goodbye to her beloved horse.   
 
Two years pass.  Si-eun is now living in Gwacheon, training to become a 
jockey.  Unexpectedly, she comes face to face with Thunder, and the two 
instantly recognize each other.  Their reunion is tearful and 
moving.  Through Si-eun’s tender care, Thunder regains his lost abilities as 
a racehorse.  In the end, the two enter a racing competition together.  Si-
eun’s lifelong dream was to race with her beloved Thunder, and Thunder wants to make this happen for her no 
matter what.  Surrounded by a crowd of cheering onlookers, they prepare to race one last time.  Will they be able 
to achieve a miracle? 
 

About Our Presenting Sponsor – TESORO HAWAII 
Tesoro Corporation, a Fortune 150 Company, is an independent refiner and marketer of petroleum 
products.  Tesoro operates seven refineries in the western United States with a combined capacity of 
approximately 660,000 barrels per day. The Kapolei, Hawaii, refinery has a rated capacity to process 94,000 
barrels of crude oil per day.  Tesoro's retail-marketing system includes over 880 retail outlets, of which 464 are 
company owned locations.  In Hawaii, Tesoro has 33 branded retail stations that operate on Oahu, Maui and the 
Big Island. 
 

About THE KOREAN FESTIVAL  
The 8th Annual Korean Festival, July 11th, put on by the Hawaii Korean Chamber of Commerce will this year kick 
off with a Sunset on the Beach movie on Friday, July 10th at Waikiki Beach.  The Sunset on the Beach presented 
by Tesoro and sponsored by the Hawaii Korean Chamber of Commerce, City & County of Honolulu, CJ 
Entertainment, KBFD-TV, and Palama Supermarket, will feature the Korean film “Lump of Sugar.”   Sunset on the 
Beach activities will begin at 5:30 p.m. with entertainment through 7:30 p.m. and the movie beginning at  
7:30 p.m.  The Korean Festival celebration will continue on the next day, Saturday, July 11, at Kapiolani Park 
from 10 a.m. to 9 p.m.   The one-day free admission event will feature Korean music, dance, food, cultural 
displays and family activities, as well as Korean-made and local products.   Special attractions include Korean 
cooking demonstrations, Kimchee eating contest, a Korean Song Contest, and all-day entertainment and 
performances by local Korean dance studios, and others.  Scrip will be sold for food, product, and some 
activities.   Parking for Saturday is available at Kapiolani Community College and free shuttle will be provided. 
 

This annual festival unites the local Korean community as more than 400 volunteers representing 40+ Korean and 
local organizations come out to support the event.   Over 40,000 Hawaii residents and visitors are expected to 
attend the Korean Festival.  The net proceeds from the annual Korean Festival will be used to improve the Korean 
and larger community in Hawaii.  These activities have included trade and tourism missions; support of business-
friendly legislation; student scholarships; free seminars about personal finance for senior citizens and immigrants, 
and taxation and business regulations; and other community outreach and service projects.  
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HTA commits $3.4 million for Marketing Initiatives to help 
stimulate short-term travel To Hawai‘i 

 
On June 25, the Hawai‘i Tourism Authority (HTA)’s marketing committee met to review and discuss proposals by 
its contractors for funding through the newly established marketing opportunity fund. The $10 million marketing 
opportunity fund was established to provide HTA with the flexibility to fund activities that will boost short-term 
travel to Hawai‘i. 
 
“The HTA Board understands the need to get additional funds immediately into the marketplace, so the marketing 
committee approved $3.4 million in new initiatives that will increase bookings and travel in the fall and winter 
months,” said Mike McCartney, president and chief executive officer of HTA. 
 
The new initiatives include Hawaii Tourism Japan’s (HTJ) marketing campaign that will focus on increasing 
awareness of Hawai‘i throughout Tokyo and Osaka, two cities with direct flights to Hawai‘i. The campaign was  
developed in response to anticipated demand for travel to Hawai‘i, the growing trend of last minute bookings and 
the elimination of the fuel surcharges as of April 1, 2009. 
 
