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O‘AHU’S WORST JUNE! 
 
The 329,902 total arrivals for O‘ahu in June were the lowest on DBEDT’s historical data base which only goes 
back to 1990. June 2009 was down by 9% from June 2008 arrivals of 362,010. Most of the 32,000 fewer arrivals 
resulted from a 31% drop-off in arrivals from Japan making up more than 86% of the decline.  
 

Total visitor days On O‘ahu for June 2009 fell 3.2 percent from the same month last year.  The average length of 
stay by these visitors increased slightly to 7.86 days from 7.39 days in June 2008.  The increase was a function of 
the lower numbers from Japan and a slight increase 0.6% year over year in domestic arrivals. The increase mostly 
from the U.S. West was cause for some optimism, as this is the MMA (Major Market Area) most targeted by recent 
marketing efforts.  Arrivals from Japan were on the increase as well until the mid-May disastrous drop attributed 
to H1N1 fears. 
 
“June's results were not unexpected, as global economic conditions are continuing to affect Hawai‘i’s visitor 
industry and our economy,” said State Tourism Liaison, Marsha Wienert.  "Additionally, concerns about the H1N1 
influenza contributed to the large decrease in international travel, especially visitor arrivals from Japan.” 
 
“The growth in visitors from the U.S. West in June was very positive news and a result of very attractive travel 
packaging and increased marketing efforts in our base market,” Wienert said.  “The health of the visitor industry 
and our economy through the remainder of 2009 will depend not only on visitor arrivals, but also on visitor 
spending.” 
 
“In response to the crisis facing our visitor industry, the Hawai‘i Tourism Authority, has allocated 86 percent of its 
budget to support marketing-related programs beginning in July 2009.  This includes aggressive marketing 
campaigns to stimulate travel to Hawai‘i, especially from our two core markets - U.S. West and Japan,” said Mike 
McCartney, president and chief executive officer of Hawai‘i Tourism Authority.  
 
“We are optimistic by the increase in arrivals from the U.S. West for the second consecutive month.  With 
heightened marketing efforts and scheduled blitzes on the West Coast and in the Pacific Northwest, we are hopeful 
that this trend will continue through the fall.  In Japan, we have launched new consumer marketing campaigns to 
generate bookings.  We have already begun to see some initial results with 23 extra flights added in July and 
August and eight additional flights added during ‘silver week’ in September to accommodate demand,” said 
McCartney. 
 
Some highlights of particular interest to Waikīkī include    
 
• Daily spending by Japanese visitors in June 2009 averaged $275 per person, down from $296 per person last 

June.  Lower daily spending and decreased arrivals caused a 34 percent reduction in total expenditures by 
Japanese visitors to $100.4 million in June 2009.                          continued 
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Continued from front page 
 
• Fewer Japanese came to honeymoon (-10.1%) in June 2009 compared to last June.   However, for the first half 

of 2009, there were 107,609 Japanese honeymooners in the islands, 8.8 percent higher than in the same 
period last year.   

• There were also more repeat visitors from Japan in June 2009 than in June 2008 (54.6% versus 52.3%). 
Japanese visitors’ length of stay rose to 5.84 days, from 5.52 days last June. 

• Growth in Canadian visitors varied by island.  Visitations increased on Kaua‘i (+28.3%) and Hawai‘i Island 
(+7.2%) but declined on O‘ahu (-19.2%) and Maui (-10.3%).  Significantly fewer Canadians visited multiple 
islands in June 2009 (-18.6%).  

• All islands reported lower visitor expenditures this month compared to June 2008.  Total visitor expenditures 
on O‘ahu fell 21.4 percent to $387.8 million.  Total expenditures on Maui declined 5.9 percent to $245.8 
million; total visitor spending on Hawai‘i Island dropped 19.9 percent to $104.3 million; while total visitor 
spending on Kaua‘i decreased 10.6 percent to $97.3 million. 

• The decline in Japanese visitor days for O‘ahu (-27%) contributed to the weakened expenditures on O‘ahu. 
 