HTJ will launch a “50 Reasons to Come to Hawai‘i” campaign in July to generate bookings for summer (end of July 
to August) and fall (September and October). The campaign includes: 
 
• Television Advertising: To maximize exposure, advertising will coincide with the Imperial Family’s visit to 

Hawai‘i in July. The campaign is expected to reach more than 18 million households in Tokyo and 9 million 
households in Osaka; 

• Train Gallery Advertising Campaign: Hawai‘i ads will be placed on the busiest train lines in Tokyo and Osaka 
and will be seen by millions of passengers each day; 

• Print Advertising: An advertising insert will be produced by a newspaper in the Tokyo metropolitan area with a 
circulation of more than 2 million. An additional 10,000 copies will be reprinted and distributed at six major 
train stations in Tokyo; 

• Social Media: Blogging promotions will target the more than 5 million subscribers to one of Japan’s most 
popular blog sites. The blog post will focus on current promotions to generate awareness about travel to 
Hawai‘i; 

 
Trade Blitz: HTJ will promote “Discover Hawai‘i Day” consumer events in partnership with advertising partners 
with retail shops in Japan. In an effort to generate bookings to Hawai‘i, special packages and/or one-day only 
booking incentives will be offered, enhanced window and in-store Hawai‘i displays and Hawaiian entertainment 
will be provided; 
 
• Imperial Hotel Tokyo Hawai‘i Promotion: This promotion will feature a live concert by Daniel Ho, special dishes 

prepared by chefs from the Halekūlani Hotel, a Hawaiian music and hula dinner show, and a print advertising 
component; 

• Yokohama Hawai‘i Festival: More than 30,000 are expected to attend this event that showcases Hawaiian 
entertainment and activities and retail shopping booths featuring Hawai‘i products; 

• Narita Airport Authority Oasis Music Week: Mānoa DNA and Miss Hawai‘i USA 2009 are among the headline 
Hawaiian entertainers who will perform during Hawai‘i Oasis Music Week at the JAL terminal at Narita 
airport. There will also be a Docomo kiosk for customers to upload a Hawai‘i slideshow on to their cell phones; 
and 

• Aloha Yokohama 2009: Japan’s largest Hawai‘i festival that will feature Hawaiian entertainment, cultural 
activities including lei making and ‘ukulele lessons, a surf simulator, a volcano display, and informational and 
retail partner booths. 

 
“During my recent trip to Japan, I was encouraged by the interest of the Japanese for travel to Hawai‘i. 
Preliminary bookings show an increase in arrivals this fall, and the concentrated marketing effort during July 
should generate further interest in the Japanese market,” added McCartney. 
 
In addition to the “50 Reasons to Come to Hawai‘i” campaign, HTJ has launched two additional initiatives that are 
geared to further increase interest and generate bookings to Hawai‘i.                                                      Continued ... 
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Continued from previous page 
 
The programs are: 
• Spirit of Aloha Bus Tour: A six-day promotional bus tour will visit three major cities in Japan – Tokyo, Osaka 

and Nagoya. Scheduled stops include television and radio morning shows appearances and daily events 
featuring hula performances and lessons, entertainment by Hawai‘i born sumo wrestler Konishiki, and 
sweepstake giveaways; and 

• Aloha Biz Campaign featuring Miss Hawai‘i USA 2009 Caravan: For the fifth consecutive year, the successful 
Aloha Biz campaign promoted the wearing of aloha shirts to work during the warm summer months. This year, 
Miss Hawai‘i USA 2009 was on hand to meet with the governors from Hokkaido, Miyagi, Osaka, Miyazaki, 
Nagoya, and Tokyo, perform the hula and encourage people to visit Hawai‘i. 

 
The board also approved funding for marketing initiatives in North America and Oceania. In Australia, Hawai‘i 
Tourism Oceania (HTO) will partner with Expedia to implement a marketing campaign that is designed to 
stimulate incremental travel to Hawai‘i through the end of 2009. 
 
The online campaign is designed to increase travel interest in Hawai‘i and support current airlift. 
 