 

 
O‘ahu    

June 2009 % Chge 
O‘ahu YTD     
June 2009 % Chge 

Total Arrivals            329,902  -9.0%         1,948,188  -9.9% 

Total Visitor Days         2,592,578  -3.2%       14,367,847  -6.2% 

Total Expenditures ($mil.)                387.8  -21.4%             2,453.0  -15.1% 

PPPD Spending ($)                149.6  -18.8%                170.7  -9.5% 

Domestic Arrivals            233,752  0.6%         1,214,394  -9.7% 

Int'l Arrivals              96,150  -26.1%            733,794  -10.3% 

Total LOS                  7.86  6.3%                  7.37  4.1% 

Domestic LOS                  8.16  -0.3%                  7.92  3.5% 

Int'l LOS                  7.13  19.5%                  6.48  5.1% 

U.S. West         

  Total Visitor Days            967,250  0.2%     
  Total Arrivals            119,506  4.5%            610,917  -5.9% 

  LOS                  8.09  -4.2%     
U.S. East         

  Total Visitor Days            784,923  -1.6%     
  Total Arrivals              97,903  -3.8%            497,499  -12.5% 

  LOS                  8.02  2.2%     
Japan         

  Total Visitor Days            328,211  -27.0%     
  Total Arrivals              60,801  -31.3%            494,941  -9.9% 

  LOS                  5.40  6.3%     
Canada         

  Total Visitor Days              71,216  -7.8%     
  Total Arrivals                7,545  -19.2%              94,402  -17.7% 

  LOS                  9.44  14.1%     
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Peter Shaindlin, Chief Operating Officer for Halekulani  
Corporation receives Travel + Leisure’s “2009 World's Best 

Award” naming Halekulani “#1 World's Best Resort in Hawai‘i”   
 
 
 
 

 
The World's Best Awards 
dinner took place at the 
Cooper Square Hotel in New 
York City last week on 
Tuesday, July 21, 2009. 

 
 

Left to Right: 
Travel + Leisure VP/Publisher 
J.P. Kyrillos; Peter Shaindlin 
Chief Operating Officer for 
Halekulani Corporation and 
Travel + Leisure Editor-in-
Chief Nancy Novogrod. 
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ING DIRECT joins the Waikīkī  
Improvement Association 

 
ING DIRECT opened its 7th Internet Café on Kalākaua  
Ave. in 2008.  Since opening, ING DIRECT has hosted 
numerous non-profit organizations, fund raisers, 
social media tweet ups and guests.  The Café offers 
free internet kiosks, parking, and meeting space for 
workshops, financial educational programs, and green 
initiatives.  The Honolulu Café supports local 
businesses such as Hawaii Coffee Company, Panya 
Bistro and Menehune Water to name a few of their 
food and beverage suppliers.   All of the food, beverage 
and retail products are priced to promote savings. Sip, 
surf and relax on the patio or Orange Interactive 
Center.   
 
To book a meeting space or set up an event at no 
charge, contact Cleo Brown, 808-955-1435 or 
cgbrown@ingdirect.com  
 

 

ING DIRECT Café hosts: 
Hawai‘i Conservation Fair  

 

Celebrating Hawai‘i Conservation Week  
 

At The Café, 1958 Kalākaua Ave. (corner of 
Kalākaua  & Ala Moana Blvd) 

 
Saturday, August 1, 2009, 10 AM - 4 PM   

 
Live music – Waipuna 

 
Climate Friendly Door Prizes 

On Site – Paper Recycling from Hagadone 
Film Festival in the Alii Room  

Learn how to calculate your carbon footprint and 
shrink it 

Art & nature exhibits 
Green vendors 

 
Guest Speakers Include: 
Leilani Munter – Race Car Driver, Vegetarian, 
Environmentalist, Climate Change Activist, and 
founder of www.carbonfreegirl.com 
 
Kimo Carvalho and Ben Namakin – Co founders of the 
youth-oriented Pacific Islands Climate Revolution to 
speak up for the young indigenous peoples of the 
Pacific Islands.  
 
Jeff Mikulina, Executive Director of the Blue Planet 
Foundation, Hawai‘i’s energy challenge and clean 
energy solutions.   

New parking rates at  
Royal Hawaiian Center  

 
Parking rates effective 7-01-09 to 1-31-2010 

 
Parking rates may be on the rise at the Honolulu Zoo 
side of Waikīkī, but at Royal Hawaiian Center, parking 
is still very affordable.  Combined parking validations 
give customers up to 5 hours of parking for less than 
50 cents an hour. 
 

“To make our kamaaina feel at home in Waikīkī, 
affordable parking is crucial,” said Marleen Akau, 
general manager for Royal Hawaiian Center. 
“Many locals are just starting to venture back to 
Waikīkī and while our restaurants are the most 
popular draw, we want to give people enough time to 
explore the boutiques. 
 

Most people don¹t realize we have a high number of 
locally-owned shops at the Center such as Leather 
Soul, Bob¹s Ukulele, Little Hawaiian Craft Shop, 
Tropical Iceland and much more.  Taking advantage of 
the Center¹s parking rates allows people to also 
support our many local businesses that just happen 
to be located in Waikīkī.” 
 

PARKING OVERVIEW: 
- Dine at any restaurant for 3 hours of free validated 
parking. 
- Eat at the Paina Lanai Food Court for 2 hours of free 
validated parking. 
- Shop at any store and receive 2 hours of validated 
parking for $2.00 
- Visit Royal Hawaiian Theater and LEVEL4 for 
validated parking at a $5.00 flat rate 
 

COMBINE PARKING VALIDATIONS: 
Food and retail parking validations can also be 
combined.  These combinations make Center parking 
less than 50 cents an hour. 
- 1 restaurant validation + 1 retail validation = 5 hours 
of parking for only $2.00  
- 1 food court + 1 retail validation = 4 hours of parking 
for only $2.00 
 

“The parking rates we offer are lower than anything 
you¹d find in downtown Honolulu, or in other parts of 
Waikīkī,” says Akau.  “We continue to be a strong 
supporter of offering affordable parking to our guests.” 
 
There is no minimum purchase required for 
validation.  Non-validated parking rates apply after the 
allotted validation time period. 
 
The Center offers the largest parking garage in Waikīkī 
with 10 levels of parking and more than 600 stalls 
offering great parking rates for people to visit and 
enjoy the more than 110 shopping, dining and 
entertainment options at the Center. 

mailto:cgbrown@ingdirect.com
http://www.carbonfreegirl.com


 

Page 5, Jul 30—Aug 5, 2009 Waikīkī Wiki Wiki Wire Page 5 Waikīkī Wiki Wiki Wire 

American Dental Association to hold annual meeting in Hawai‘i 
 

Nearly 40,000 Attendees Expected Which Translates to an Economic Boom to Hawai‘i  
 
The Hawai‘i Convention Center will be hosting the American Dental Association’s (ADA) 150th Annual Session 
from Sept. 30 to Oct. 4. 
 
The meeting is expected to draw an international attendance of 40,000 resulting in statewide spending of over 
$189 million and tax revenue of nearly $18.3 million.  The Center’s hotel partners will benefit with over 321,000 
booked rooms. 
 
“Hawai‘i is a popular venue for our Annual Session attendees and we are thrilled to return here to again experi-
ence its great warmth and hospitality,” said Dr. Robert Skinner, 2009 chair of the Council on ADA Sessions. “This 
year’s Annual Session represents a special occasion for us because the ADA will be celebrating its 150th birthday 
and we cannot imagine a better location for the celebration than Hawai‘i. We look forward to an outstanding An-
nual Session and 150th anniversary celebration, and enjoying the many wonders of the islands.” 
 
The last time the ADA held their meeting in Hawai‘i was in 1999 and proved to be the litmus test for the, then 
new, Hawai‘i Convention Center that showed it was more than capable of hosting a large convention.  It also paved 
the way for other dental organizations such as the American Academy of Pediatric Dentistry and the American 
Academy of Cosmetic Dentistry to hold meetings here in Hawai‘i.  In 1999, 30,000 members of the ADA were in 
attendance.  
 
“We are very pleased to have the ADA come back to Hawai‘i again,” said Joe Davis, SMG general manager of the 
Hawai‘i Convention Center.  “This is an extremely important event for everyone involved and validates Hawai‘i as a 
world-class meetings destination.” 
 