HTO is working with industry partners to secure “value added” deals that include Neighbor Island visits and 
admission to attractions that highlight Hawai‘i’s diversity. This campaign targets travel during Oceania’s peak 
travel season, with the strongest month being September. 
 
“The HTA will continue to work with its marketing contractors and the visitor industry by implementing programs 
to help stimulate short-term travel to Hawai‘i. Any future allocation from the marketing opportunity fund will 
require approval by HTA’s marketing standing committee,” said McCartney. 
 
The Hawai‘i Tourism Authority was created in 1998 to ensure a successful visitor industry well into the future. Its 
mission is to strategically manage Hawai‘i tourism in a sustainable manner consistent with our economic goals, 
cultural values, preservation of natural resources, community desires, and visitor industry needs. For more 
information on the HTA, please visit www.hawaiitourismauthority.org. 

Kelvin Bloom To Serve Second Term As Board Chair 
 
The board of the Hawai‘i Tourism Authority (HTA) has announced that Kelvin Bloom has been re-elected to 
serve a second consecutive term as board chair and that Sharon Weiner will continue 
to serve as its vice chair.  The announcement was made today at a board meeting 
held at Hotel Wailea Maui.      
 
“During these challenging times, Kelvin and Sharon’s experience and demonstrated 
leadership will help us move forward as we look for ways to address the issues that 
currently face Hawai‘i’s visitor industry,” said Mike McCartney, president and chief 
executive officer of HTA.  
 
Bloom was appointed to the HTA board in 2006.  He has more than 30 years of 
experience in Hawai‘i’s hospitality industry and is the current president of Aston 
Hotels & Resorts.  He previously served as the founding president of Castle Resorts & 
Hotels, chief operating officer of The Castle group and vice president of Village 
Resorts Hawai‘i Region.   
 
Weiner is the vice president of global communications and government relations for 
DFS Group Limited.  She previously served on the HTA board from 2002 to 2006 and 
was reappointed in 2008.  Weiner has more than 30 years of experience working with 
Hawai‘i’s visitor industry.   

http://www.hawaiitourismauthority.org
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Nā ‘Ohana O Hawaii 
The Families of Hawai‘i 

                         (Ku ‘auhau ~ Genealogy) 
       

RICHARD DENNIS “KUPAPALANI” SOUTHER 
(Story teller, walking tour guide & genealogist) 

 
Waikiki Community Center is pleased to have Richard 
Souther, a master in Hawaiian history, culture, crafts 
and genealogy on 
Wednesday, July 22nd to 
conduct a mini-walking 
tour and will complete his 
talk in the WCC 
auditorium.  You will start 
at 10:00 am from WCC and 
will finish at 11:30 am. 
Richard originates from 
Massachusetts and has 
spent more than 37years in 
the islands.  He has taught 
traditional styles of lei 
making at Kamehameha 
Schools and now works with Dept. of Education.  He 
has also guided historical and cultural tours to all of 
the neighbor islands, dances with a halau and 
continues involving his life around all things 
Hawaiian.  Richard will present to Waikiki Community 
Center members and guests a mini-walking & talk 
tour in the neighborhood area and will tell you about 
the notable persons of the eastern end of Waikiki.  
 

The fee is $5 for Guests. Please know that those that 
will need an assistant to help you walk on this mini-
walking tour must afford to purchase a ticket for 
them.   
        
Deadline is Wednesday, July 15. 

Waikiki Community Center joins 
Sergio's Restaurant     

Sergio’s Italian Restaurant in Kapahulu invites you on 
Thursday, July 23rd from 6:00-9:00 p.m. for Malama 
Na Po’e (The People Care for Waikiki), a benefit for the 
Waikiki Community Center (WCC). 
 
Enjoy Sergio’s signature dishes Stufato alla 
Napolentana (Braised short ribs), Bruschetta Cruda, 
Grilled Antipasti Platter, Conchiglie alla Astice (Sea 
Shell Pasta with Lobster), Assorted Pizza, Caesar 
Salad, and Tiramisu prepared especially for you by 
Chef Dell Valdez.  You’ll also enjoy a selection of 
wines, beers, Martini Bar and entertainment by Elua 
Maua.    
 