“It will definitely be a win-win situation for everyone involved and will clearly offset the economic slowdown that we 
are seeing,” Davis explained.  “The economic impact to the state will be tremendous and when this group sees the 
Aloha spirit first hand they will surely share their great experience with the people back in their home towns.”   
 
Davis further went on to say that although the meeting will be held in Honolulu, the rest of the state will benefit 
from the meeting because of the “overflow effect” as most of the attendees and their families will be venturing off to 
the neighbor islands to take advantage of vacation time. 
 
The ADA was established in 1859 and has more than 152,000 members. Based in Chicago, the ADA is the world's 
largest and oldest national dental association and promotes good oral health to the public while representing the 
dental profession. 

Planet Hollywood Honolulu ‘Celebrity’ Nights 
“Karaoke and Talent Star Search” 

 
Every Friday & Saturday night 10:00 p.m. to 1:00 a.m. (July 24-Aug. 8, 2009) 

 
FREE Karaoke (over 12,000 songs to select from)  
Audience participation encouraged and welcome 

Happy Hour specials ‘til close (kitchen closes at 11:00 p.m.) 
$3 Validated Parking available (in the Bank of Hawaii Waikiki Center) 

‘Celebrity’ acts featuring singers, hula dancers,  
 jazz dancers, stand up comics and more. 

 
FOR MORE INFORMATION, contact Remi Abellira at 808-258-1716 

 
Hosted by performing artist, Remi Abellira  
An ARC Entertainment production 
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Hilton Hawaiian Village Beach Resort & Spa invites guests to 
join a Pink-nic 

 
Travel Pink hotel stay package to support breast cancer research comes with picnic goodies  
 
For the fourth consecutive year, the Hilton Hawaiian Village Beach Resort & Spa is encouraging guests to 
travel pink to join the fight against breast cancer and support Susan G. Komen for the Cure with a 
special room package and exclusive amenity. 
 
Guests can book now for stays between Sept. 1 and Dec. 20, 2009 for 
Hilton’s Travel Pink package starting at $199 per night.  To encourage a 
more active lifestyle, Hilton is offering an exclusive amenity bag with 
each Travel Pink Package.  This year’s Travel Pink-nic Package 
features a custom-designed insulated tote bag with a pink breast cancer 
ribbon imprint; inside the bag are:  a custom-designed water bottle, a 
beach towel and discount coupons at Hilton Hawaiian Village 
restaurants and merchants.  Later this year, the Hilton Hawaiian Village 
will make its annual donation to Susan G. Komen for the Cure. 
 
A minimum two-night stay is required and the package is based on 
space availability.  Room reservations can be made by calling the resort 
directly at (808) 949-4321 or call toll-free at 1-800-HILTONS  
(1-800-445-8667) and asking for rate code “P0.”    Or visit 
www.hiltonhawaiianvillage.com/pink.   
 
Hilton Hawaiian Village’s Travel Pink package is a part of the Travel Pink, 
Travel O‘ahu initiative sponsored by the O‘ahu Visitors Bureau.  Member 
organizations are partnering the Susan G. Komen for the Cure Hawaii to 
raise funds to aid in breast cancer research, education and 
treatment.  More than 2.3 million women in the U.S. have survived breast cancer or are living with breast cancer 
today.  Although the numbers of breast cancer diagnoses have increased, the overall breast cancer death rate has 
significantly dropped since the early 1990s.  Advances in detection, diagnosis and treatment have made an 
impact… but prevention is the key in battling the second-leading cause of cancer-related death in women.   

Honolulu Zoo Society offers twilight tours 
What's Wild in Waikīkī? Take a stroll to the Honolulu 
Zoo and learn the sort of monkey business that goes 
on after hours. Learn about the lives of the Zoo's 
remarkable citizens.   
 
Tours are held from 5:30 to 7:30 p.m. every Friday 
and Saturday evening! It's a fun evening of education 
never experienced by day visitors. Special 
arrangements can be made for large groups. Families 
are welcome. The tours are appropriate for all ages 5 
to 105!  Please purchase tickets in advance from the 
Honolulu Zoo Society (HZS) by calling 971-7195.  
Walk-ups are welcome if space is available - meet at 
the Front Entrance at 5:15pm. See www.honzoosoc.org 
for info. 

http://www.hiltonhawaiianvillage.com/pink
http://www.honzoosoc.org
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Hawaiian Diacritical Marks 
 

Waikīkī Improvement Association recognizes the use of diacritical marks (i.e., glottal stop (‘), macron (ā) in 
place names of Hawai‘i, such as Waikīkī and Kalākaua Avenue and will include them whenever possible.  We 

also respect the individual use (or not) of these markings for names of organizations and businesses.   
 

There will also be times when we may not have a chance to add or change the markings in all of the  
articles submitted and when that happens, e kālā mai. 

Ilikai Hotel & Suites celebrates re-opening with  
‘Hawai‘i Double Five-0’ introductory special  

 
Aqua Hotels & Resorts, a full-service hotel management company with 16 hotels in Hawai‘i announced a ‘Hawai‘i 
Double Five-0’ introductory special at the landmark hotel that has been renamed Ilikai Hotel & Suites. 
 
“This special celebrates Ilikai Hotel’s unique history with the long-running Hawaii Five-0 hit TV series (on the air 
from 1968 – 1980) and Hawai‘i’s upcoming 50th anniversary of Statehood,” said Elizabeth Churchill, Aqua’s VP 
Sales & Marketing.  “Ilikai Hotel is offering a rate of $50 for the first night plus 50% off the daily parking rate. This 
is a fabulous value since guest rooms are located on the upper four floors of this oceanfront hotel and the special 
is available until the end of the year.” 
 
Ilikai offers many in-room and hotel amenities and services to guests. Complimentary amenities include free  
in-room coffee and tea, in-room safe, mini-refrigerator and daily 
local newspaper delivered to the room.  Services include a 
business center, 24-hour fitness center, meeting rooms, poolside 
massage treatments and popular Sarento’s Italian Restaurant, 
located on the top floor of the hotel. 
 
Hawai‘i Double Five-0 special details:            
 

• $50 for the first night, best available rate thereafter, 
minimum 3 night booking  

• Best available rates start at $125 per night for the large, 
600 sq. ft. Mountain View category  

• 50% off the daily parking rate (regularly $18 per day)  
• Reservations must be booked by September 30, 2009 for 

stays through December 31, 2009  
• Rates quoted are plus taxes and based on availability  
• Hawai‘i Double Five-0 cannot be combined with any 

other offer and is subject to availability and change  
 
Ilikai Hotel & Suites is located at 1777 Ala Moana Boulevard and is one of the first hotels on the makai or ocean-
side of the street upon entering Waikīkī. The 30-story hotel was one of the first high-rise hotels when it opened in 
1964 and it featured Waikīkī’s first glass elevator.  Its large guest rooms and meeting space plus close proximity to 
Ala Moana Center and Hawai‘i Convention Center make it perfect for business and leisure travelers.  
 
For reservations, see your preferred travel agent, call toll free at 1-866-406-2782 or visit www.ilikaihotel.com. 
 

 

 

http://www.ilikaihotel.com
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Ferragamo’s Creations Installation, Royal Hawaiian Flagship 
Most Iconic Styles from Archives Recreated in Limited Edition 

 
Salvatore Ferragamo’s Royal Hawaiian flagship in Honolulu will unveil a temporary installation of Ferragamo’s 
Creations, a collection of shoes and bags that resurrect in limited edition, the most celebrated and iconic designs 
from the company’s extensive archives of over 13,000 styles.  The collection will be on display and available for 
purchase in limited edition quantities beginning August 7th until August 16th, during Obon. 
 
Created in 2006 for the concept store next to the Salvatore Ferragamo Museum in Florence, which recreates the 
1950’s ambience of the great designer’s showroom, Ferragamo’s Creations is now available in a small number of 
select boutiques (Florence, Capri, Milan, Paris, New York, Tokyo Ginza, Osaka Umeda and Beijing) and in certain 
concession corners (Dover Street Market in London, 10 Corso Como in Milan and Seoul and Maria Luisa in Paris).  
Following a temporary installation in San Francisco, the Royal Hawaiian installation marks the second time that 
Ferragamo’s Creations collection has travelled to other Ferragamo boutiques throughout the US.  
 