Cost is $40.00 in advance or $45 at the door. 
Purchase your tickets in advance at WCC at 310 
Paoakalani Avenue or by calling (808) 923-1802.  
Tickets are also available at Sergio’s Italian Restaurant 
at 449 Kapahulu Avenue, 2nd floor. 
 
Proceeds from this event will directly support Waikiki 
Community Center’s programs and services for young 
children, families and older adults. .  For more 
information, visit www.waikikicommunitycenter.org. 
 

 

Outrigger Means Business... 
Six Outrigger managed or affiliated properties earn designation on  

Trip Advisor’s Top 20 for Business Travelers 
 
Enterprises Group is known for providing exceptional hospitality, services and amenities for guests on vacation; 
now business travelers are also choosing Outrigger accommodations for the same reasons.  A recent Trip Advisor 
listing of Hawai‘i hotels “Recommended by Business Travelers” included six Outrigger managed or affiliated 
properties among the top 20 hotels listed. 
 
Among the top choices for business travelers are Embassy Suites-Waikiki Beach Walk, ranked #4; Outrigger Reef 
on the Beach ranked #6; Courtyard by Marriot Waikiki Beach ranked #7; Outrigger Luana Waikiki ranked #12; 
Ala Moana Hotel ranked #16; and Outrigger Waikiki on the Beach ranked #18, 
 
“Outrigger is proud to offer an unmatched portfolio of hotels and resorts offering an array of amenities and 
services,” said Rob Solomon, senior vice president and chief marketing officer.  “Many Hawai‘i travelers combine 
business with leisure travel, and all of our properties included in the top 20 offer great solutions for both. This 
flexibility allows many Hawai‘i travelers to select the accommodation that best fits their needs and budgets when 
planning a business trip to Hawai‘i”. 

 

http://www.waikikicommunitycenter.org
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Presents  
 

FRANCESCO LAFRANCONI 
Director of Mixology 

Southern Wine and Spirits of America 
 

Saturday, July 25, 2009 
Lewers Lounge at Halekulani 

Francesco will be Creating Cocktails from  
7:30 p.m. – 11:30 p.m. 

Live Soul Jazz by Tennyson Stephens  
Enjoy the Sweet & Savory Menu by  

Chef Vikram Garg  and Chef Darryl Fujita 
Complimentary Valet 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Francesco Lafranconi 
 

Collared Shirts and Slacks for Gentlemen. 
Evening Attire for Ladies.  

Aloha Hard Rock Friends! 
 
For any future event or group needs you may have. 
 

We have updated our Event Menus to include 
more pupus and options and Our Group 
Plated Menus are discounted and include tax 
and gratuity. 

 
Hard Rock Café has a private tropical lanai with a 

one of a kind fire pit that seats up to 100 peo-
ple.  Our lanai is perfect for business to busi-
ness meetings, mixers, association events, re-
hearsal dinners, etc. 

 
You can also book the entire café to host a rock 

style party! 
 

Whether your group is 10 people or 500 people, 
Hard Rock Cafe can make your party needs 
happen.    And yes, the holidays are only a few 
months away, so book us early. 

 
Hard Rock Café will still be across from the Conven-
tion Center during the holidays.   We plan on moving 
to Beachwalk Ave. in early 2010. 
 
For more information, contact us at  (808) 955-7383, 
www.hardrock.com 

Serena Humay named Public Relations Manager 
at Starwood Hotels & Resorts Waikīkī 

Serena Humay has been named public relations manager for Starwood Hotels & Resorts Waikīkī, as 
announced by Scott Kawasaki, director of public relations. 
 

Humay will be responsible for public relations efforts for the North American, Asia/
Pacific and Hawai‘i media markets for the four Starwood properties in Waikīkī: The 
Royal Hawaiian, a Luxury Collection Resort, Moana Surfrider, A Westin Resort & 
Spa, Sheraton Waikiki and the Sheraton Princess Kaiulani.  
 

Prior to joining Starwood, Humay served as the senior Japanese marketing services 
coordinator at Starwood Vacation Ownership.  She has also worked as an 
advertising account executive at PacRim Marketing Group. 
 

A native of O‘ahu, Humay was born and raised in Honolulu.  She received her 
Bachelor of Arts degree in Japanese language from the University of Hawai‘i at 
Mānoa and has studied abroad at Sophia University in Tokyo, Japan.   
 

During her free time she enjoys traveling and cooking. 

http://www.hardrock.com
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Waikīkī Wiki Wiki Wire - Newsletter Deadline 
 
Waikīkī-related news and information submitted for the weekly Waikīkī Wiki Wiki Wire should be received no 
later than 2 pm Wednesday for newsletters published and distributed the same evening. 
 
Information received after the deadline will be considered for inclusion in the following issue. 
 
Photos which accompany stories are always welcome and, for best results, should be attached to the email as a 
separate jpeg - maximum 1 MB please.   Mahalo for your kōkua!  
 

Chinese Students Help Promote Hawai‘i  
  
Three Students attending the Macau University of Science and Technology have started a blog in Chinese about 
Hawai‘i as part of a six week internship at PacRim Marketing Group, Inc. and PRTech, LLC. 
 
Carrying cameras, cell phones, and with easy access to computers, Lou Jie (Jackie) and He Ping (Freda), originally 
from Shanghai, and Jiang Ji (Maggie) from the nearby province of Jiangsu, have already blogged in Chinese about 
their trip to the Polynesian Cultural Center, shrimp on a stick from Kahuku, the beauty of the islands, and other 
first impressions, being that this is their first visit to Hawai‘i.  “After watching American Idol, we can see that 
Hawai‘i is different from the rest America,” said Jackie.  All three agree that they can understand why people want 
to come to Hawai‘i and what some of the roadblocks are for the Chinese. 
 
The students are part of the AIPT (Association of International Practical Training) program, which has sent a total 
of 58 students from their University to the United States to get practical training.  Twelve are in Hawai‘i. “Each 
trainee has been assigned to a different area of the company,” said Dave Erdman, president and CEO of PacRim 
Marketing Group, Inc. and PRTech, LLC.  “We’ve tried to match their interests and background to each of our 
business units, making them a good addition to our existing Chinese staff of specialists in advertising, marketing 
communications, and online travel reservations. 
 
“They are providing our company and clients with a fresh, youthful, cultural perspective on Hawai‘i tourism and 
how to reach the Chinese.”    
 
Freda says China’s new and friendlier visa policies, enabling group tours to the U.S. and advertising and 
promoting in China, will help with tourism to Hawai‘i from China.  The students noted the friendliness of the 
people, good food, beautiful scenery and flowers as things that stand out about Hawai‘i.   
 
While the students provide a multicultural perspective for PacRim’s and PRTech’s marketing clientele and gain 
U.S. business experience to assist with their schooling and careers, Erdman sees even greater value in the trainee 
program.  “The students are helping PacRim and PRTech connect with other individuals at Macau University of 
Science and Technology and associates in the region; they also provide insight into how the destination of Macau 
is attracting visitors.” 
 
PacRim Marketing Group has offered internship programs since it started in 1990, helping students with interest 
or background in Asian markets from U.S. colleges and from overseas.  Last summer, PacRim Marketing Group 
had five interns from U.S. colleges.  Erdman says it can be challenging for staff to devote attention to training 
them, especially during a slow economy.  Despite this, Erdman, who studied abroad as a student, says cross 
cultural learning experiences are priceless and these types of internships and training programs are a win-win 
situation for both parties. 
 
AIPT approached PacRim Marketing Group last December after reading about its summer internship programs, 
and asked to have PacRim host the trainees from Macao.  Timing worked perfectly, according to Erdman, who 
already had a business trip planned for Macao, during which time he could interview the students.  “I was unable 
to choose just one of the three students, as they were all skilled and I felt they could work and learn in different 
areas of the company. 
 