Ferragamo’s Creations are revivals of the historical shoes and 
iconic handbags found in the museum, in limited and numbered 
series.  Exquisite models made entirely by hand using the original 
constructions, leathers and lasts, they are genuine pieces of 
fashion history and feature the brand’s historic label designed in 
1930 by Lucio Venna.  Their exclusive packaging only further 
enhances their mystique, and each product comes with a 
certificate of authenticity describing its history and unique 
characteristics. 
 
To date, the line has recreated some of the brand’s most iconic 
shoes, including the F platform sandal that won Ferragamo the 
Neiman Marcus award, the Oscar of the fashion world, in 1947; the 
“Kimo” sandal inspired by traditional Japanese footwear, the black 
silk velvet platform sandal made for Ava Gardener; the identical 
model in red suede for Eva Peron; the round toe suede 
ballerina shoe created for Audrey Hepburn and the 
unforgettable  
4-inch stiletto that gave Marilyn Monroe her legendary, 
sexy saunter in the film “Some Like it Hot.” 
 
Ferragamo’s Creations has also brought back some of the 
bags that went on to symbolize the brand, including the 
high design top handle crocodile bag with the Gancino 
closure and the same model in transparent Plexiglas with 
interchangeable fabric lining, which was inspired by the 
“Kimo” sandal concept. 
 
The gold mosaic wedge was created for Carmen Miranda.  The Ira was created for actress Audrey Hepburn  
PHOTO CREDIT: Photos provided by Salvatore Ferragamo 

Waikīkī Wiki Wiki Wire - Newsletter Deadline 
 
Waikīkī-related news and information submitted for the weekly Waikīkī Wiki Wiki Wire should be received no 
later than 2 pm Wednesday for newsletters published and distributed the same evening. 
 
Information received after the deadline will be considered for inclusion in the following issue. 
 
Photos which accompany stories are always welcome and, for best results, should be attached to the email as 
a jpeg - maximum 2 MB please.   Mahalo. 
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Royal Hawaiian Center presents free Twilight at Helumoa 
concert with Willie K  

 
Royal Hawaiian Center showcases Na Hoku Hanohano award winner, Willie K, for a free 
concert on Saturday, August 8 from 6:30 to 8:00 p.m. 
 
Willie Kahaiali‘i, commonly referred to as Willie K, has been playing music and singing since the age of 10. 
Currently, Willie K is working as a solo artist on his home island of Maui. Characteristically wild and 
unpredictable, Willie K will dazzle audiences with his 
virtuoso guitar, amazing voice and quick wit. 
 
Twilight at Helumoa starts off at 6:30 p.m. with a 
traditional hula olapa performance by Ka Pa Hula O 
Kauanoe O Wa‘ahila, led by Kumu Hula Maelia 
Loebenstein Carter, whose family hula ties are also 
with the island of Maui. 
 
At 7:00 p.m., guests will enjoy a Summer Fashion 
Show featuring RHC tenants. 
 
Willie K will take the stage in an hour-long solo 
performance that promises to be quite a ride. Randy 
Hudnall will host the evening as MC, representing 
event co-sponsor KINE Radio. 
 
Enter to win a $200 Royal Hawaiian Center shopping 
spree and a two-night stay at the Sheraton Waikiki 
Hotel.  Mahalo to Sheraton Waikiki for their generous 
support.  
 
Once home to generations of Oahu ali‘i, the legendary ulu niu (coconut grove) of Helumoa is now home to Royal 
Hawaiian Center. The Royal Grove is a gathering place for kama‘āina and malihini, featuring the Kaulani Heritage 
Room, Lei Ohu Guest Services, Hawaiian gardens, and an elegant bronze statue of Ke Ali‘i Bernice Pauahi Bishop 
who inherited the Helumoa lands from her Kamehameha ‘ohana.  
 
Royal Hawaiian Center at Helumoa, brings artists to perform regularly at The Royal Grove Including Kawika Trask, 
Keoahu, Pu‘uhonua, Ku‘uipo Kumukahi and more. Free culture programming is offered daily. 
 
WHERE:     Royal Hawaiian Center  The Royal Grove (Between Buildings B and C, along Kalākaua Avenue) 
 
WHEN:     Saturday, August 8, 2009 
  6:30 p.m.    Hula olapa by Ka Pa Hula O Kauanoe O Wa‘ahila 
  7:00 p.m.    RHC Summer Fashion Review 
  7:30 p.m.    Concert by Willie K 
 
FREE PUBLIC PARKING: Offer valid through January 31, 2010. 
 
Royal Hawaiian Center has the largest garage in the heart of Waikīkī with 10 levels of parking and more than 600 
stalls located adjacent to the Sheraton Waikiki Hotel. The Center¹s free parking promotion offers 3 hours of free 
parking with any restaurant validation and 2 hours free parking with any food court validation. LEVEL4 
validations apply for $5 parking after 10:00 p.m. Dining and entertainment validations can be combined with 
retail validations of $2 for 2 hours. No minimum purchase is required for validation.  
 
For more information, visit www.RoyalHawaiianCenter.com, or call Lei Ohu Guest Services at (808) 922-2299. 
 

http://www.RoyalHawaiianCenter.com
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Ohana Discount card gives great shopping and dining rates 
 

Royal Hawaiian Center brings dynamic deals to Waikīkī  
 
The newly-introduced Ohana Card offers special kama‘āina discounts to local Waikīkī workers.  The card provides 
discounts for various stores and restaurants located in the Royal Hawaiian Center.  The card is available while 
supplies last at Lei Ohu Guest Services and will expire on June 30, 2010.  Please present your valid Hawai‘i ID or 
a tourism industry-related ID. 
 
“We wanted to create a special Ohana discount card to offer our kama‘āina.” Marleen Akau, general manager for 
Royal Hawaiian Center.  “Between our cheap parking rates, free concerts and great shopping discounts, we aim to 
make Waikīkī a welcoming atmosphere for locals to enjoy free entertainment, shop and dine.” 
 
Enjoy 10% off at the following shops: 
 

RESTAURANTS 
Beijing Chinese Seafood Restaurant  Restaurant Suntory 
Senor Frog¹s     Paradiso Seafood & Grille 
Chibo Okonomiyaki Restaurant 

 
PAINA LANAI FOOD COURT 

Paradise Café     Tacone Flavor Grille 
Maui Tacos      Monkey¹s     
 

SPECIALTY STORES 
Ai Amour Luxury Lingerie    Allure Swimwear 
Faces Studio & Salon    Honolulu Harley Davidson 
Little Hawaiian Craft Shop    L Occitane 
Philip Rickard Honolulu    Princesse Tam-Tam 
Surf Gear 

 
SPECIALTY FOODS 

Chip & Cookie      
Tropical Iceland 
Honolulu Cookie Company 

 
Other offers include: 

20% off at Kenny¹s in the Paina Lanai Food Court 
20% off at Ranger Sports 
30% - 40% off at the Royal Hawaiian Shooting Club 
Gift with any $50 purchase at LUSH 

 
Please visit www.RoyalHawaiianCenter.com for updates on retail and dining offers. 
 
Royal Hawaiian Center is open from 10 a.m. to 10 p.m. daily.  For additional information, visit 
www.RoyalHawaiianCenter.com or call Lei Ohu Guest Services at (808) 922-2299. 
 
FREE PARKING: Offer valid through January 31, 2010 Royal Hawaiian Center has the largest garage in the heart 
of Waikīkī with 10 levels of parking and more than 600 stalls located adjacent to the Sheraton Waikiki Hotel. The 
Center¹s free parking promotion offers 3 hours of free parking with any restaurant validation and 2 hours free 
parking with any food court validation. LEVEL4 validations apply for $5 parking after 10 p.m. 
 
Dining and entertainment validations can be combined with retail validations of $2 for 2 hours. No minimum  
purchase is required for validation. 

http://www.RoyalHawaiianCenter.com
http://www.RoyalHawaiianCenter.com
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Authentic Hawaiian music and hula shows by 
Hawai‘i’s finest hula halau hula (dance troupes) and 
Hawaiian performers.  Opens with traditional blowing 
of conch shell.   
 