“My hope is that, if we give them a positive environment in which to work and learn, the students will go back as 
ambassadors for Hawai‘i and our companies.” 



 

Authentic Hawaiian music and hula shows by 
Hawai‘i’s finest hula halau hula (dance troupes) and 
Hawaiian performers.  Opens with traditional blowing 
of conch shell.   
 

Tue-Thu-Sat-Sun, weather-permitting. 6:30-7:30 pm 
at the Kūhiō Beach Hula Mound, near the Duke 
Kahanamoku statue, beachside at Uluniu & Kalākaua 
Ave. in Waikīkī.   
 
FREE and open to the public.  Outdoors, casual, 
seating on the grass; beach chairs, mats, etc. okay.  
Cameras welcome.  Presented by the City & County of 
Honolulu, the Hawai‘i Tourism Authority  and Waikīkī 
Improvement Association.   
 

For information, call Marnie Weeks, Producer, Kūhiō 
Beach Hula Shows, 843-8002. 

                 

Week-nights 
Every Tuesday – Ainsley Halemanu and Hula Halau 
Ka Liko O Ka Palai 
 

Every Thursday – Joan "Aunty Pudgie" Young and 
Puamelia 

Waikīkī Hula Show at the Kūhiō Beach Hula Mound 
Weekends 
Sat July 11 – Coleen Aiu and Halau Hula O Maiki 
 
Sun July 12 – Colsen Kanei and Halau 
Kawaianuhealehua 

Waikiki Beach Walk’s Sunday Showcase  
 

Hosted by Jeff Apaka, the Sunday Showcase concert series offers scores of talented 
musicians from various genres, including Jazz, Hawaiian, Local Island Folk Songs, 
Contemporary and R & B. Weekly concerts are from 5-6 pm on the Plaza Stage at 
Waikiki Beach Walk. 
 
July 12 – Shining Star The Band (Contemporary/R&B) 
 
Shining Star is a high energy and entertainment showcase band whose repertoire 
includes top 40 and dance music, plus some show stopping surprises. Shining Star 
performs regularly at various island venues including Waikiki Beach Walk’s CW 
(Coconut Willy's) Club & Restaurant.  Their solid rhythm sets the groove of the music 
from Swing, Latin, R&B, and Disco to the Top 40 hits of today.  
 
Valet parking for up to four hours is available for $6.00 at the Embassy Suites-Waikiki 
Beach Walk (201 Beachwalk) and the Wyndham Vacation Ownership-Waikiki Beach 
Walk (227 Lewers Street), with any same-day purchase from any Waikiki Beach Walk 
merchant.  
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Waikīkī Improvement Association 

2255 Kuhio Avenue, Suite 760 
Honolulu, HI  96815 

Phone: 808-923-1094 
Fax: 808-923-2622 

 

Check out our website at: 
www.waikikiimprovement.com 

If you would like to share news with other  
members of WIA, please send your info to 

mail@waikikiimprovement.com or fax to 923-2622. 

http://www.waikikiimprovement.com
mailto:mail@waikikiimprovement.com


The Waikiki Improvement Association

In Cooperation with
The Mayor’s Office of Economic Development and the

Department of Planning and Permitting
WIA invites you to attend a 

WSD Signage Workshop

James H. Peirson
of the City Department of

Planning and Permitting and
John Whalen of Plan Pacific will
review the new changes to the

City laws pertaining to
commercial signage in Waik k .

July 14, 2009
9:00 AM — 10:30 AM

Ohana East Poolside Terrace
Conference Room

All interested parties are invited! No cost!
Validated Parking at Ohana East

RSVP mail@waikikiimprovement.com
or call 923-1094, ext. 6.

mailto:mail@waikikiimprovement.com


 
 

In the former Trader Vic’s location.  This week in addition to fresh produce, we'll have locally made 
cookies, bread, pasteles and laulau!!  We will also have Egyptian and Brazilian foods vendors. 