Tue-Thu-Sat-Sun, weather-permitting. 6:30-7:30 pm 
at the Kūhiō Beach Hula Mound, near the Duke 
Kahanamoku statue, beachside at Uluniu & Kalākaua 
Ave. in Waikīkī.   
 
FREE and open to the public.  Outdoors, casual, 
seating on the grass; beach chairs, mats, etc. okay.  
Cameras welcome.  Presented by the City & County of 
Honolulu, the Hawai‘i Tourism Authority  and Waikīkī 
Improvement Association.   
 

For information, call Marnie Weeks, Producer, Kūhiō 
Beach Hula Shows, 843-8002. 

                 

Week-nights 
Every Tuesday – Ainsley Halemanu and Hula Halau 
Ka Liko O Ka Palai 
 

Every Thursday – Joan "Aunty Pudgie" Young and 
Puamelia 

Waikīkī Hula Show at the Kūhiō Beach Hula Mound 
Weekends 
Sat August 1 – Kapi'olani Ha'o and Halau Ke Kia'i A O 
Hula 
 
Sun August 2 – Colsen Kanei and Halau 
Kawaianuhealehua 

SUNDAY SHOWCASE 
 

Hosted by Jeff Apaka (pictured), Sunday evenings bring together locals and 
visitors on the lawn at Waikiki Beach Walk to relax and enjoy the sounds and 
songs of talented island artists. From Hawaiian and jazz, to local island folk 
songs, contemporary and R&B, the Sunday Showcase concerts are held weekly 
from 5:00-6:00 pm on the Plaza Stage at Waikiki Beach Walk. 
 
August 2 – Jennifer Perri (Contemporary/Hawaiian): Jennifer Perri has been in 
the spotlight since age 13 when she won Hawai‘i’s top children’s talent contest 
and became co-host of the local hit television show, “OKC TV.” She released her 
self-titled mini-album in 2001 and recorded with ‘ukulele musician Jake 
Shimabukuro on his “Gently Weeps” album and was featured in the Japanese 
movie, “Hula Girl.” Jennifer’s most recent project, “He Mele Aloha,” features 
coverings of traditional Hawaiian songs like Pua ‘Olena and Ku‘u Momi 
Makamae along with a selection of original songs.  
 
KU HA`AHEO HULA PERFORMANCE 
Kumu hula and entertainer Blaine Kamalani Kia brings the music and dance of 
the islands to life at Waikiki Beach Walk every Tuesday evening from 4:30 to 
6:00 pm, with Ku Ha`aheo, “to Cherish With Pride.” The weekly performance 
features both adult and keiki (children) hula dancers who share their love of the 
islands through song and dance.  
 
Valet parking for up to four hours is available for $6.00 at the Embassy Suites-Waikiki Beach Walk 
(201 Beachwalk) and the Wyndham Vacation Ownership-Waikiki Beach Walk (227 Lewers Street), with any  
same-day purchase from any Waikiki Beach Walk merchant. 

 



 

Waikīkī parade watch (courtesy of the City) 

August 1, 2009 Saturday 
7:00AM Starts 
9:00AM  Ends 

 

16th ANNUAL OAHU HEART WALK sponsored by the American Heart 
Association. It is expected to have 2,500 walkers. The event will start at Queen 
Kapi‘olani Park Bandstand, to Monsarrat Ave., to Diamond Head Rd., to Kalākaua  
Ave., to end at Kapi‘olani Park, Ewa of the Tennis Court.  

Contact:  Danielle Tuata or Michele Kapahua 457-4967. 
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Waikīkī Improvement Association 

2255 Kuhio Avenue, Suite 760 
Honolulu, HI  96815 

Phone: 808-923-1094 
Fax: 808-923-2622 

 

Check out our website at: 
www.waikikiimprovement.com 

If you would like to share news with other  
members of WIA, please send your info to 

mail@waikikiimprovement.com or fax to 923-2622. 

The above is based on the most current information available from the event organizers as of the date of this 
publication. For more information, call the Department of Transportation Services, 808-527-6009. 

http://www.waikikiimprovement.com
mailto:mail@waikikiimprovement.com

